— 


- 


Advertisin Age 


THE NATIONAL NEWSPAPER OF MARKETING 


Entered as second-class matter Jan. 9, 1932, at the post office at Chicago, Ill., under the act of March 3, 1879. Copyight, 1944, by Advertising Publications, Inc. 


SECO 
BR. 


Vol. 16, No. 1 


January 1, 1945 


10 Cents a Copy, $2 a Year 


Rough Proofs 


“Free” means “free” and noth- 
ng else, the Federal Trade Com- 
nission insists, but in spite of this 
jteral interpretation of a popular 


) Fgadjective, advertisers will con- 
matinue to offer the best things in 
Muife. 
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Panic buying is on in the textile 
eld, WPB says, and it’s easy to 
understand. When the babies hear 


Mthere’s going to be a shortage of 


® diapers, they brief their mammas 
in no uncertain terms. 
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Bob Hope is getting medals and 
hings from the Poor Richard Club 
and the New York advertising 

mrang,-and if this keeps up the boy 
vill begin to believe he’s good. 
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The New Yorker’s handsome 
captain in the medical corps has 

strange fascination for hospital 
nurses, so if you have to take your 
own temperature the next time 
you occupy a bed of pain, you’ll 
know why. 
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“Tt takes a lot o’ buyin’ to keep 
200d homes a-goin’,”’ says the 
Chicago Daily News, paraphrasing 
Eddie Guest, but why rub it in just 
when Christmas bills are due? 
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FTC accuses Hastings Mfg. Com- 
pany of buying up piston rings of 
its competitors and replacing them 
with their own. 

Maybe they thought theirs were 
better. 
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San Francisco, the Call-Bulletin 
seys, “has always been the nerve 
enter’ of the West. Yes, but those 
rash publicity men of Hollywood 
run it a close second. 
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Aside to the War Advertising 
Council: Don’t look now, but 
Britain’s Ministry of Health has 
just published figures on advertis- 
ing expenditures for the first nine 
months of *44, and a paid-for VD 
campaign was included. 
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A New York publisher seeking a 
space salesman inserted a want 
ad requesting information about 
applicants’ marital status, and be- 
lieve it or not, the printer didn’t 
make it “martial.” 
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In a crap game, Station WKZO 
says, the odds are 351 to 244 
against the man rolling the dice. 

You’re faded! 
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| U.S. News is running ads plug- 
ging the merits of Time, News- 
week and Business Week. Either 
the millennium has arrived, or the 
paper shortage is still on. 
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Garfield & Guild’s San Francisco 
office gave a buffet luncheon for 
media men recently. Those who 
attended were promised they 
would not be solicited for space 
or time. 

~ = 


Fibber McGee’s new year’s 
greeting is worth repeating for the 
benefit of those who may not be 
Johnson’s wax fans: 

“May your ’45 always be loaded.” 


Copy Cus. 


...Let’s give a hand to the 
Cigarette Merchant 


__.Both the retailer and the jobber. who supplies him, 
They're doing their level best... to serve you fairly 


Clorilland Company 


MAKERS OF 


OLD GOLD 


CIGARETTES 


MERCY ON THE MERCHANT—P. Lor- 
illard Co. published this 1,000-line in- 
sertion in newspapers of major cities 
to ask help for the harried tobacconist, 
and to reiterate reasons, already 
broadcast on its NBC and CBS net- 
work shows, for the cigaret shortage. 
Lennen & Mitchell is the agency. 


Magazines, Chain 
Breaks to Promote 
Neolite Shoe Soles 


Windsor, Vt., Dec. 27.—Windsu 
Mfg. Company will launch an in- 
tensive consumer advertising cam- 
paign in February on Neolite, a 
new material for shoe soles devel- 
oped by Goodyear Tire & Rubber 
Company’s research laboratory. 

Goodyear has already advertised 
to the shoe trade that the new 
material is an improved product, 
which it describes as “not rubber 
—not leather — not plastics — not 
fabric.” A number of years ago, 
Goodyear brought out a rubber 
composition sole called Neolin, 
which the trade found less than 
satisfactory (AA, Dec. 4). 

Windsor’s plans for Neolite call 
for chain breaks on 78 radio sta- 
tions five nights weekly, to be fol- 
lowed by an intensive campaign 
in national magazines, starting 
with Life and The Saturday Eve- 
ning Post. The March 12 issue of 
Life will carry a four-color spread, 
and there will be a total of four 
spreads in 1945 in both Life and 
the Post. The scope of the maga- 
zine campaign is otherwise uncer- 
tain at the moment due to produc- 
tion schedules. 


Limited to New Shoes 


The radio and magazine pro- 
gram will be directed at the buy- 
ers of new shoes because the com- 

(Continued on Page 37) 
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$5,000,000 Shift 
from CBS to NBC 
Denied by Lever 


Cambridge, Mass., Dec. 28.— 
Lever Bros. Company has no in- 
tention of shifting any of its CBS 
shows to NBC—despite widely cir- 
culated reports this week that such 
changes were imminent, a high 
executive of Lever Bros. told Ap- 
VERTISING AGE today. 

As an example of the company’s 
intention to stay with CBS, this 
executive cited the launching of 
“Inner Sanctum” on CBS by 
Thomas J. Lipton, Inc., Lever sub- 
sidiary, to replace the Frank 
Sinatra program for Lever’s 
Vimms vitamins. 

This company is reported to 
have ranked second only to Gen- 
eral Foods in gross billings on CBS 
in 1944, with an estimated total of 
$4,843,000, about $300,000 more 
than in 1943. 


Six CBS Programs 


In addition to “Inner Sanctum,” 
Tuesday evenings, 9-9:30 p. m., 
EWT, Lever sponsors shows on 
CBS 6:30-10 p. m., EWT, Monday 
nights, including “Burns and 
Allen” and “Lux Radio Theater,” 
and three Monday through Friday 
serials, “Bright Horizon,” “Aunt 
Jenny’s Real Life Stories,” and 
“Big Sister,” all quarter-hours 
spaced between 11:30 a. m. and 
12 noon. s 

On NBC, Lever sponsors “Bob 
Burns,” Thursday, 7:30-8 p. m., 
EWT, and “Amos ’n’ Andy” Fri- 
day, 10-10:30 p. m., EWT. 

Reports on Lever’s' proposed 
CBS-to-NBC shift were based to 
a large extent on the possibility 
of Lever getting rate cuts on NBC 
by combining its shows in time 
blocks at bulk rates, providing, of 
course, that NBC could clear 
choice nighttime periods in its 
schedule, already filled to capacity. 


Gov't Agencies Crack 
Down on Product Copy 


MORE WARWORKERS 
OR MORE WAR? 
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MEM! WOMEN) Provide firepower for thankewer 


GET A WAR JOB! KEEP iT! 
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Cased! Merten tated UlerteD 


APPEALS TO WORKERS — Common- 
wealth Edison Co., Chicago, sponsored 
this newspaper copy to enlist skilled 
employes for Chicago war plants. It 
precedes an industry-supported, coor- 
dinated drive. (Story on Page 14.) 


Sampling Experts 
Launch Study of 
Gallup Methods 


Washington, Dec. 28.— Oper- 
ating methods of Dr. George Gal- 
lup’s Institute of Public Opinion 
were submitted today for critical 
study of a committee of top-notch 
government sampling experts and 
the politically-wise members of 
the House campaign expenditures 
committee. 

The Congressional study of poll- 
ing and analysis techniques of Dr. 


(Continued on Page 35) 


Last Minute News Flashes 


Sloan Names Wesley; Keller Joins Agency 


New York, Dec. 29.—Dr. Earl S. 


Sloan, Inc., has appointed Wesley 


Associates, New York, to handle advertising for Sloan’s liniment, ef- 
fective Jan. 6, following resignation of the account by Warwick & Leg- 
ler, New York. T. W. Keller, former advertising and sales promotion 
manager of the proprietary division of William R. Warner Company, 


parent company of Sloan, is joining Wesley Associates. 


Sloan on Jan. 5 


is canceling the “Gangbusters” show on the Blue Network. 


Eno to Go National with Brylcreem 

Bloomfield, N. J., Dec. 29.—Brylcreem hair dressing, product of 
County Perfumery Company, associated with J. C. Eno, Inc., and 
Scott & Bowne, will make its first bid for the national market with 
a 1945 ad schedule that calls for 15-minute radio programs, spot 
broadcasting, and a consistent schedule in The American Weekly, 
other magazines and newspapers. Brylcreem sales hit a new high this 
year. Arthur A. Starin is in charge of the company’s advertising, and 


Atherton & Currier, New York, is 
Maxon to Get Major Part 


the agency. 


of Ford Dealer Account 


Detroit, Dec. 29—Although the Ford Motor Company account was 
transferred in December, 1943, from Maxon, Inc., to J. Walter Thomp- 
son Company, Maxon is reported as being appointed to handle the 
major part of Ford dealer advertising as soon as motor car produc- 


tion is resumed. 


Hygrade Expands; Vitarine, Baker Name Dane 
New York, Dec. 29.—Hygrade Food Products Corporation, through 
Maxwell Dane, Inc., has expanded advertising for Hy-Gee dog ration, 


previously promoted in Buffalo and Detroit, to New York. 


Maxwell 


Dane has also been appointed by the Vitarine Company, New York, 
and Baker Importing Company, Minneapolis. 


Helfrich Heads Feldon-Beirnes Office 


Chicago, Dec. 29.—O. L. Helfrich has resigned as eastern advertising 
manager of United States News to become eastern manager of “Lead- 
ing National Advertisers,’ published by Feldon-Beirnes Publishing 
Company. His headquarters will be at 441 Lexington Ave., New York. 


Say Tire, Airline 
Ads Create Demands 
That Can't Be Met 


Washington, Dec. 27. — Backed 
by gloomy news from overseas, 
and nervous over deteriorating 
prospects for new civilian supplies, 
government officials are cracking 
the whip over promotional adver- 
tising, and in at least one case 
have brought about withdrawal of 
a considerable amount of copy 
from northern newspapers. 

Improvising on the voluntary 
arrangements for war effort ad- 
vertising rigged up by OWI and 
the War Advertising Council, op- 
erating officials of WPB and the 
Office of Defense Transportation 
have dealt directly with the tire 
and airline industries in an effort 
to tie advertising to the govern- 
ment’s information program, 

In both these cases it was alleged 
that current advertising copy is 
creating new demands for prod- 
ucts or services which cannot be 
supplied at this time, Similarly, 
in negotiating with Florida hotel 
owners, ODT charged that resorts 
had stimulated vacation travel by 
increasing advertising budgets for 
northern newspapers 25%. 

The office of Florida’s Senator 
Claude Pepper confirmed today 
that hotel owners agreed to with- 
draw their newspaper ads if ODT 
would discontinue mention of 
Florida in its “Don’t Travel” pub- 
licity. 


May Make Power Felt 


In the airline and tire cases, 
there is a definite effort on the 
part of the government agencies 
involved to restrict advertising to 
institutional copy tied in with the 
government’s problem. While ne- 
gotiations are on a “suggestion” 
and “comment” basis, there is a 
mailed fist beneath the velvet 
glove, for war agencies hold tre- 
mendous power over the welfare 
of the industries involved. 

ODT, for instance, would be in 
a position to limit the number of 
surplus aircraft turned over to the 
airlines, or to ration air travel. 
WPB sets quotas for production 
of civilian tires. “Reverse adver- 
tising” of textiles, suggested by 
WPB to discourage buying (AA, 
Dec. 25), would seem to fall in a 
somewhat different class because 
there is no criticism of current 
activities of the department stores 
involved. 

These ODT actions, while essen- 
tial to the war program, are viewed 
here as representing an entirely 
new relationship between adver- 
tising and government, grimly 
different from the arrangement 
which has existed with OWI. 


Might Use Sanctions Later 


While OWI operates on a purely 
voluntary basis, and holds no sanc- 
tions, the current situation would 
seem to involve implications of 
government holding a whip over 
advertising. For the moment, for 
instance, ODT might be satisfied 
with institutional advertising by 
the airlines, but there is no assur- 
ance that the same threat of im- 
plied sanctions could not be used 
in the future to rule out that type 
of copy. 

ODT’s battle with the airlines 
began last June, with a letter from 
ODT Director J. Monroe Johnson 
to the Civil Aeronautics Board and 
the airlines complaining against 
newspaper copy which allegedly 
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stimulated travel. In his letter 
Col. Johnson commented that it 
was difficult to ask railroads to 
stick to institutional ads when air- 
lines bid for passengers. 

During the succeeding months, 
the controversy became increas- 
ingly heated, until late last month 
when Col. Johnson induced the 
CAB to “suggest” that the airlines 
“reexamine their advertising poli- 
cies with a view toward eliminat- 
ing any advertising which will 
have the effect of creating addi- 
tional traffic or of creating even 
the urge to travel.” 

The CAB “suggestions and com- 
ments” explained that ‘‘while rea- 
sonable competition is in the pub- 
lic interest under ordinary circum- 
stances, particularly competition 
among various forms of transpor- 
tation, we do not believe such 
competition should distract car- 
riers from their essential task 
during the war.” 


Should Limit Copy 


CAB advised the lines that it 
believed they should restrict their 


advertising to publicizing new 
schedules and to institutional 
advertising. The board saw no 


se } s 


|objéction to adver using which 
“dwells upon important war work, 
and heavy passenger and cargo 
| load.” 

ODT submitted a memo to the 
lines which pointed out that air- 
line traffic averages 90% of avail- 
able space, the same as Pullman 
travel and slightly below coaches. 
With the over-all passenger situa- 
tion critical, Col. Johnson said 
only by discouraging all non- 
essential travel, railroad, bus and 
airline, could the abnormal desire 
to travel be held in check. Airline 
advertising is creating the impres- 
sion that the situation is less criti- 
cal, he held, and although it may 
cause only a few to fly, it causes 
others to ride trains. 

ODT said it did not object to 
institutional advertising — adver- 
tising which discusses the fine job 
airlines are doing in providing 
essential transportation, or adver- 
tising which emphasizes that the 
lines are running at 90% of ca- 
pacity, even though the ads sug- 
gest that prospective travelers 
consult airline ticket offices to 
learn whether space is available. 

It conceded that if an additional 
number of planes were released 


wel oe 


for the lines, “additional short- 
term advertising” may be neces- 
sary so that “the public will be 
informed and full use be made of 
the added facilities.” In publi- 
cizing new service or schedule 
changes, however, ODT “strongly 
recommended” that the advertis- 
ing be restricted to publications 
three days a week for two weeks, 
or a total of six insertions in any 
one publication. It also asked use 
of the slogan, “Don’t Travel Unless 
the Trip Helps Win the War.” 

Although considerable bad feel- 
ing was involved in the negotia- 
tions over airline advertising, the 
lines contending that in many 
areas planes fly with empty seats, 
the controversy was apparently 
settled amicably when the airlines’ 
trade association pointed out that 
ODT was correct in contending 
that creation of travel was not in 
the best interest of the war, but 
that by “careful selection of 
words” the government’s purpose 
could be served, and seats filled. 
By keeping seats filled, it was 
pointed out, the war is served, too, 
for part of the burden is lifted 
from railroads. 

In opening the discussions, Col. 


Johnson had expressed his dis- 
like of ads which stressed “more 
flights” and “new service.” One 
of the examples he submitted said 
recent changes made it possible for 
that line to handle “thousands” of 
additional passengers without 
priorities. During two and a half 
years railroads have done an ex- 
emplary job in avoiding this type 
of thing, he said, citing as the 
only exception a Frisco line ad 
mentioning “new services.” The 
company would hear about that, 
he promised. 


Hit Tire Dealer Ads 


WPB’s dealings with the tire in- 
dustry reportedly resulted from 
local ads used by dealers to in- 
form ration certificate holders of 
the fact that they had a variety 
of well known brands on hand. 
After exchanges of correspondence 
and discussions with leaders of the 
industry, the WPB rubber division 
said arrangements were _ tenta- 
tively completed to tone down 
these appeals so that they would 
be directed to “B” and “C” card 
holders. 

The discussions first came to 


light with a report that WPB had 
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written one manufacturer suggett- 
ing a “moratorium” on advertising 
in view of the critical tire situa- 
tion. Efforts to locate this lette 
failed, but drew confirmation tha 
discussions were under way towarc 
toning down sales copy. 

According to the spokesman 
national copy was not involvec 
although the local ads of tire dis 
tributors were very much in ques 
tion. Apparently the trouble re 
sulted from ads of several dealers 
who claimed to have large stocks 
of familiar brands, which were 
itemized, allegedly to the bewil- 
derment of “A” card people. 

WPB explained that some local 
dealers serve as distribution points 
and do have considerable supplies, 
but that these stockpiles are neces- 
sary to insure fair distribution 
According to the agreement re- 
portedly reached, dealers will be 
asked, through the manufacturers 
or through their trade associations, 
to avoid the “come and get it 
approach” in favor of a subdued 
notice. 

Preferably such ads would read 
“To holders of certificates for 
tires: We are able to serve in 
limited numbers ‘B’ and ‘C’ card 
holders. We hope to be able to 
serve the community again when 
things are better.” 

In discussing Florida hotel ads, 
ODT said they tended to create 
the impression that plenty of rail.- 
road space and hotel rooms were 
available. Hotel owners, on _ the 
other hand, pointed out that- ir 
handling the summer resort prob- 
lem, ODT never mentioned Michi- 
gan, northern New York and other 
areas by name. 


WGN Promotes Three 


WGN, Inc., Chicago, has pro- 
moted William A. McGuineas, 
sales manager of the station for 
the past five years, to commercial 
manager of WGN and its FM 
affiliate, WGNB. He will also man- 
age the company’s planned post-§ 
war activities in television. Nor-’ 
man Boggs, manager of WGN’s 
New York sales office since 1940, 
will become sales manager in Feb- 
ruary. He will be succeeded in 
New York by George W. Harvey, 
now with the station’s Chicago 
sales office. 
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Group Drops Explanatory 
Cigaret Copy 


Small Tobacco Manufacturers, 
affiliated with Grocery Manufac- 
turers of America, has decided 
not to extend to 120 cities across 
the country a one-time ad on rea- 
sons for the cigaret shortage, 
placed only in the Washington 
Post on Dec. 13, through Warwick 
& Legler. The manufacturers will 
use the material in their own ad- 
vertising. 


Poyntz Agency Named 


Railway & Power Engineering 
Corporation, Toronto, and its sub- 
sidiary, Canadian Controllers, To- 
ronto, have appointed Alford R. 
Poyntz of that city to handle ad- 
vertising and publicity. 


Now Is The Time To Put Pressure On The 
Home Front Campaign. Put A War Message 
Into Every Piece Of Printed Matter. 


- SAUGERTIES, N.Y. 
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hortaadl women tr chmeucal 


Don’t think of her as just one of many That preference is not due to chance. It’s 
younger, Wage Earner housewives and __ the net result of sheer editorial skill—25 years 
mothers. To her Wage Earner friends, who of “know-how” with stories and features that 
know her intimately, she is one apart. She’s _ sift out the better audience. 


the above-average, the better-off, the “up- Personal visits to the homes of these readers 
and-coming” neighbor. have proved again and again how completely 


The very atmosphere of her home shows Macfadden Women’s Group magazines have 
it: her neater household, the better brands of | won and held this above-average audience. 
foods and drugs in her trimmer kitchen and —_ And the large investments of leading American 
bath. There’s one other marked difference: advertisers further substantiate the high- 


she reads magazines, preferring above all ranking importance of this active market both 
others those of Macfadden Women’s Group. today—and postwar. 
ea ~ MACFADDEN WOMEN’S GROUP 
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G-E Forms New 
Chemical Unit: 
Shifts Personnel 


| partment, and shifting some of the 


positions of those responsible for 
employe and commercial relations. 


Jeffries Appointed 
Dr. Zay Jeffries, former techni- 


division in Bridgeport, is now 
vice-president and general coun- 
sel, 

E. D. Spicer, vice-president in 
charge of apparatus manufactur- 
ing, will become a member of the 


has been named general manager 
of the apparatus department. Wil- 
|liam R. Burrows, vice-president, 
|}and chairman of G-E’s labor rela- 


| tions committee, has retired. 


cal director of the lamp depart-|president’s staff in New York, s 
Schenectady, N. Y., Dec. 26.—!/ ment, has been named a G-E vice- asiiiioie employe relations and | Talks to Dotted Liners 
General Electric Company, in a/president and will be general|serving as consultant on general George H. Scragg, director of 
move to consolidate its plastics | manager of the new chemical divi-} manufacturing matters. Also on|!advertising and sales promotion of 
group and insulations and resins sion. M. L. Sloan, manager of the! that staff in New York will be| White Motor Company, Cleveland, 
group, has formed a chemical divi-|lamp department, is now vice-| Earl O. Shreve, vice-president and| will talk on postwar distribution 


sion to handle research on those! president and general manager of| chairman of the apparatus oper-| before the Chicago Dotted Line 


products and coordinate their pro-/| that division, while R. H. Luebbe,| ating committee, which will be|Club at its luncheon meeting, 
duction. G-E also is changing the| former assistant manager of the/ discontinued. Roy C. Muir, vice-| Monday, Jan. 8, in the English 
management of its apparatus de-|G-E appliance and merchandise! president on the executive staff,| Room of Marshall Field & Co. 


Aunt Penelope's 
Come For a Visit! 


Her first visit to the farm in years. She always thought that 
Henry and Martha were putting up with a sort of pioneer life. . . But 
isn’t she surprised! Seeing Martha’s spick-and-span house, all electri- 
fied and furnished with home conveniences that Aunty always “under- 
stood” were only city privileges. Well, the truth is, Henry and Martha 


lies who have the American way of farm life streamlined for them. 


r 


arm JOURNAL leads the way to electrifying, 


simplifying and beauti- 
methods—while still new. Which is one reason why the womenfolks 
, enjoy it. They like it too for its pages of household hints, stories, 
=x// recipes—yes, and dress and beauty tips. Like it for its advertising— 
| that’s news too. Farm JOURNAL timeliness—four days from writer to 


‘ _ | reader—contributes to making it the most influential as well as the 
largest rural magazine. 
Of the FIRST FOUR 
General Magazines GRAHAM PATTERSON, Publisher 
- ONE JOURNAL . 


Washington S , PHILADELPHIA 5 
covers the rural market ee 


8° Farmers Nife 


_| Growing Advertising Agency,” on 


read Farm JoURNAL. Which is the habit of 2,500,000 other farm fami- | 


fying farm home surroundings. It carries the news of new things and | 


i 


Advertising Age, 


Hoax Pokes Head 
info Drawer; Ends 
Much Hocus Pocus im 


| Cincinnati, Dec. 26.—James RB 
| Hill and John L. Eckels, copy, 
writers with the Perry Browy 
Advertising Agency, let go of 
lion’s tail last week. The lion wag 
|“Byron Keating,” an advert 
tycoon they created “to prove that 
you can put bones, flesh and hai; 
on an idea.” 

Hill and Eckels were having 4g 


anuary T, 


oT ia 


| political argument three months 

| ago with their friend, Harold va 
| Klaus, razor blade salesman. a 
| The Deweys and _ Rooseveltsmm 
were all their backers claimed iim 


Mr. Klaus argued. Granted, said 
Messrs. Hill and Eckels, but it took 
smart public relations to put them 
where they were. Give them time 
they said, and they would prove 
their point. 

Mr. Klaus gave them time. 

So the advertising men went 
about creating a big shot in their 
own profession. First they looked 
| for a “good old Anglo - Saxon 
| name.” They picked Byron be- 
| cause that was Hill’s middle name, 
|}and Keating ‘because it sounded 
good.” 

Next, they spent $4 for letter- 
heads and sent the “Byron Keat- 
|ing Company, Cincinnati’s Fastest 


| its merry way. 


Business papers (not exclud- 
ing the family journal you are 


now reading) soon were carrying 
blurbs about the company’s first 
accounts—the “Little Tot Food 
|Products Company” and “Soy- 
scuits.”’ 


Jibes Agency Methods 

| Byron Keating grew in stature 
| with each succeeding week. Fi- 
'nally he startled the advertising 
| world with a crack before the 
| “Cincinnati Business Men's 
League” (another creation of the 
|hoaxers.) Advertising agencies 
he said, should adopt totalitarian 
+ principles. 

“That,” said Mr. Hill and Mr 
Eckels, “was like telling them to 
bite the hand that feeds ’em.” 

It caused AA’s Ad-libber (the 
sucker) to comment that “it’s 
things like this that reaffirm ou! 
| occasionally wavering faith thatm™ 
it’s fun to be in the advertising 
| business.” 
| Byron Keating finally got too 
| big. Advertising men from other 
| cities clamored to be on his staff 
So Mr. Hill and Mr. Eckels de- 
cided to kill him off. 

They did it the easy way. They 
sent more blurbs to the trade pa- 
pers. Byron Keating, they re- 
|ported, had died from a_ heart 
|attack brought on by over-exer- 
tion in opening his Cincinnat 
| office. He was buried in the mid- 
dle drawer of Hill’s desk and the 
funeral oration was preached b; 
| Time. 

Mr. Hill and Mr. Eckels sa 
|'they had proved their point. M 
| Klaus agreed. 


} 

Paper History Told 
Bulkley, Dunton Pulp Compa! 
New York, has issued an illus- 
| trated book on the invention a! 
| development of paper making. D1 
|to paper restrictions, only a sm: 


number has been printed but 
larger edition is planned wh« 
conditions permit. J 


Pencil Points 
is first in ARCHITECT circula‘ 
first in DESIGNER-DRAFTS"N! 
circulation; fist in PROFESSIO 
ARCHITECTURAL circulation; 
in TOTAL PROFESSIONAL cit 
tion. (Get new book “10 FACTS.”) 


Moral for you: 
Reach the largest professional audienc 


Pencil Points 


The Magazine of Progressive Architecture 


330 West 42nd Street, New York 18 


— 


f 
La 


ez oa 
seek : . 28 
ti, FP & 
oa ce 4 = ee me 
Penny a eas 
rt cs | es ecu | 
A | ee 7 
fe il a 
7 HI i 
J | a 
va ae we, 
2 1¢ (A . 
le c e) Sao ea eo 
- ‘or QJ |rer a ae 
es ae) :~ Gf 7 i 
= | )  \2 } Z \ GBTAAS oa 
| If! | = —- Gy: — i a 
/ /} || —— ff G <= tad 
4 { : a. . L ae ie * > oe 
i 3 - ‘ ie : 7 : pr | ‘7 | = 
— L/w Ves shied 
_ | —— <a a , — 
jij (ap ee a i — 2 a 
1 = /\ WD)’  & 
: Z a 7 ; : re. 
ee WB a oe . ee “a 
ee . |Z - a See =_— 
Fi -— || | — - . 
- a 
: | 
ae 
a iM *, 
. ee . 
= ‘ a 
i 3 
ae . . e ° 
a A 
hi: all 
id 7 > 
mm 3 ot 
Sy? eee SW 
| OX. ‘\rarm i] i 
ve 4? ye “le ¥ \ a 
op COD veuee' %i : 
. iN Noa S Speers F { ‘ea rile nae mn 
. “Se t +e \f ' j 
| pe f 
ee 


onthg 
arold 
Velts 
med, 

sald 

took 
them 
time 
rove 


went 
their 
oke qd 
axon 

be- 
ame, 
nded 


tter- 


“ s+ 
.Cal- 


| Paratrooper’s Pin-up 


1 A paratrooper, who hails from the Buckeye State of Ohio, wrote These men also like LIFE’s “down-to-earth editorial policy,” 
, this from the Pacific: as one soldier described it, which analyzes as well as reports 
“Most fellows in the service have pin-ups, all beautiful women. global and domestic problems. 
My pin-ups are on pages 86 and 88 of LIFE, Nov. 29, 1943. Letters continue to pour in to LIFE’s offices from grateful 
; Spring and autumn in Ohio bring back memories that would make GI’s who read LIFE’s regular edition or the Army-specified 
any Buckeye fight to the finish just to see the real thing again.” thin paper Overseas Edition (without advertising 
Servicemen from every corner of America repeatedly run The important part these men will play in America’s future 
across photographs and articles in LIFE that remind them of makes their appraisal of LIFE all the more significant. 
home. And they know that LIFE’s coverage of the war gives a 
clearer picture of what they are going through than they could 
express in letters home, even if they were allowed to write 
about it. 


: As an Air Force sergeant puts it: “LIFE is a great morale 


i builder... it sure is great to see pictures of this part of the world 


ia magazine from back home.” Favorite magazine of the armed forces 
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Milwaukee Radio 


| television has circulated among 
|radio people as these relatively | 


selected next week. While no defi- 


new radio arts gathered momen-| Hugh. *Feltis, séneral eae oa | Esso Promotes 


tum. KFAB, Omaha, ranks as a favor- 
With TBA recently running off/ite. A former 
highly successful exhibit and 


| Agate Club Mar! s; 


Stations Decide 50th Year; Name; 


to Rejoin NAB . 


Washington, 
Damm, 


Dec. 
president 


28.—Walter 
of FM Broad- 


convention in New York, a feeling 
developed ‘that the television and 
FM operators would look to spe- 


casters Association, did his bit | cial trade groups for a spokesman 


today to settle the question of 
whether or not FM and television 
should maintain their own trade 
associations by rejoining NAB 
with a statement that a single or- 


ganization should speak for all 
broadcasters. 
In bringing the Milwaukee 


Journal stations, WTMJ, and its 
FM affiliate, WMFM, into NAB, 
Mr. Damm said he felt the FMBI 
and the television broadcasters 
association still have groundwork 
to do for their special fields, but 
that all stations should look to 
NAB as industry spokesman. 
Some speculation over the role 
that NAB would play in FM and 


|in handling their problems. 

Mr. Damm had been active in 
NAB and a member of the NAB 
| board of directors for many years 
| before he withdrew from WTMJ 
about two years ago. In rejoining 
|he also submitted an application 
for WMFM, which had not pre- 
viously been an NAB member. 

NAB officials said today that 
arrangements are nearly com- 
pleted for opening the Broadcast 
Measurement Bureau, incorpora- 
tion papers having been drawn up 
and filed in consultation with the 
ANA and Four A’s. 

According to plans, 
manager for the 


a general 
bureau will be 


ADVERTISING 


J. J. GIBBO 


TORAONTO, MONTREAL, 


GIBBONS KNOWS CANADA 


Y STREET. - 
WINNIPEG, REG 


MERCHANDISING A 


NS LTD. _ 


INA CALGARY, ENMONTO VANCOUVER 


with" the broadcast measurement 


bureau plan which was drawn up| 
of | 


while he served as a member 
the NAB research committee. 


Burnett Opens Bureau 


Leo Burnett Company, Chicago, 
has opened a New York. service 
bureau, under the direction of 
Paul C. Harper, formerly an ac- 
count executive in Burnett’s Chi- 
cago office and recently released 
from the Marine Corps. The New 
York office, at 743 Fifth Ave., will 
specialize in radio and television 
service to New York clients. 


Horne Rejoins Wamsutta 


D. F. Horne has resumed his 
dosition as sales and advertising 
manager of Wamsutta Mills, New 
Bedford, Mass., after a two year 


absence as a lieutenant com- 
mander in the U. S. Naval Re- 
serve. 


does it-in Philadelphia 


One newspaper — with the largest evening circulation in 


America* — blankets the great Philadelphia market 


foes 


into nearly 4 out of every 5 Philadelphia homes. There’s 
no comparative major market in the nation where one 
newspaper does such a job — offers such economical ad- 
vertising coverage. That one newspaper is The Evening 
Bulletin — outstanding leader today — and for the past 39 


. 7 a . . se ’ firer ooo? 
conseculive years. 


In Philadelphia— nearly everybody reads The Bulletin 


station relations | e 
| man for the Blue Network, wt Miller and Gray 
Feltis was prominently identified 


New Officers 


; , | Chicago, Dec. 28.— The A .;, 
|Club, oldest advertising orga 
in Ad Expansion |tion in the United States, 
brated its fiftieth anniversary 
' : ; |day at its annual election 
New York, Dec. 28.— With 4P~ | Christmas party. The associa oy 
|pointment of J. A. Miller to the|j-"yow at a hish point i re 
newly-created position of coordi-|>+ members pee Boat Aight 
|nator of domestic and foreign ae. After a_ spirited comnets 


|vertising and sales promotion of|,.* ‘ a cakes : 
Standard Oil| largely on the satirical side, ( 


(N | (Doc) Eyler, McCall’s, was eleo'e4 
‘| president, succeeding Frank 
: he |Donald, Time. James T. ( 
Nien’ aa beanner (Loe was elected vice-presid 
pr advertising | John-F. Pollock, True Story, tr 
eulk bated ete urer; John Flanagan, Americ iy 
ponte Fy of as Magazine, secretary, and Thomas 
arkatetc “> | Verschuur, Outdoor Life, assistant 
8 in | secretary. 
States. This ©,4| Founded in 1894, the Agate C 
z nisatic j< | as been the favorite organizat 
oe atron “S| of magazine and farm paper r 
cet uggs — ©£X~ | resentatives in the West for 
pand advertis-| 4 <¢ half century. 
ing activities 
to a considerable extent in 1945. | i 
Mr. Miller will advise the par- | Canadian Papers Support 


ent company. His duties will in-| ANPA Expansion 


chi of page | The board of directors of the 
tensive cam- |Canadian Daily Newspapers As. 
paign now | sociation has recommended that 
under way in association members join the cur- 
Latin America, rent expansion program of the Bu- 
and he will reau of Advertising, ANPA. Al] 
work with af- = |members of the Canadian associa- 

| tion are members of the American 


filiates, such as € 
Standard - Vac- group, but the recommendation, if 


Company 
J.) and of R. M. | 


@Q 1. © 


J. A. Miller 


uum Oil Com- approved by Canadian dailies, wil} 
pany and Im- increase Canadian contributions tg 
perial Oil of forme Bureau two and _ one-half 
Canada, in de- | “umes. I 
| veloping pres- R.M. Gry | - —— 

ent and postwar campaigns Shepherd to Sturgeons 
throughout the world. W. R. Shepherd has been ap- 


tion. 
| to South America early in 1945 to | 


Mr. Miller told ADVERTISING AGE | pointed general sales manager and 


that he hopes to form a council on | director of advertising of Sturg 
worldwide advertising of repre-| geons Ltd., Toronto paint manus 


sentatives of the company’s affili- 
ates in Canada, Latin America and 
Europe, and later perhaps in other 
parts of the world, to develop uni- 
form policies for postwar promo- 
As the first step he will go 


facturer. He was formerly salem 
manager of Alexis Nihon Coms 
pany, Toronto importer, and pre- 
viously manager of biscuit sales of 
McCormick’s Ltd., London, Ont. 


study conditions there. 

Mr. Gray will direct advertising 
for Standard Oil Company of New 
Jersey, Standard Oil Company of 
Pennsylvania and Colonial Beacon 
Oil Company, which as Esso Mar- | 
keters plan to spend about $4,500,- 
000 in advertising in 1945. 


To Increase Outdoor 


The principal expansion now 
planned in domestic advertising, 
Mr. Gray told ADVERTISING AGE, 
will be in outdoor posters. The 
number of “outdoor” cities and 
towns is being doubled, to about 
200, and posters will be run 12 
months a year instead of seven 


months, as in 1944. A substantial 
newspaper schedule is being 
planned in about 800 papers, and 
the “Esso Reporter’ news program 
will continue on 37 stations. About 
10% of the domestic budget will 
be for point-of-sale material. 

Esso will continue to emphasize 
motor car conservation as a means 
both of helping to win the war 
and of insuring personal transpor- 
tation. In 1945, as in 1944, the 
company’s advertising will pro- 
mote a long list of war themes. 
McCann - Erickson handles space 
advertising and Marschalk & Pratt 
the “Esso Reporter.” 

Mr. Miller joined George Harri- | 
son Phelps Agency, Detroit, after 
leaving Kenyon College. In 1929 
he went with Advertisers, Inc., 
working on Chrysler accounts, and 
in 1932 he transferred to Lee 
Anderson Advertising, Inc. Mr.| 
Miller came to Esso Marketers in 
1934 to take charge of advertising | 
production and creation. He was 
made manager in 1941. 

Mr. Gray, previously associated 
with several agencies, including 
Batten, Barton, Durstine & Osborn, plus bonus counties in 
in Chicago and New York, joined Missouri, Arkansas and Kansas 
Esso Marketers in 1934 to do field is 
work for the advertising - sales BLANKETED 
promotion department. In 1936 he only by 
placed in charge of media, 
handling newspaper and outdoor 
advertising, and in 1942 was made 


of Oklahoma's 
land area has 


of Oklahoma's 
industrial wage 


earners who re- 
ceive 64% of the 
State's industrial 
payroll 
* 


This Area, which is 
Oklahoma's 
No. 1 MARKET 


ware 
Wao 


assistant advertising-sales promo- “pag 
tion manager. For more than two ; Re ? rs 
years, Mr. Gray has been chair- - EDWARD PETR 


man of the advertising subcommit- 
tee, Petroleum Administration for 
War, District No. 1 (Atlantic Sea- 
b yard states). 


Incorporated 


_ National latic Rep esen 
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Why and how our creaking 
legislative machinery 
should be overhauled 


by JAMES F. BYRNES 


James F. Byrnes is one 
of the few menin our na- 
tional history who have 
had active experiencein 
the legislative, judicial, 
and executive branches 
of the Government... 
first as Representative and Senator, 
then as Associate Justice of the U. S. 
Supreme Court, and finally, as Director 
of War Mobilization and Reconversion. 


© “The new Congress will face decisions per- 
haps as fateful as any in our history,” says 
the Wartime Assistant President. “And yet,” 
contends the former Associate Justice of 
the Supreme Court, “it convenes in a certain 
atmosphere of doubt whether a legislative 
body, many of whose procedures and tech- 
niques date back to the gaslight era, is 
equipped to deal with the swift-moving 
complexities of modern government.” 

Mr. Byrnes believes that modernizing 
Congress is a matter of deep concern for us 


THE CROWELL-COLLIER PUBLISHING COMPANY . 


PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, AND WOMAN'S HOME COMPANION 


all; that “our system of representative Gov- 
ernment cannot function without a strong, 
vital, efficient, well-informed and vigilant 
Congress.” 

Writing, not as a public official, but as a 
citizen, Mr. Byrnes’ article helps clear the 
decks for one of the most urgent problems 
that is facing the new Congress... in the 
February issue of The American Magazine, 
now on the newsstands. 


my 


>) this fact should interest advertisers in The 


An Emancipation Proclamation 


For years it has been an axiom that “the 
man provides but the woman decides.” This 
maxim has been born of the fact that, in 
these United States, the woman is acknowl- 
edged to be the Purchasing Agent of the home, 
the one who does the bulk of its buying. 


While the wife manipulates the purse strings, 
the husband is by no means tied to her apron 
strings. This fact is proved by a recent and 
conclusive study of food brand preferences, 
which shows that 98.9% of American men 
know what brands they want. And they gen- 


SS erally get ’em. 


American Magazine, because it is conscious- 
ly and successfully edited to appeal, with 
equal interest, to both men and women. 


Share your American Magazine, then save it 
for the Government's waste paper drive. 


250 PARK AVE., NEW YORK 17, NEW YORK 
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Dehydrators to 
Conduct Sales Test 
in Grand Rapids 


Grand Rapids, Mich., Dec. 28.— 
The National Dehydrators Asso- 
ciation has completed plans for a 
sales test in grocery stores here of 
dehydrated vegetables produced 
by various NDA member compa- 
nies and to be marketed under the 
common brand, “Hi-Rated.” The 
test will be conducted under aus- 
pices of the Farm Credit Admin- 
istration. 

Retail sales are scheduled to 
begin late in January and to con- 
tinue for six months. This city 
was chosen for the test, NDA says, 
because of its well-balanced, di- 
versified, stable population and 
representative industrial charac- 
teristics. The Grand Rapids Cham- 
ber of Commerce, trade and civic 
associations and local newspapers 
offered their cooperation. 

Various dehydrated vegetables 


to be tested under the common! A. M. Sneider & Co., New York, 
label will be sold in tin cans of|to handle advertising. 
four -servings size. Included are! publications will be used for both. 


diced beets and carrots, 
sweet and white potatoes, and_| 
onion flakes. Suppliers include 
Beech - Nut Packing Company, 
Dry-Pack Corporation, Idaho Po- 
tato Growers, Inc., American 
Foods, Inc., and several others. 
Other major food processors are 
contributing to the budget for the 
test program. 

Four - color lithographed labels 
for the cans are being prepared, 
containing preparation directions 
and the NDA seal of “Approved 
Quality.” A recipe booklet, ‘“‘Cook- 
ing Dehydrated Vegetables,” pre- 
pared by the Bureau of Human 
Nutrition and Home Economics, 
Department of Agriculture, will 
be distributed to purchasers. Post- 
ers, counter-display and other pro- 
motional material is being pre- 
pared. 


diced | 


Two Appoint Sneider 
Abbott Jewelry Company, cos- 
tume jewelry manufacturer, and 
L. Luria & Son, gift and art wares, 
both of New York, have appointed 


Business 


|R. L. Polk & Co., 


Polk Survey Shows 
Warren Population Up 


Warren, O., has gained ex- 
tensively in population since its 
1940 census, and much of this in- 
crease is expected to carry over 
into the postwar period, according 
to a survey of the community by 
Detroit. The 
survey, sponsored by the Warren 
Tribune Chronicle, also reports 
that employment conditions in the 
city are stable with a low turnover 
rate in jobs. 

The report also includes postwar 
buying intentions of Warren fami- 
lies regarding appliances. Copies 
will be made available to Warren 
merchants. 


Packer Leaves Packard 


W. M. Packer, vice-president of 
Packard Motor Car Company, De- 
troit, who was sales manager for 
the company and during the war 
has handled liaison work between 
Packard and the Army air forces, 
is resigning Jan. 31. He is ex- 
pected to go into business for him- 
self, but has not revealed any 
details. 


Open Canoe Series 


Old Town Canoe Company, Old 
Town, Pa., through N. W. Ayer & 
Son, will use sports and juvenile 
magazines in 1945 in a campaign 
of four-inch advertisements to 
suggest relaxation and romance of 
days spent outdoors afloat in Old 
Town canoes. Included in the list 
are American Girl, Boy’s Life, 
Field & Stream, Fur—Fish—Game, 
Motor Boat, Open Road for Boys, 
Outdoor Life, Outdoors, Scouting, 
Sports Afield and Young America. 


To Personal Products 


R. P. Swan,.formerly district 
sales manager with Walgreen 
Drug Stores, Chicago, has been 
named sales promotion manager 
of Personal Products Corporation, 
Milltown, N. J., and Chicago. Mr. 
Swan was previously an instructor 
of marketing at Colorado College. 


Canadian Exporters Elect 

Samuel E. Diamond, general 
sales manager of Alfred Lambert, 
Inc., Montreal, has been elected 
president of the Canadian Export- 
ers’ Association. 


Approximately 


700,000,000 its. 


of 


synthetic resins 
became 


Plastics 
in 1944! 


ODERN 


. the only ABC plastics paper 
. the authority on the subject 
. the established institution in its field 


LASTICS 
rm 


wy 


. one of America’s great industrial publications! 


MAGAZIN 


Thus again does the plastics industry 


enlarge its scope—and thus again does a 


January issue of Modern Plastics report 


still another annual expansion of Amer- 


ica’s fastest growing industry. 


It is Modern Plastics’ annual privilege to 


gather the statistics and review the 


growth of plastics. The magazine has 


been doing this for nearly twenty years, 


mirroring one of the greatest pictures of 


industry expansion in American history. 


This is only one of the editorial contri- 


butions that makes Modern Plastics ‘must. 


reading for everybody in plastics. It is 


one of the reasons why the plastics indus- 


try and all users of plastics rely on Modern 


Plastics as their guide, reporter, inter- 


preter. The close readership of these men 


has built Modern Plastics into the single, 


solid, resultful medium for more than 


400 consistent advertisers. 


PUBLISHED BY MODERN PLASTICS, 
122 EAST 42nd STREET, 
Chicago * 


Washington °* 


MEMBER AUDIT BUREAU @® 
OF CIRCULATIONS 


INC. 


NEW YORK I7, N. Y. 
Cleveland « Los Angeles 


Standard Brands 
Buys Bracken fo: 
NBC Sunday Show 


New York, Dec. 28.—Standirg 
Brands, Inc., will have three heif. 
hour programs on NBC by the 
first week in February, with he 
announcement of “The Eddie 
Bracken Show” to start Feb. 4 in 
the half-hour period following 
Charlie McCarthy and Edgar Bey. 
gen. 

The new show will star the 
young film comedian, Eddie 
Bracken, who will appear as him- 
self, but as a character similar to 
the roles he played in the Preston 
Sturges films, ‘Miracle of Mor. 
gan’s Creek” and “Hail the Con- 
quering Hero.” The comedy show 
will be heard 8:30-9 p. m., EWT, 
spot currently occupied by Stand- 
ard Brands’ “One Man’s Family,” 
which will shift to a new time, 
as yet undecided. 

Products promoted will be 
Fleischmann’s yeast and Blue 
Bonnet margarine, with Kenyon & 
Eckhardt the agency in charge. 


Reichhold Expands to Hour 


Reichhold Chemicals, Inc., De- 
troit, on Jan. 6 is expanding con- 
certs on MBS by the Detroit Sym- 
phony Orchestra from a half hour 
to the full hour 8:30-9:30 p. m., 
EWT. The company also will in- 
troduce a weekly guest star policy 
at that time. Program is heard on 
more than 100 stations. Agency 
is Grant Advertising, New York. 


P&G Cancels Test Show 


Original plans by Procter & 
Gamble Company, Cincinnati, to 
test a program called “Let’s Listen 
to Spencer” on 14 of the 73 CBS 
stations which carried “I Love a 
Mystery,” Monday through Fri- 
day, 7-7:15 p. m., EWT, have been 
cancelled (AA, Dec. 18). Effective 
Jan. 1, all 73 stations will carry 
the Jack Kirkwood program, re- 
placement for the mystery series 
formerly slated for 59 stations. 
Products promoted are Ivory soap 
and Oxydol, with Compton Adver- 
tising, New York, the agency. 


Sinclair Expands Singiser 
Sinclair Refining Company, New 


York, currently sponsoring two 
news programs on Mutual Tues- 
day, Thursday and _ Saturday, 


8-8:15 p. m., EWT, is expanding 
the program featuring Frank Sing- 
iser from 30 stations to 148, Jan. 2, 
renewing the series on the same 
date and changing the title to 
“Sinclair Headliner.” The com- 
pany is dropping Arthur Hale’s 
“Confidentially Yours.” Agency is 
Hixson — O’Donnell Advertising, 
New York. 


Leaf Gum on NBC 


Leaf Chewing Gum Compan) 
Chicago, will sponsor a new series 
of quarter-hour programs over 79 
NBC stations, beginning Saturday 
Jan. 20, 4:45-5 p. m., CWT, with a 
repeat at 5:30-5:45 p. m., CWT 
Product is Leaf chewing gum. Th 
format of the program and th 
talent will be announced late! 
Agency is Bozell & Jacobs, Inc 


Chicago. The new program wil 
replace the show starring Cul 
Massey, sponsored by Schutte. 


Candy Company. 


Buffalo Club Elects 


Raymond T. Cromwell has bee! 
elected president of the Buffak 
Sales Executives Association 
Other officers are: Clarence H 
Neureuter, vice-president; Herma! 
Seelbach, secretary, and Monro 
B. O’Donnell, treasurer. 


NO USE TURNING 


CUSTOMERS AWA\ 


And yet you may 
be doing just that 
There's a 7 billion 
dollar market you and Sell 
could encourage 


: COSMETIC: 
simply by letting 


these people know you'd welcome the 
business. For the Negro looks to his ra 
press for guidance. Your advertising 
the Negro papers can earn his con! 
dence, good will and regular patronag 
But whether your product is co 
| metic, food, drink, wearable, or an 
thing else, it will pay you to write ' 
| Interstate United Newspapers, Inc., 54° 
| Fifth Ave., New York, for the facts « 
| the success stories built out of reach 
| ing this great and growing marke' 
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=DY N F. GUTH COMPANY 


YswsS OF NATIONAL AFFAIRS 


MEN OF AUTHORITY 


Men of Authority lay out the future and 
base their decisions on forecasts which of 


themselves must be authoritative. In The 


United States News they get authoritative 


pre-views of important things that are liable 


-None better and i: 
Jughly trustworthy. 


Guth, President 


to happen in 1945, in 1946,in 1947 .... 


ORIGINAL 


In the 6 issues, June 9th through July [4th 
inclusive. these typical articles. based on 
original material. original research and 
original analysis has helped many a man 
of authority: 
WHEN WAR ENDS 
WOMEN: KEY VOTERS 
OUR SETBACK IN CHINA 
SURPLUS RAW MATERIALS 
RISING BOOM IN FARMLAND 
WORLD MONEY CRISIS AHEAD 
END OF RUBBER FAMINE 
UNEMPLOYMENT INSURANCI 
VETERANS’ POSTWAR GRIUBSTAKE 
CLOSE-UP OF INVASION 
POSTWAR BOOM FOR COLLEGES 
NEW HIRING CONTROLS 
ANALYSIS OF THE FEDERAL BUDGET 
FUTURE OF WAR PLANTS 
HURDLES FOR LIBERATED FRANCE 
GROWING TASK OF UNNRA 
INSURANCE: ANTITRUST TARGET 
VETERAN REHIRING POLICIES 


COOPERATION BETWEEN U. S&S. & 
MEXICO 


CUTBACK IN JOBS HEAD 
TIMETABLE OF PRODUCTION 


-more than cecver mportant in th 
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Parker Pen Tells 
Why It Advertises 
Despite Shortage 


Janesville, Wis., Dec. 27.—‘‘An 
advertisement to sell fewer Parker 
‘51’ pens,” and headed just that 
way, will be run by the Parker} 
Pen Company in seven national | 
magazines in January and Feb- 


ruary issues. 

The unusual full-page ad, illus-| 
trated only by Army-Navy “E” 
and Ordnance Department pen-| 
nants, carries an explanation by} 


| The 


| Kenneth Parker, president, of why | 


~~ 


the company’s advertising pro- 
gram of 50 years’ duration is being 


continued during a_ period of 
shortage. The copy, written by 


Mr. Parker himself, will appear in 
American Weekly, Esquire, 
Fortune, Life, The New Yorker, 
Redbook and The Saturday Eve- 
ning Post. 

Saying that the company regu- 


larly advertises its pens even 
though few are available, Mr. 
Parker’ explains: “A business 


selling a trademarked article, like 
Elgin watch or Frigidaire or Buick, 
to the general public must keep 
its name in lights during a lull 
whether it sells or not. The public 
forgets unpublicized trade names 
with disconcerting promptness. It | 
would be very easy to slip from a| 


A Nationwide Sur- | 
vey of Radio and | 
Electronic Techni- 

cians’ Reading. 
Habits sent free en. 
reqvest. 


25 WEST SRIADWAY 
NEW YGRK 7, N. Y. 


position of leadership into second 


or third position and naturally 
we would not like to risk the 
shift.” 

At present, he says, military 


forces get 60.02% of Parker pens 
being produced; 9.45% are being 
exported to allied nations, and the 
remaining 30.53% are distributed 
through civilian retail outlets. Of 
the latter, he estimates that two- 
thirds are being purchased by and 
for members of the armed forces, 
thus leaving only about one-tenth 
of current pen production for civil- 
ians. 

He says that some further diffi- 
culty was created for the company 
when the WPB order limiting pen 
production was rescinded last Sep- 
tember. 


Has Urgent War Program 


“Knowing our uncomfortable 
market position,” he continues, 
“the U. S. Navy has given us per- 
mission to disclose some informa- 
tion about our munitions manu- 
facturing program.” 

Under that program, he says, 
Parker became the first manufac- 
turer of fuses for rocket missiles 


which bear Army priority rating 
“Emergency Urgent Critical.” 

“No commercial considerations 
could induce us to edge away from 
this rocket program, or from any 
other munitions we produce until 
the requirement for munitions is 
substantially decreased, or more 
manpower is available for civilian 
manufacture,” says the copy. 

It adds that the company could 
produce more pens now by putting 
in fewer manhours on the pens, 
but Parker pens do not lend them- 
selves to slipshod, mass-production 
methods, the copy says. 

“This public notice,” Mr. Parker 
concludes, “is therefore both a 
blanket apology, for advertising a 
product’ not generally available, 
and a statement of policy to which 
we hope you will understandingly 
subscribe.” 

J. Walter Thompson Company, 
Chicago, handles the account. 


Joins Gerth-Pacific 


Ferd Wagner, formerly operator 
of his own commercial art service 
in Milwaukee and San Francisco, 
has been appointed art director of 
Gerth-Pacific Advertising Agency, 
Los Angeles. 
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What we know today as radio began as “wireless telegraphy” 


. the transmission of dot-and-dash code through the air 
from sending-sets to receiving-sets. Unlike the telephone, 


the telegraph, and the cable, wireless used no wires. . 


the adjective implied. 


as 


Sull without wires today, how are you sure of the 


“connection”? 


In radio, the program determines who will receive it 


ona voluntary basis, and how many. The type of material, 


therefore, which goes out from a radio station over the ait 


becomes the all-important factor in making the connection 


| 


between sender and receiver. 


WBZ - 


and other war weapons, and at 
present is making such fuses, 
~~ * 


Through the stations of Westinghouse pours the NBC 
Parade of Stars, integrated with local programs of equal 


merit. These programs are the advertiser's assurance of 


voluntary reception, of a completed connection, just as 


surely as if they came by wire or cable. 


A potential primary audience of 18,000,000 Americans 
ison the receiving-end of Westinghouse broadcasts, 19 hours 


out of every day. What have you to say to this vast group. 


with money in their pockets, and ideas of how to spend it 


in their minds .. 


ideas put there by radio programs. 


Consult NBC Spot Sales for availabilities. 


RADIO STATIONS Inc 


WBZA + WOWO «+ KEX 


* KYW © KDKA 


Adve Misting ge, January 1, 


Trucking Group 
Plans $200,000 
Drive in 1945 


Washington, Dec. 28.—Ameri 
Trucking Associations will sp 
about $200,000 in 1945—the sg: 
amount as in 1944—in a camp: 
on the wartime contributions 
this industry and on the need 
“fairer” state laws for truck 
through The Biow Company, N 
York. 

A mid-January newspaper :»- 
sertion, timed for the opening »; 
state legislatures, will praise 
action of some states in relax 
restrictions, at the suggestion 
the Office of Defense Transport 
tion, to permit the fewer truc 
now on the highways to car 
heavier loads, and will urge t! 
these restrictions remain relax: 
after the war. 

From 40 to 60 newspapers w 
be scheduled in 1945, it was e 
plained, depending on the natu 
and the timing of the inserti 
The campaign also will run 
American Legion Magazine, Bu: 
ness Week, Farm Journal, Libert 
and Modern Industry, and in shi 
pers’ publications. 


Campbell-Ewald 
Appointed by 
American Central 


Connersville, Ind., Dec. 27. 
American Central Mfg. Corpora 
tion has appointed Campbell! 
Ewald Company, Detroit, as 
advertising agency, effective im 
mediately, company officials a 
nounced today. The compar 
plans to enter the postwar market 


with expanded facilities for the 
distribution of its ‘package 
kitchens.” 

American Central, one of the 


pioneers in the steel kitchen cabi- 
net industry, markets its product 
under the trademarked name o! 
American Kitchens, which it pro- 
duced in peacetime either in sepa- 
|'rate units or as complete ensem- 


| bles, including sinks. The com- 
|pany now is engaged entirely 
| war production. 


| To get set for the postwar mar- 
| keting program, American Central 
|already has appointed wholesal 
| distributors to cover more tha 
| 90% of its potential national reta 
| market, officials said. A series of 
newspaper advertisements, featur- 
ing the appointment of local dis- 
| tributors, is in preparation. 
American Central currentl) 
advertising in American Hom 
American Legion Maaazine, Better 


1S 


|Homes & Gardens, Farm Journ 
|& Farmer’s Wife, Good House- 
| keeping, House Beautiful, News- 
week, Parents’ Magazine, Sunset 


Magazine and a selected list 
architectural, building and appl 
ance publications. Plans are bei! 
formulated to expand the cor 
sumer and trade programs aft 
the war. 


WCAP to Charms Co. 
Formal transfer of control 
WCAP, Asbury, N. J., to Charn 
Company, Bloomneld and Asbur 
Park candy manufacturer, hi: 
been announced. Walter W. Re 
Jr., president of Charms, has bee 
elected president of WCAP. whic 


| operates on 500 watts, 1310 k 
| while vice-president and gener 
|manager of the station will b 


| Morris Scheck. vice-president + 
Scheck Advertising Agency, Nev 
|ark, Charms agency. Spot Sale 
|New York, will be WCAP’s ni 
tional sales representative. 
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Drug Topics, Buried Under An Avalanche Of Fact- 
Filled Questionnaires, Asks The Help Of America’s 
Drug Trade Manufacturers And Advertising 


Agency Executives In Digging Itself Out. 


October 23 every retail druggist 

(chain and independent) in Amer- 
ica received a 24-page booklet from DRUG 
TOPICS—its title: ‘““My Plans for Tomor- 
row.” 


]) cei the week of October 16 to 


In “My Plans for Tomorrow,” DRUG 
TOPICS posed 348 pertinent questions hav- 
ing to do with the drug store of the future 
and the druggist’s thinking about tomor- 
row’s operations and provided a perforated 
tail-piece reply form for the druggist to 
return to us. 


Most advertising men who looked at the 
dummy of “My Plans for Tomorrow” 
frankly told us that we were nuts to send 
out the book—that no druggist would take 
the time nor go to the trouble to wade 
through our exhaustive opus much less to 
reveal to a trade paper publisher his per- 
sonal plans for future operations. Some 
optimistic guessers foresaw a 1°->, maybe a 
2°° response. 


Influenced by these dolorous prophets, 
DRUG TOPICS decided to make the big- 
gest mailing of its long questionnairing 
career—to send the plan booklet to every 
retail druggist in the country, in the hope 
that through such a blanket mailing, even 
a small return percentagewise would give 
us a significant quantitative response. 


HOW YOU CAN HELP! 


If you manufacture any product sold through drug stores, 
or if you make any equipment used by druggists, or if you 
are an advertising agent or an account executive having a 
drug trade manufacturer as a client, we urge you to sign the 
coupon and mail. It will bring to you a copy of “My Plans 
for Tomorrow.” Quickly you will be able to see which ques- 
tions are of primary interest to you or your client—which 


So we mailed 53,976 copies of “My Plans 
for Tomorrow.” 


— And have already received more than 
5,000 returned folders in response to the 
mailing, with the flood abating but uninter- 
ruptedly continuing. The final return will 
be well over 10% . and that kind of 
response to such an exhaustive and ex- 
hausting document is, we think, terrific. 


* * x 


Gleeful is our publisher, seeing in the heavy 
response additional evidence of DRUG 
TOPICS’ amazing trade influence. Shaken 
are the research lads who are faced with 
the task of tabulating over a million and a 
half specific bits of information. 


Eventually, of course, we will be able to dig 
our way out of this statistical slough and 
all information will become available. IN 
THE MEANTIME WE ARF ANXIOUS 
TO DO FIRST THINGS FIRST. WE ARE 
EAGER TO TABULATE AT ONCE THE 
ANSWERS TO THE PARTICULAR 
QUESTIONS WHICH ARE OF GREAT- 
EST INTEREST TO MANUFACTURERS 
OF THE DRUG TRADE AND THEIR 
ADVERTISING AGENTS. 


| DRUG TRADE FACTS 
0 YOU WISH 


RSimie 


A FEW OF THE QUESTIONS 
DRUG TOPICS’ 


NATIONWIDE SURVEY 
WILL ANSWER 


How many druggists plan new stores? Ex- 
panded stores? 


What kind of national advertising campaign 
will appeal most to druggists? 


Which departments does the druggist intend 
to add to his drug store? Which curtail? 
Which pay more attention to? 


What kind of point-of-sale helps will retail 
druggist really use? 


What will be the drug store fountain menu of 
tomorrow? 


What is the drug store going to do about air 
conditioning? About serving frozen foods? 
About serving dehydrated foods? 


What kind of improvements does the druggist 
plan to make? What kind of store signs will 
he buy? Store flooring? Store lighting? 
Store fixtures? Wall fixtures? 


Who will do the store designing for the drug- 
gist? 


What kind of cooperation can the manufac- 
turer of ethical products expect from the 
druggist in the future? 


Over 300 questions like these have been 
thought through by over 5,000 pharmacists 
whose answers await tabulation. Which sub- 
jects shall we cover first? Please help us 
decide ! 


facts to be revealed by our study you'd like to be given 
( 7 
FIRST. 


If you will then express your interest in the specific phases 
of our study which excite you most, we will give these parts 
high priority on our tabulating schedule and bring you the 
information you most desire at the earliest possible moment. 


— 
CLIP THIS COUPON, ODF 
FILL IN AND MAIL / 


Drug Topics. 330 West 42nd Street. New York 18, N. Y. 


3 ‘7 a * Gentlemen: 
Yes ... please send me a copy of the 24-page booklet “My Plans for Tomorrow” which 
you mailed to all the retail druggists. I’ll study the questions and let you know which 
[D) Th facts to be revealed by your survey I would like to have first. 
i ‘A Company .............006. 
330 West 42nd Street - - - New York 18, N. Y. tiie 


Address 
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Labor Turnover Is Costly 


Now that manpower problem 
have again come to the fore as one 
of the most important hurdles we 
must get over in order 


war as rapidly ‘as possible, 
sonnel managers and advertising | of 


men are going to spend a great | enabled 


deal of time and thought in con- 
ducting intraplant promotions to 
sell workers on the idea of staying 


on the job and delivering a full 


day’s production every day to the | 


fight against our enemies. 


Just how costly labor turnover 


may be, even though the require- | 


ments of manpower 


successfully 


may be met 
by replacements, was 
suggested in a recent analysis of a 


company which is rated essential 
and is providing numerous serv- 
ices to the government, but is not 


engaged direct war production. 
It has approximately 1,100 em- 
ployes, and in the past year it has 
had a labor turnover of 56%, ne- 
cessitating the hiring 
of 600 new employes. 

The cost of interviewing 
than 3,000 applicants for 
was no small expense item in it- 
self, and the additional cost of 
training the 600 actually hired was 
another big assignment. But the 
pay-off lies in the fact that the 
company a whole has shown a 


more 
positions 


as 


and training | 


| gether 


s|lower production per employe and 


a higher percentage of errors than 
ever before. In other words, 


this establishment— it 


it to get along with 
lower 
round efficiency. 

That is why we believe that the 
talents of advertising people 


the | 
to win the} mere replacement of workers did 
per-|not solve the manpower problems | 
merely | 
a | 
level of production and all- | 


should be brought once more into | 
|the picture—to dramatize the im- 


portance of the work which each | 


individual is performing —to sell | 


him or her on the patriotic duty to | 


stay on the job and contribute the | 


maximum to each day’s production 
—and to understand the relation- 
ship of each job to the over-all 
assignment of the company. 

War production drives got a 
good deal of attention in the early 


ae Ca 


How many times do you have to refuse me 


Lichty, Chicago Times 


before | become a regular 


customer?" 


\In Washington 
The National 


Conference’ of 


| Business Editors has been trekking 


phases of the war, and it seems to} 


us that they have got to be given 
the same enthusiastic support now 
as then. We have a long road to 
travel and a big task ahead, 
no advertising assignment is more 


and | 


important than that of holding to- | 


efficient and 
ing out the materials and equip- 
ment necessary to win the war 
fast as it is humanly possible to do. 


as 


Women’s Future in Business 


saw some figures 


suggestive 


We recently 
which should from 
the standpoint not only of employ- 
ers and life 
but also in studying the probable 


be 


insurance Companies, 


complexion of our working forces 
after the war. Women have gone 


into industry and into other busi- 


ness occupations in 
result of 


numbers 
for 


great 


as the pressure more 
and what will happen to 


the maxi- 


workers, 


them when demand for 


mum output subsides is a problem 
which has been getting a lot of 
areful consideration 

A large employer of women Nas 
recently made some studies which 
have beer reduced t statistical 
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6% 
owed. 
owed, 
they die 
Thus 68% 
widowed 

Women have entered busi- 
ness and made a success of it have 


three-fourths 
Only 26% 


for obvious 


or are 
wid- 
reason that 

husbands. 
unmarried or 
their 


are never 
the 
before their 
are either 
for part of 
who 


lives. 


good reason for staying on the job, 


looking at their prospects from the 
idly statistical viewpoint. Even 
more important, young women 


who are holding down positions in 


business or industry only while 
they are waiting to get married 
might take their work more seri- 
ously, and make a greater effort 
to accomplish more if they realized 
lthat training, experience and abil- 
ity represent an asset which they 
!probably will have to call upon 
j tates n ile 
These tigures are important now, 
i}when womanpower as well as 
| mar powel playing a great part 
I Va proaut Oo! They are ke- 
‘ gn int t the large 
place whic vomen will occupy in 
business in the future, not only be- 
cause they are needed, but because 
the great majority require the 
gainful occupations of Dusines 


experienced | 
workers in the great task of turn- | 


body 
a year since 


Washington in a 
three or four times 
Herbert Hoover was Secretary of 
Commerce, to get off-the-record 
background material on what the 
government is doing and thinking 
about problems affecting industry, 
and to make otherwise unlikely 
contacts with public officials.. 
Under the able direction of Paul 
Wooton, McGraw-Hill Washington 


down to 


chief, who has been it) Washington | 
| for 


nearly 30 years and knows 
everyone else who has been there 


during that period, these sessions 


have been remarkably interesting 
}and instructive to both business 
;editors and government officials. 


rewid- | Problems 


| way 
|} war 


They have enabled the editors and 
the officials to get together infor- 
mally, to exchange information 
and ideas, and to discuss common 
in an attempt find 
common ground. 

In the days of peace the sessions 
were usually a wild whirl of 
tivity in 
madly from a cabinet member’s 
office to a foreign legation to the 
White House to a committee room 
on Capitol Hill to a commission 
head’s office and perhaps’ back 
again; now they are usually cent- 
ered in the meeting rooms of the 
Statler, and the ambassadors and 
cabinet officers have largely given 
to executives of the special 
agencies and of the military. 
Since all material is off the rec- 
we can’t tell you what hap- 
except to that in most 
government men lead off 
a short statement and then 
answer questions. The one thing 
that struck your observer at the 

which several gov- 

allegedly inimical 
on the program, 
with which the 
agreed, upon 

that 
necessarily 
government 


norns 


to 


ord, 
pens, 
cases the 


say 


session, at 
men 
were 
lanim 
“boiled edi 
1 

{ 

f 


last 
ernment 
to sp ge 
ty 
tors 
he conference, 
1 legislators are 
dumbbells and not all 
fficials necessarily wei 


While 


ir 
on the 
ot the 
with 
despread, 


Ssagreements 
strategies 
ration 


are W 


ac- 
| 
which the editors dashed | 


jest, 


left the 
sions with an increased respect for 


the editors generally ses- 
the thinking ability of the men 
they met, and a heightened ap- 
preciation of the problems they 
face. There too much 
tion, we think, to tie 
labels on everyone, and to 
one’s eyes to the facts. 

It is the fashion, for example, to 
assume that all Congressional fig- 
ures are politicians, by which we 
mean ward heelers or baby kissers 
or worse. That “politician” best 
describes many of these men (and 
women) undoubtedly true; but 
it does not describe all of them, 
and the sooner we-the-people dis- 


is 


shut 


is 


cover this fact and do everything 
we can to have more men and 
fewer politicians in the Congress, 
the better off we'll be. Similarly, 
| there are any number of govern- 
iment officials, in both high and 
low places, who do not deserve 


the sneering label of “bureaucrat,’ 
just as there are any number who 
are neither Communists nor fellow 
travelers nor fascists. 

By refusing to draw 
distinctions between 
intelligent and capable men 
and ihe other kind, we make it 
just that much harder for a good 
man to find a place in Washington 
in which he can do good work and 
hold up his head, 


intelligent 
sincere, hon- 


Jottings 

National Transitads has figured 
out that during 1944 it contributed 
125,752 spaces to war effort mes- 
sages. In addition, 520,000 ‘“‘divid- 
ers’’—the strips which separate 
one card from another—have car- 
ried messages supplied by OWI... 

“South Africa on Service” is the 
title of a very attractive pictorial 
book on the commonwealth which 


you can have free from the South 
frican Government Information 
Office, 3101 Massachusetts Ave., 


Washington 8. 
We thought you ought to know 
guessing contest among 


admen last fall on 


a 


said 
and 


November or 
the most 
July 10, 
Armistice Day 

single date... 


December, 
ret pessimistic 
guess 


was 


ple chose 


than any 
other 


| be 


| districts, 


| by Electrical Manufacturing, 


inclina- | 
convenient | 


when | 
war in Europe would end, over | 
| Oklahoma City, 


1945. More peo- | 


The following documents 

secured without charge f 
companies sponsoring them, 
through ADVERTISING AGE, by 
national advertiser or adverti 
agency executive writing on 
business letterhead. 


No. 2451. Market Maps of Akr 
The Akron Beacon Journal 
issued this folder, which conta 
a complete map of the Akron ar: 
showing number of families 
the main city busine 


district and neighborhood busine 


districts; a map of the tradi; 
area; rental map, and a list 
Summit County manufacture 


and products made in the Akro 
area. 


No. 2452. From Adding Machin 
to X-Ray. 
This checklist of products, issue: 


tab- 
ulates some 1,394 electrically oper- 
ated machines, appliances and de- 
vices, providing a product picture 
of equipment as made by the pub- 
lication’s readers to show the ex- 
tent of the field and the market’: 
potential. 
No. 2453. Hospital Coverage De- 
mands Penetration. 

Hospital Management has issued 
this brochure, which brings out 
the importance, to manufacturers, 


of reaching not only the hospital! 
superintendent, but also the spe- 
cialists in charge of his depart- 


mental organization, and tells how 
departmental readership pro- 
moted through the pages of Hos- 


1S 


| pital Management itself. 


No. 2397. Postwar Pattern for Lo: 
Angeles. 

This market study, issued by 

the business research division of 


the Los Angeles Herald - Express, 
dips into the history of past per- 
formances to cut a postwar pattern 
for the Los Angeles market, trac- 
ing its prewar progress in popula- 
tion and industry and describing 
the changes and growth brought 
about by war industries. The ma- 
terial includes a tabulation of Los 
Angeles County market data and 
graphic comparisons between the 
Los Angeles market and others in 
the country. 


No. 2383. About True Story. 


Miniature sales data sheets en- 
closed a folder, issued by True 
Story, provide a handy condensa- 
tion of useful information about 
this publication as well as the wo- 
men’s service magazines, weeklies 
and monthlies listed. The material 
covers circulation, including dis- 
tribution by city sizes, by occupa- 
tion, income groups, etc., reader- 
ship, True Story’s ranking among 
other magazines and a wealth of 
other data. 


2404. Something New Has 
Been Added to the Philadel- 
phia Story. 

New population estimates for 
metropolitan Philadelphia, and re- 
definition of the Philadelphia trade 
area to include 14 counties form 
the basis of this new market study 
issued by the Philadelphia Record. 
A detailed circulation report fo1 
the ABC city and retail trading 
zone and for the “plus coverage”’ 
outside included with market 
data. 


is 


No. 2411. WKY Market Facts. 

Maps of morning, afternoon anc 
evening coverage of Station WKY, 
illustrate this file 
folder’s material, which includes 
population, 1943 retail sales for 
four store groups, and effective 
buying income. 
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freezer 


-Bphilco to Make 
‘Ffull Line of Home 
Freezer Chests 


philadelphia, Dec. 27.— Philco 
ration will expand its activi- 
o production of household 
chests for processing and 


seserving frozen foods as soon as | 


tte: to stockholders accompany- 


yy conditions permit. 
John Ballantyne, president, in a 


1e year-end dividend, today 


wad: “We believe that this freezer 


ally to the company’s postwar 


vlume and prove a valuable ad- | 
uct to the Philco refrigerator 


hous 


ning 
Usilis 


fepots to store frozen foods,” Mr. 


ne 


hmes within the first two years 
ater the war.” | 


est business should add substan- 


sion which was rapidly grow- 
g in size and importance prior 
the outbreak of the war.” 

He said that the company will 


sake a full line of such freezers | 
i) meet needs on farms, in single- 
family homes, and in apartment 


Recent estimates indicate that 
approximately 3,000,000 
milies in the United States are 


lockers in central storage | 


allantyne said. “It is our belief 
at least one-quarter of this 


number, or 750,000 families, will | 


freezer chests in their own} 


In later years the market wiil | 


probably grow much larger, he | 
aid. The quick-freezing and stor- | 
gee Of various foods was highly 
feveloped prior to the war, he 


aided, pointing out that Philco 


ntributed to widespread popular 
e of such units by incorporating 
pecial frozen foods compart- 
ent in some of its refrigerators 
early as 1940. 


vs, BBXECTIC FIGHT SEEN 
‘al [iy POSTWAR MARKET 


Dayton, O., Dec. 28—The 132 
inufacturers who have indicated 
ey will produce home freezers 
in for “some pretty hectic 
mpetition,’ P. M. Bratten, gen- 
| sales manager of the Frigid- 
re division, General Motors Cor- 
tion, predicted today. 
He said there must be some- 
ng wrong with widely divided 
timates of the potential postwar 
irket, which range all the way 


from 200,000 to over 2,000,000 


me freezer units. Frigidaire’s 
surveys, he said, indicate a 


obable potential of between | 


10,000 and 400,000 units per year, 
licating a hot competitive bat- 
“if these figures are anywhere 
ar accurate.” 

Although he said accurate fig- 


res cannot be determined now, 
Mr. Bratten indicated that the 


ice of Frigidaire’s home freezer 


uuld be approximately the same | 


that of a household refrigerator. 
Old established firms will have 
efinite edge in the competitive 
ition, he believes, and Frigi- 
e expects to give a good 
unt of itself because of nearly 
larter century of experience in 


gn and manufacture of low}! 


mperature equipment. The divi- 


has marketed more than 350,- 


0 low temperature cabinets. 


Opens Potter Associates 


Russell H. Potter, recently re- 


ed national promotion director | 
American Airlines, New York, | 
former head of the New York 
OPA, has organized a national 


iblic relations company, Russell | 


~~ 


r 


Potter Associates Main of-| 
will be located in the RCA 
ding, New York, with regional | 
es to be opened in Washing- | 
Chicago, and Hollywood. The | 
nization will handle industrial, | 

rr and political accounts. 


he = ONE PPO 
AUTOMOTIVE SERVICE INDUSTRY 


is entering the most prosperous period 
in its history Cover this market 
thoroughly with Automotive Digest 


VOLUME COVERAGE* 
'” » 10” PAGE SIZE 
LOWEST COST 


Write for Market Study 
*75,000 


TOMOTIVE DIGEST 


' Cincinnati 10, Ohio 


Little Stee| Break 


Wage inc 
Sides if For Will Be Sought on ay 


teal Incr 
Pondered bes 


"8 From 
ree-Da All Ove, 
y Conf, f Atte 
Shee ee in Wa shines 


Labor Dispute = 
a, anel Re wrt 


= Little Change Sara gee Ses 
tS OrSurplus fick Jan. 22 


Or Furnit 
1s ‘ . fure 
POsals — in New York 


YOULL 444 
GREAT ¢ ve A 
WiT# 


woe Gove. Surply 


s Gds. a 


Right now ... as you read this, 10,000 
furniture dealers, department store buyers and 
merchandise managers are reading the first issue of the new TWICE WEEKLY 


RETAILING. 


THE ONLY BUSINESS PAPER COVERING ALL 
THE NEWS OF ALL 8 HOME FURNISHINGS 
INDUSTRIES IN EVERY ISSUE. 


Published: TWICE WEEKLY, Monday—Thursday. 


. 
bo News Coverage: ONLY business paper that publishes all the news about all 
eight home furnishings industries in every issue. 


About Market Coverage: 4,300 top U. S. furniture stores, 2,300 leading department 
stores, as well as first-rank specialty and chain stores and resident 


buyi ffices. 
RETAILING eee 
= Advertising acceptance: Carried 56°/, of the total advertising appearing in 
Home Furnishings the first 8 home furnishings publications in first 6 months, 1944. 


RETAILING ... Home Furnishings @ The ONLY Home Furnishings NEWSpaper 


A FAIRCHILD PUBLICATION, 8 EAST 13TH STREET, NEW YORK 3, N. 
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representatives of the Army, Navy. | example, engaged here in building} nearer the front page, set off by; foreign language dailies j; 


i 
. e ° nce , = : ced suc 
iG 0 ar ims OWI, WPB and other government howitzer carriers, had been un-| themselves,” did bring results, the! area. Titled “More Warwork: Pod Car 
ri , ° e » mans ‘ . eu AL 
agencies. That group is headed by | able to obtain needed welders} committee expanded its promo-| More War?” it includes pictu f 


: Peas ge ; 4 : : ; Fel 
Col. Dan Hardt, chief of the Army through its expenditures of from | tional efforts with the cooperation! five Army enlisted men : mpa 
Sixth Transportation Zone. $400 to $500 a week.in metropoli-|of the newspapers and the War! were flown here straight fron , : ‘Bur 
00 or In its first month of operation,, tan newspaper classified sections.| Advertising Council here. The) front lines to tell you what oi fficie 
7 the PUIC reports, its efforts to| The committee then got the news-| council, of which Leo Rosenberg! need.” They are quoted : ade 
give publicity to labor shortages} papers to publish one or two brief|of Foote, Cone & Belding is the|manding certain types of ¢ , Ameri 
through newspaper stories and|news_ stories about Link-Belt’s | local area chairman, assisted by | ment, and the copy tells aboi y a?* 
a or 4 po § radio broadcasts resulted in a/manpower problem, and within a! preparing spot announcements and/ critical need for skilled wi apel 
greatly increased flow of new) week the company was able to| writing copy for ads paid for by| in the area. ‘é nce! 
(Picture on Page 1) workers into plants that are be- hire 40 welders. Commonwealth Edison Company Gives Campaign a Start od 7 
( z : ° . x s N > 
Chicago. Dec. $7.—The newly hind in their war _ production Having decided on the basis of | and several others. iv o 
ey els AEs ea : schedules. such results that ‘the manufazc- One such ad, donated by CE, Robert Plowe, advertising ; : 
formed War Manpower Emergency . ‘ ; ° 6 : . “in; . , = ent 
ies : . One committee member said | turers’ classified ads bring no re-| appeared last week in all Chicago! ager for CE, explained that pets 
Committee for the Chicago area is - : > 9 ; ‘ : . F ; \ poke 
*pecnain pict |that the Link-Belt Company, for’ sults’ and that stories “a little! metropolitan, neighborhood and|company, like some others. : 
half way toward its goal of raising : : tha 


a $65,000 advertising fund to al- — 
leviate labor shortages in war 
plants, John H. Bunte, committee 
chairman and personnel director 
of Howard Foundries, said today. 

Mr. Bunte said he expects to col- 
lect the remainder of the fund ; 
within a few days from companies 
producing the most essential war 
materials. Initial plans call for a 
10-day to month-long campaign 
including full-page advertisements 
in Chicago newspapers and radio 
spot announcements. 

The committee was set up after 
the highly successful operation of 
the area’s Production Urgency In- 
formation Committee, composed of 


-— 
_ 


en anmenr 


SALESMEN, TO00, 
KNOW GEOMETRY 


Euclid could have been a salesman. ae 
He'd have known that the shortest a. 
distance between seller and buyer is mon 
a straight line right to the buyer. 

And any advertiser who wants to a 
back up his selling force with the kind se 
of support they welcome most, will i 


do as salesmen do... and tell his 
story to the buyer — in the buyer's 
own specialized magazine. There 
is one for the particular field you 
want to reach. 


UNLIS 
D> HAIRE eee (20=Z_)) 
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A DOUBLE |B. 


PAPERS 
_ ae , 

FRORSEL and undersea | > — seamen 4 As hard fighting and hard work bring quate 
a. © ACCESSORIES og J? closer the day of final victory, industrial & tcrially 
| .. GOOF ws leaders and business executives are IR durati 

< tee faced with a two-fold responsibility! BR - 
Ott NOVELTY a First, they must make certain that our Histor 
LE the fir 


fighters get all the supplies needed to & 
finish the war quickly. Second, they —B * °°‘ 


\ teeter LEATHER P) : 
toons 


| linens should plan—right now—for the time We . 
Soo | Do nen ‘ tions 
HOUSE kuna when the end of the war will present for 
—— b y immediate solution the problem of pro: the + 
a —_ viding jobs for our fighters, and the — 
t isk ¢ 


workers who sustain them, in a peace 


KERY & Gl ASS HOME 


| CROCKERY & F j time economy. There is an importan CHI 
| FURNISHINGS : difference between pre-conversion plan ‘oa 
I et ning and actual re-conversion. Ade 106 

THE IRON AGE © HARDWARE AGE « DEPARTMENT STORE ECONOMIST e@ BOOT AND SHOE RECORDER ¢ THE OPTICAL JOURNA! AMD RE 

COMMERCIAL CAR JOURNAL eo THE SPECTATOR LIFE INSURANCE |! ATION 


BUSINESS PAPERS 


1170 BROADWAY, NEW YORK 1 
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xed such ads prior to the ex- 

ted campaign to come in Janu- 
February, in order “to give 
mpaign a kick-off.” 


ceived from manufacturers and 
government agencies in Cleveland, 
Milwaukee, Decatur, IIl., Seattle, 
Wash., and elsewhere asking for 


Heads Hancock Life 

Paul F. Clark, for 17 years Bos- 
ton general agent of John Han- 
cock Mutual Life Insurance Com- 


been appointed head of the for- 
eign sales department of the Asso- 
ciated Seed Growers, New Haven. 


Bunte says the $65,000 will! help in setting up similar informa- ; . 

ficient to provide for full-|tion committees. The committee | Pany, has been elected president Westinghouse Appoints 

ids in the Daily News, Her-| has been too busy on its Chicago |0f the company, succeeding Guy R. Don Harris, since 1942 RCA 
-.imerican, Times and Tribune,| program even to be able to write; W. Cox, who becomes chairman manager of field procurements for 


in outlying neighborhood 
apers, and for about 45 spot 
ncements daily. Workers will 
sed to apply at certain plants 
ly or through the U. S. Em- 

yinent Service. 

\ :pokesman for the PUIC said 
that requests have been re- 


replies to the requests, it was said. 


Smith Nemed Manager 


Ralph Smith, copy 


eral manager. 


chief of 
| Duane Jones Company, New York 
|since 1942, has been elected gen- 


of the board. 


Redfield Appointed 
Kendell A. Redfield, formerly 
advertising and later sales man- 
ager of Rockbestos Products Cor- 
poration, New Haven, Conn., has 


war contracts in the Chicago and 
Camden, N. J., districts, has been 
appointed southwestern district 
manager of the radio receiver 
division of Westinghouse Electric 
& Mfg. Company, Pittsburgh. Mr. 
Harris will maintain headquarters 
in St. Louis. 


BARRELLED JOB 


quate preliminary planning now will ma- 
terially reduce both the extent and the 
duration of re-conversion unemployment. 


History is apt to measure the success of 
the first part of this double task by what 
is accomplished by the second part. 


Chilton sources and influence are world-wide 
Chilton Company (Inc.) has an equal interest 


in Business Publishers 


International 


Corp., 


publishing THE AMERICAN AUTOMOBILE 
(Overseas Edition): EL AUTOMOVIL AMER- 
ICANO; INGENIERIA INTERNACIONAL (In- 


We at Chilton shall stress, in publica- dustrial Edition); INGENIERIA  INTERNA- 
‘ . . . CIONAL (Construction Edition); and EL 
tions covering many important fields, FARMACEUTICO. 


the need for planning ahead, even as 
our fighters and workers strain at the 


task of winning the war. 


CHILTON COMPANY 


Chestnut and 5éth Sts., Philadelphia 39, Pa. 
100 East 42nd Street, New York 17, N. Y. 


(INC.) 
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1) a } | : , F 
m all parts of the world. ble that of any other New os ta 
Pat Boyd has been chosen from) brewer. With malt rationing and | chol] Schedule S } ‘ 
ecor OCa ampaign among six professional models as|the impossibility of expanding | vt é 


the “Miss Rheingold 1945,” and! plant facilities, however, the com. Record Campaign 


if 7 | | will receive $2,000 in war bonds] pany in the past year has ef F Pp d 
Oo d and a guarantee of at least $1,000| sized that it would not “compro- c 
| ts eing a es in model fees. The first “Miss|mise with quality in order to or oot ro ucts hea 


Rheingold” of six years ago was| increase sales under wartime con-| Chicago, Dec. 26.—The § 

S id to Be N. Y.’ Liebmann, vice-president and di- | Jinx Falkenburg. ditions.” Immediately after the} Mfg. Company has earmarke 
al oO DEW. |T.S rector of advertising and public ee x war, Liebmann intends to spend| biggest advertising budget i: jt 4. a 
Leading Single Brand relations. told ADVERTISING AGE. Uses Large Ads several million dollars for plant} history for promotion during 94; ag | 

* Newspapers are but one of sev- The backbone of Rheingold ad-|¢€xXpansion. _ of its line of foot comfort a 
Newspavver Advertiser eral media which the company |vertising has been large-space | In addition to a total of 305 in-| ances and remedies in newspa Washing 
: employs consistently to expand its) newspaper advertising—1,500-line | sertions annually in New York city national magazines and radi ; the O1 
brand acceptance. insertions in standard size papers | newspapers, Liebmann emphasizes | revealed this week. g f 
(Picture on Page 39) For six years the advertising has | and full pages in tabloids through-| this copy theme in Cue, Family Although the total amount in- : re} 
New York. Dec. 28.—With the| featured a competition for the an-| out the year. Eight New York City | Circle, Gourmet, The New Yorker volved _was not disclosed, J Es merica’s 
help of the ‘largest single brand| nual “Miss Rheingold.” The cur-| papers are scheduled 25 times a| and the Promenade Group. Twen- Wagner, advertising ne fa sht wh 
newspaper campaign of any ad-|rent contest, promoted through | year, and in addition 15 full-page | ty-seven full-page insertions—half the published and broat cast 1 - ¢ the 1 
citi anen’ f ‘ Slip Rares Are 115,000 Rheingold outlets in the| color ads appear annually in each| color, half black and white—a| sages will aggregate nearly 5,0\0 Ho. dous 
vertiser in New York metropolitan | +: g Tees Pi I> oa, JP el eee ie sed in the first thr 000,000 during the ear ; 
newspapers,” Liebmann Breweries, metropolitan area and in metro- | of the gravure sections of seven ; year ore we in — ae oie % diesen “il ee “oil la - le hited St 
Inc. has trebled the volume of| Ppolitan newspapers and magazines, | New York City Saturday and Sun-| W eeklies, and 12 color pages in company will use arge, sma hers. as 
Rheingold beer sales in the last| resulted in 750,000 returns from day papers. Three weekly and two | each of the two monthlies. Rhein- reader-type Copy be be news, ition 
decade from 400,000 to more than | 2,000,000 ballots distributed. Votes| monthly magazines also are used. | gold is perhaps the only advertiser papers; a substantial schedule off... imme 
1,250,000 barrels a year, Philip| were received from servicemen in| Since the gasoline shortage, the|in the United States with a 150% |ads in nearly 70 magazines; ond © purope: 
oiatis ; , 2 company has added transportation | showing 12 months a year in out-| station break and one-minute in-fJ,..; they 
advertising in suburban trains.| door. About 2,000 24-sheet posters|nouncements averaging five rtan¢ 
All advertising features the theme,}each month cover New York City} week on 18 stations throughoufJ..... cur 
Are You Interested in the Tremendous Purchases of Catholic Churches, Schools and Institutions? “My beer is Rheingold, the dry| and a 50-mile radius from it. Also,| the country, Mr. Wagner said his r 
beer” — “dry” meaning neither|every suburban railroad train Campaign plans were outlin no Ame 
CHURCH PROPERTY ADMINIS H RATION | sweet nor bitter. |serving New York City carries a| before a meeting of Scholl sales- stant 
During 1942 and 1943, Mr. Lieb- | Rheingold message in a_ special|men and representatives here |ast lied. 
Covers the Field----From Coast to Coast. Published Bi-Monthly at Milwaukee, Wis. mann declared, the Rheingold | end position and two side positions month. Proofs of the 1945 adv - \s_ yet 
| sales increase was more than dou-|in every car. tisements, prepared by Sch mmerci 
agency, Donahue & Coe, Ney t) the | 


Celebrities Also Featured York, were shown to the men. 


‘ 

e gen 
| Although “Miss Rheingold” gets One of the largest individ eading 
consistently top billing, half of the | campaigns ever undertaken by the read 

ia insertions in weekly magazines} company will spur sales of a newM pected | 
and black and white newspaper | product, Dr. Scholl’s Sulfa Solvex 


advertising present  celebrities,|a preparation for athlete’s foot ‘ 
such as Harry Conover, Ralph| containing sulfathiazole. Amon; 


| Bellamy, Peter Arno, Hildegarde | other new products to be promot: fae sh 
pee Leo Durocher — saying that| extensively on a nationwide ba WI 1] 
|their beer, too, is Rheingold. |is the Laminex plastic arch sup- fa Ae 
| Rheingold sells and serves retail | port, now being merchandised e her eff 


outlets direct, and now distributes | tensively to the trade followin; 


; . . repre 

to 97% of the total bottle beer | highly-successful sectional test ae 
rea as 

outlets in the Greater New York | sahara e Fren 
area, in addition to several thou- | sazine 


Unique breakdown will give — syracuse rrapiwe AREA 
advertisers close-up picture 


sand draught accounts. About| Wi 1s of 
25% of the total advertising budget | iseman Leaves “cag 


The F 


is devoted to point of purchase | pernettd 
displays. Y&R to Launch ‘ame 


tternet 


© warcrtows =f 


* i Twelve seasonal cards, one for ne NO 
; ; y each month, appear in 15,000/| Co-op Ad Courses}. 
’ a Rheingold outlets. These feature | , t 
2 ” i_| New York, Dec. 28.— Ma 1 pu 
“Miss Rheingold” and tie in di-| New OFrk, EP gp gs: ef of 
rectly with advertising in other} Wiseman has resigned from the vs it is 
media. In addition, six complete | executive staff of Young & Rul ¥ y TT 
window display campaigns are|cam, effective - 15, ge ner tt 
TO give advertisers what they have long been | carried se oie a ag 4,500 pe Lr erates une. gg Hcfy ¢ 
oe . ae a a ; ; | 5,000 windows installed in each. eClIVE ¢ eruls Ps At pr 
Paes ‘ , ; wit acss ; 2 é At pre 
asking industrial publications to show them | These displays consist of a large-|tion with the heads and copy +e : 
an inside, localized look at the kind of coverage size reproduction of the current|rectors of New York agencies, elas 
they’re buying — MILL & FACTORY announces a 'small card, plus still-life side! Will concentrate on the training he Fre 
detailed Census of Circulation which will ine | ~~ iv : sail | cards showing Rheingold in com- rie tee. Pt is. pte bry hat the 
: . Se | bins . } ' re »| two courses for be ars i one 
clude every important trading area throughout ; bination with foods, Novelty) ree ce ith a wenr ce ae 3,000 
aks. i counter cards, an ale card, and a| for people with a year or more ailabli 
the United States. large interior store display are| agency experience. ing t 
7s ™ meee oe | eee Pa , part of the point of purchase pro- Mr. Wiseman expects to st 20 ce 
W ith respect to each trading area, this Census esl the courses about Feb. 1. F bd “ 
of Circulation will show: | For the Miss Rheingold contest,| erly a partner in charge of cr ithout 
‘a. , ; ; ‘“ shane of a|ative work wi > lackma! auc 
1. Total number of worthwhile industrial plants. a ballot box in the shape of aj alive work with | the B : a | 
di eiiniiiiitin: t ‘al ‘ * ah ' beer case is placed in each of the|Company (now Compton Adve In ad 
. Authoritative financial ratings of these plants. | 15,000 outlets. A backdrop shows| tising, Inc.), he directed for s¢ USA 
3. Each plant to which Mill & Factory goes... |pictures of the contestants. A| eral years the Laboratory for A ernie 
together with names and positions of the men who streamer, strung across the entire | Vertising Analysis, and was vice- ‘ os 
receive this magazine regularly. | store, carries life-size heads of the | president of L. M. Clark, Inc., cop) ttern 
girls on both sides in full-color, | research. ve vertis 
and a door or window slasher in-| Curricula of the courses, he sa ell-Co 
PLANT RATING AND COVERAGE TABLE vites passersby to come in and| Will be — a psy — sevel 
: : : : : rote i agencies. A talent pool woulc 
SYRACUSE TRADING AREA This area is typical of 132 in U. S. being covered by vote. \ etal be dlettion ok eheie 
M & F's Circulation Census. 75% of buying volume In 1942, the contest was opened | CTt« parte iat limiti t 
NO. OF PLANTS PLANTS here is done by 300 plants. MILL & FACTORY goes to girls throughout the country. td ag ' re ee? Pgs WI 
(Excluding branch offices RECEIVING to key men in every one of these prime plants But amateurs, it was found. could|/e€acn course to « s 1ents, al s 
RATINGS and warehouses) MILL & FACTORY y P P not compete with professionals. | following a seminar method of | Pe 
AAAI 213 ° 213 |The contest narrowed to four | struction which cuts leisure tim Ago t 
; ini Sah eaten < was 
AAI 45 45 models, of whom the winner was}to a minimum. Each course w barter A 
Al 23 23 . , Sonia Gover. lrequire six months of wo mo 
B 51 51 Rings Bell with Ad and Sales Managers Liebmann Breweries was|]largely outside the classroom. ae 
c a 65 founded in 1837. Young & Rubi-| = Ses 
Others . 75 Pointi hovve have « ae cam is the agency. 
ies. i ebninntnia ties ointing out they've got to have something : IR E Pp fe) 
‘s Ci ation 7 —_ : < SS | 
‘ A pin : ; a more to go on than “the old bromides about Continental Oil Uses eal Estate Paper Out 
- a t . 5 . ir eee ; he 
au nage ss ona wes se whe coverage” during the post-war battle for custo- se | The initial issue of Real Esta 
— reaches the men who can s n Se: | Re > ade its , . } 
te stick al — oa mers, advertising and sales managers who have Largest Spot Schedule “aga r = Prom — Dec. 
° . . 4 . o , ‘ . . ] c 4 8 ag bd ation oO approx - 
seen territorial reports of MILL & FACTORY’s Continental Oil Company, Ponca | Wit) a_ circule aaa PI 
. us rc ; it is City. Okla.. will conduct its largest | mately 5,000 to real estate comp: 
: Census of Circulation say it is made to order for y> _ cic. coat {nies and brokers. The month 
‘ Satis ; fo . est sole , national campaign of radio spot| miles anc RSES. ; 
— Chis Census of Circulation is made possible by today s planning. | announcements during 1945. Plans |Supplants Mortgage Conferenc 
ea 1 py rie ‘as . rats : > 29 ~ ‘ o.* , _ as © a a acer. | ane , ¢ iscontinue blic 
the —— ~ er “— 132 lead An eye-opener to most advertising and sales provide fo s live Rage : gow —— ge — c 
y < u > ares an- ; > ; os , announcements weeKly over Key 10n. eS are ¢ . ile 
ing industria istributors im the areas an managers, the M & F Census of Circulation a nee eee, ee booed ee 
alyzed. It is based on up-to-the-minute facts Rope ; stations in major cities in all the |New York 19. 
si | fi; . oe I I nacget é will be shown to any executive who wants to company’s markets, beginning | - 
and figures assembled by their 1200 salesmen know exactly what his company is getting for Jan. 1. ; 
who call regularly at every important es. a its money. Supplementing this will be 400 | 4 ee _—— 
ae plant, and who are continuously building and to 1,500-line insertions in daily | A, Soo 
; ope _ weekly newsnaner i * 
checking MILL & Facrory’s circulation. . ; and weekly newspapers, outdoo : 
Ad et | ; k } so Sones pou Ba Ree! re & posters in more than 1,200 com —_>~— 
Advertisers who Ww ant to know how 1are ; munities. an increased schedule ir Architect subscribers of Pencil 
their dollars work in MILL & Factory will 15 to 18 farm publications, anc Points are active architects. 
be interested in this revealing Census of color and black and white page: Architects having current projects checked 
( irculation. in The Saturday Evening Post with subscriber lists showed 84.7% Pencil 


Gey er, Ci rnell & Newell, New Points subscribers. (Send for complete re 
York. is the agency. port and new book “10 FACTS.”) 


Write or call CONOVER-MAST CORPORATION — 205 


——_———_——- Moral for you: To reach most active arch 


E. 42nd St., New York 17; 333 No. Michigan Ave., Chi- tects, advertise in 
cago 1; Leader Bidg., Cleveland 14; eaniee A. Scott Hayhow to Ayer 
& Co., West Coast Representatives, Mills Bldg., San Edward C. Hayhow, former pub Pencil Points 1 
Francisco 4, and Pershing Square Bldg., Los Angeles 13, lic relations secretary to Gov | 
, Calif. Harry F. Kelly of Michigan, ha The Magazine of Progressive Architecture 
joined N. W. Ayer & Son as a rep- | 330 West 42nd Street, New York 18 


resentative in the Detroit office 
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The World's Largest Manufacturers of 


) 7 rerseas ‘ancl “On ‘ . . + 1 ‘ r a . 
OWI overse branch re 3arratt said, that soldiers hardly | and only one radio station of more’ Carbon Company, New York, for 


tising Age, January I, [945 ig 
\ 
1S ;influence the war. William S.| their certificates. much of OWI’s effort is involved|ucts division, has been named 
OWI Sees Greater Paley, CBS president, who also is OWI set up a picture exhibit in|in providing editorial material for | vice-president in charge of the 
n ¥- chief of European radio operations,| the heart of Paris, titled “Since|French papers, pictures, back-/| Ansco division of the General Ani- ’ 
J was active in this work. 1939,” to bring France up to date! ground and similar aids. line & Film Corporation, New 
s One project which was insti-;on our war effort. The exhibit OWI is also sponsoring all-| York. 
= Nead for UJ S tuted to win cooperation from the | tells the story of American sacri-| American music concerts In order 
. vv . " French was a campaign to induce/| fice for the war and attempts to|to stress the idea that this not 
French children to turn in gaso-|show why no luxuries can beja nation of barbarians, and it | « | 
f A... . Ab d \line cans used by our troops and | brought to France at this time. making widespread use of film | Signs OF LONG LIFE 
143 Magazines roa |abandoned. Using typical Ameri- OWI expects to withdraw from FOR QUANTITY BUYERS 
can methods, children were offered | the scene as French publishers be- Williford Joins Ansco | a 
Wachinaton: Dec, 27 Officials certificates for their cooperation.|come more active. At present : ih syringe ' THE ARTKRAFT SIGN | | 
W 5 ee ees US|The drive was so effective, Mr.|newspapers are only two pages, E. A. Williford, with National | | Lima, Ohio, U.S.A. 
| 
} 
| 


tl s hom european inp set cans down before French chil-|than 5,000 watts is operating.| 24 years, most recently as general ~ Ail Types of Signs 
| i kage that the disp ay Of) dren scooped them up and ran for | Magazines are appearing and| sales manager of the carbon prod- , 
\ ca’s industrial and military 
) which has been shown dur- 
he war has created a ire- 
. ous curiosity about the 
d States which private pub- 
L and hers, as well as government in- 
‘ ition agencies, must satisfy in 
‘© OfMM..e immediate future. 
Europeans, they say, concede 
: t they have underestimated the | 
> rtance of this country. In 
FOUN nei current efforts to make up 
: his negligence they are grab- 
: ne American publications off the 
ales- stands as fast as they can be 
| t lied. 
iver- \s yet, only small supplies of 
10 mmercial magazines are getting 
N the liberated areas, and these 
a. e generally concentrated in 
du eiding centers” where they can s s 
Bs read by editors and other in-| 
S che are now advertised in POULTRY TRIBUNE 
ez | 
Loot OWI Leads Effort 
ares Most of the information about | 
72 erica today is provided by | 
a WI, through its’ publications, 
, dio broadcasts, exhibits and 
nk ther efforts. Altogether, OWI has 


ee ) representatives in France. It 
adcasts 13 programs a day to 
French, and publishes a special 
agazine in French as well as a 

S es of books. 
The French language magazine 
named Voir—‘To See.” It is 
tterned on Look magazine, con- 
ns no advertising and is sold for 


es ) cents a copy. Since Voir is a 
la n publication, Edward Barratt, 
rem ‘ief of the OWI overseas branch, 
i s it is more than paying its own 


‘tart ay. The chief problem is to find 
aper to print enough copies to 
tisfy the French. 


At present the OWI puts 420,000 
ies of Voir on the newsstands, 
- it they disappear almost at once. 
4 The French government has asked 
pers hat the print order be increased 
e 3,000,000, but the paper is not 
ailable. French publishers are 
tart cing that the price of Voir go up 


7 wer ; ae y : \ 
" thout creating the impression is Not Complete without POULTRY TRIBUNE 


at it is profiteering. 


’ 20 cents. However, OWI can't 
re- sure out how to raise the price 


: In addition to Voir, 50,000 copies 
A USA and 1,000,000 copies of 
? ctory, two other OWI publica- 
es ons, go into France. Victory is 
tterned after Life, and carries baat 
, vertising. It is printed by Cro-| Poultry Tribune's performance for Monarch ...You can't afford to leave a "Two Billion 


ell-Collier Publishing Company 
several languages. 


f Ieoesa Opinion Survey Ranges led Geer-Murray Company, Oshkosh, vee tee gross farm income from Poultry and 
YWI conducted a “Public Opin- Eggs was $2,867 ,000,000 (source U.S. D. A.). 


Survey” to find out what it 

me ght to tell the French, because | . P ig 

¥ t was felt that the degree of co- | Wisconsin, advertising agency, fo recom- 

eration which was _ obtained | To Cover the Most Responsive Section 


m the population would greatly 
, of the Farm Market 
mend its use for Speed Queen Washers 


If it’s USE... 


Dollar Hole” in your Farm Magazine Schedule. 


a 

Ai A TEST On Poultry Farms, women folk are usually 
hig 

oy you want... active partners. They read Poultry Tribune 
. & TAKE 


= NEW HAVEN. and have the daily cash income to buy what 


The Register is rated* the h P . « 

7th test market in the U. S. t ey see advertised In ifs pages. 
—2nd in New England. With 

a minimum cost you reach 


urban and suburban popu- 
Member: AGRICULTURAL PUBLISHERS’ ASSOCIATION * AUDIT BUREAU OF CIRCULATIONS 


lation. ; 
' HOME OFFICE: Mount Morris, tll. * Representatives—New York: Billingslea and Ficke—Chicago: J. C. Billingslea Co. 


“Independent Survey of Providence Bulletin 
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3 18 
S if & C R agricultural states, and in stock-| the national and state books, witi 
wi t oO. uns men’s and breeders’ publications.) spreads running in smaller - size 


te ’ ‘~ . ’ Aimed at farmers in general and publications. Each ad conforms to 
™ Editorial Ads producers of livestock in particu-|a pattern with a dominant top 

Ky lar, the advertisements contain | illustration and several secondary 
Aimed at Farmers numerous separate copy items and /| illustrations, including a_ topical 

illustrations dealing with a wide} cartoon. 

Chicago, Dec. 26.—Swift & Co. variety of news of interest to 
launched a new eight-month farmers. Copy is presented from 
nstitutional advertising campaign, the farmer’s point of view rather January and subsequent ads will 
calling for monthly page and two- than from the company’s. Even | carry an offer to give $5 to farm- 
page insertions of editorial-style the company signature is played| ers and ranchers who submit use- 


Run Rural Ideas Contest 


a> 


> oe vale of siaat ‘una atte down. ful ideas for the betterment of 

cop { i 1avlone é Ste ; nn > . 1 ? . ‘ aran . 

rl Beticey e . ‘pa daily ste The first ad of the series, head-| farm work; a rural character, 
< ) ais seleCte < Fo 71 . “eg . S ta § . ae 

! J 1als, ( 7 2 lined “What helps. agriculture! “Soda Bill,” is introduced as the 


weekly ewspapers in -ading ' 3 . : , . “ = 
eekiy newspapel n leading helps all of us,” carries a state-| mouthpiece for whimsical philoso- 


ment by John Holmes, president| phy, and F. M. Simpson, manager 
of Swift, in which he explains that| of Swift’s agricultural research 
the purpose of the page “is to tell| department, conducts an “Editor’s 
'in few words and many pictures | Column.” 

about all manner of things that The ads are created and placed | 
do help agriculture.” bv Needham, Louis & Brorby, Inc. | 


“We hope,” he writes, ‘that by 
searching out news items, telling 


of new trends, bie or little, re- Stephens to Ce-Lect 


viewing findings of agriculture Frederick H. Stephens, Boston 
experiment stations, by recounting | sales representative for the Wash- 
THE DAILY BUSINESS NEWSPAPER OF THE the experiences of successful indi- burn Crosby Company, eastern 


NATION'S GREATEST INDUSTRIAL AREA 


viduals, and in many other ways,| division of General Mills, Inc., | 
we can render a worthwhile serv-| Minneapolis, has resigned to be- | 
ice to all who produce our na-| come advertising and sales promo- | 
tion’s food.” tion manager for the Ce-Lect 
| Full pages are being used in| Baking Company, Boston. | 


Tremendous Demand for Farm Machinery 


Assures Postwar Prosperity for 


Farm machinery production will reach an all-time hieh after the 
war. The U.S. Department of Commeree estimates that) postwar 


output of farm machinery will double that of the best prewar years. 
This assures TRI-CITIES. “The Farm Machinery Capital.” of a con- 
tinued high level of employment... a thriving sales center... “ripe” 
for advertising results! 

Yes. vou ll have to look far and wide for a market in the 200,000 
class that offers more than TRI-CITIES. 

@ 100° of this prosperous market is blanketed by popular WHBF 


@ Nearly 60°% of TRI-CITIES is on the Illinois side .. . fully cov- 
ered without duplication by... 


BASIC 
MUTUAL 
NETWORK 


ROCK ISLAND ARG 
MOLINE DISPATCH 


Advertisitig Age, nuary 
; Sage ss j 
CIOL 
ali 


Lee Lyles and Jim Merrick were hosts at the annual buffet su; 
of the Santa Fe Club, held Dec. 28 at the Blackstone Hotel, Chica 
and attended by many of the advertising and business notable 
the Windy City... 

Herb Craig, veteran salesman in the Chicago office of He: 
Advertising Service, is convalescing after an operation. 

When Russell T. Gray, Inc., Chicago, sponsored a 6th War L 
ad contest among its members, it was no fluent copywriter v 
took the prize, but Virginia Forbes, stenographer, just break 
into the ad business the hard way. She received a $25 bo: 

. Horace G. Fiimpton has retired from active service as ad m 
for the Hardwick & Magee Co., which post he’s held for the p; 
22 years ... Dec. 2 was the ma 
riage date of Mrs. Louie Crud 
Gatling, descendant of Dr. Ric} 
ard Jordan Gatling, inventor 
the Gatling gun, and Lt. Ferdi 
nand Roebling White, grea‘ 
grandson of John A. Roebling 
designer of the Brooklyn bridg: 
Before entering service, L 
White was pres. of the Unio 
Mills Paper Mfg. Co. The coup! 
will be back in Washingto 
after a honeymoon at Pal 
Beach. 

Esso’s 6th War Loan ad fea 
tures ex - serviceman Sgt. Bill 
RECEIVES PLAQUE—Roy Howard, Caldwell, now with McCann 
president of Scripps-Howard News- Erickson. . . “The Fifty - tw: 
papers, is shown as he was presented Days” of his experiences during 
with the Frank M. Hawkes Memorial the early days of our Europea: 
Award for “contributions of the invasion are recounted by NBC 
Scripps-Howard Newspapers to : the commentator W. W. Chaplin i: 
development of aviation in America. his b k of eget . ; 
The award was given to Mr. Howard = Seu of the same name 
at a dinner held in New York by Air published in November by) 
Service Post No. 501, American Legion, Bobbs-Merrill. 

originator of the citation. C. A. “Pat” Patterson, ed. & 
publ. of American Restaurant 
Chicago, was host at the publication’s annual holiday open hous‘ 
last Thursday. . . And Jim Bulger of the Chicago Motor Club got 
up an attractive invitation, rebus style, to the annual Christmas 
party, which was held in one of the ballrooms of the Stevens 
Hotel. . . Carl Dietrich, ad mgr. of Wagner Electric Corp., St. Louis, 
known among his friends for his compositions, stayed in tune this 
year with a greeting for which he wrote the words and music ot 
a Christmas hymn. 

Charles C. Teague is starting his 25th year as pres. of the Cali- 
fornia Fruit Growers Exchange, which was organized 51 years ago 

Former v.p. of the Cramer-Krasselt agency, Milwaukee, Harry W. 
Terry, on terminal leave from the Army, where he was a colonel 
in the chemical warfare service, is living at Scarsdale Mano! 
South, Scarsdale, N. Y. .. A new lieutenant colonel in the Army 
is David H. Crocks, public relations director for Kroger Grocery & 
Baking Co. . . For “meritorious” service in connection with Wai 
Loan campaigns, Eugene S. Barling, vp. in charge of sales ot 
United Advertising Corp., has been awarded a citation by the 


Treasury Dept. .. E. H. Little, pres. of Colgate-Palmolive-Peet. 
presented M. H. Richards with a gold watch for his record of 50 
years with the company’s premium dept. .. Duane Jones marked 


the 10th anniversary of his handling of the B. T. Babbitt account. 
by presenting a silver cup to Alan Mendelson, exec. v.p. of the 
company, at a luncheon Dec. 18 at the Metropolitan Club, New 
York. . 

Robert E. Dunville, v.p. in charge of broadcasting, Crosley Corp.., 
has been elected commodore of the Queen City Yacht Club, Cin- 
cinnati. . George W. Wood, editor of the Daily Sun, Lewiston, 
Me., for 46 years, recently observed his 90th birthday. Mr. Wood 
is also pres. of the company 
which publishes the Lewiston 
Journal, and though not active 
in the management of the 
papers, he has continued his 
editorial writing. . 

Add to your list of admen 
who are more than somewhat 
interested in food: Don Patter- 
son, nat’] ad dir., and Art Mc- 
Anally, prom. mgr. of Scripps- 
Howard Newspapers. Both do 
their share of kitchen experting, 
Don confessing that his spe- 
cialty is one-dish meals, such as 
stews, while Art’s special forte 
is baking. . . Frank W. Mahan, 
Foote, Cone & Belding copy- 
writer, is in Highland Park, II1., 
Hospital, to mend the leg he 
broke Dec. 21 when he slipped Takes OVER—Arthur Pryor Jr., son of 


on an icy sidewalk. . the famous bandmaster, and vice-presi- 
Irving Haim, International dent and radio director of BBDO 
Distributors pres., is chairma) stepped into the role of maestro for a 
of the liquor industries comm rehearsal of the ‘Sunday at 4:30" or- 
for the Nat’l Foundation for In-  chestra, broadcast over WBZ and 
fantile Paralysis. The Founda- WBZA, Boston. 
tion no doubt has in mind M) 
Haim’s achievement last year when, through his own campaign, hé 
netted two-thirds of the total contributed by the entire liquor an 
wine industry Capt. Philip Svigals has returned as exec. v.p. and 
administrator in charge of new projects for L. Bamberger & Co 
Newark dept. store. Capt. Svigals is on inactive duty with thé 
U. S. Marine Corps Reserve. .. Irwin A. Vladimir, head of th 
agency of the same name, and Mrs. Vladimir are off on a three 
ek trip to Mexico, where they'll contact newspaper publishe! 


and radio stations 


yas 2 


‘TisUn 


Post 
siW 

5 
Servic 
in ‘FI 
Washins 
epurtme! 
means Of 
hout Pos 
elease of 
port sh 
every eig 
sted AM 
usiness | 
\dmitt 
everthe!l 
t ser‘ 
e, su 
tions as 1 
1ic CO 
dem<¢ 
th wh 
{minist 
Vhile 
OSS-S@' 
overseas 
2% ha’ 
sa bu 
it an 
nen ha’ 
nterpri 
man: 
eek ad 
7 


Of tk 
500,000 
lannin 
ng on 
300,000 
ation 
1,200,06 

irt-tl 
Six ¢ 
vho Ww 
rises 
tail oO 
hoices 
would 
wholes 
contrat 
13% a 
pairins 
cludin. 
establi 
comm 
cellant 
14% Yr 
The 
nforn 
of the 
other 
ourse 
terest 
rades 
ire mn 
artm 
they 
opera 
nd b 


, erage re sey ; 
er 
by / 
- Beg Chicago | 
- 7m Journal of Me | ee | 
ware THK FEE 
: MEMPHIS 
Oe ) 
= | | 
a | | 
ieee 
: ide 
as 
Mg * LINE, ILL. DAV 
Be AND MO ENP 
al BO C Ka! See Wes BT. Ta 
id .... ry; 
ee iO . = NE oe 
| wha Fee PN 3 
: \ DP aC “ (@) A> = te & 4 ; 5 
. oe MACHINERY c...—< 
m tpe FARM Y Capitay 
_ (i 7 : 
ie a. - -) on ae - e “a Keo ; = 
is ot , 2 os A oad = 
4 “ \ v ~*~ . Pf — tae et] Pe — 
é A) ~ chm 
, y > hx Jat E 3 ‘ \ al ! a wae : = 
AE} 
i ‘ ss hi tetiinin iil aii ey es — ag 4: 
Pe Phe Farmall Tractor is produced in TRI-CITIES on. the sn "4 | 
ad | (Phot i Malai — - An 
Be: lane 
t vartn 
a ry Y 15% 
ee! e-s ‘e 
E } < 
: ai ath 
un 
HBF : 
, ; == | pict 
—_— ; 2GUS \AL 7.0 
e x . WK ISLAND AT - — — <( ) 7 oa 
, ‘MOLINE DATLY_ DISPATCH __ \ os 
pe = ; aul jer 
i} fi 
. i a ST I ae ee a SC Pe f - 


‘tising Age, » 1949 


Postwar Plans of 
Servicemen Still 


‘Fluid State’ 


Washington, Dec. 26.—The War 
Depsrtment has provided some 
eais of stabilizing the guessing 
postwar plans of G.I.s, with 
elease of fragmentary details of a 
t showing that one out of 
eight of the 6,750,000 en- 
steed Army men plans to own his 
yusiness or farm after the war. 
\dmittedly sketchy, the survey 
evertheless shows that plans of 
t servicemen are still in a fluid 
tate, subject to such considera- 
ons as the length of the war, eco- 
nomie conditions during the period 
f demobilization, and the ease 
th which “G.I, Bill” benefits are 
{ministered., 


anuary 


ery 


Vhile the survey, based on a 
oss-section of troops here and 
overseas, shows that only about 


2% have definite plans for buy- 
ng a business or farm, it indicates 
it another 25% of the enlisted 
nen have vague plans or hopes for 
nterprises of their own, and that 
many as 2,000,000 of them will 
eek additional schooling. 


To Resume Schooling 


Of that 2,000,000 however, only 
300,000 are currently definitely 
lanning on resuming their school- 
ng on a full-time basis. Another 
300,000 say they may resume edu- 
ation on a full-time basis, while 
1,200,000 believe they will attend 
irt-time school or college. 

Six out of 10 of the servicemen 
will own their own enter- 
rises are looking toward the re- 
tail or service’ trades. Their 
hoices break down this way: 9% 
would enter manufacturing and 
wholesaling; 6% construction or 
contracting; 10% food retailing; 
13% automobile retailing and re- 


Vno 


pairing; 22% other retailing, in- 
cluding eating places; 13% service 
g & 


establishments; 7% 
communication, utilities; 
cellaneous retailing and 
14% no definite trade. 
The study was conducted by the 
nformation and education division 
of the Army Service Forces. An- 
other branch of ASF is offering 
ourses to servicemen who are in- 
terested in learning about various 
trades. Textbooks for this series 
are nearing completion at the De- 


transportation, 
6% mis- 
services; 


partment of Commerce, where 
they have been assembled in co- 
operation with trade associations 


nd business groups. 
Most Are Experienced 


Among those who have definite 
lans for business and farming, 
12% have previously been inde- 

operators, the War De- 


endent 
aartment said, and an additional 


15% had worked as employes in 
le same field of work they plan 
» enter. Only 13% had no pre- 
ious experience. 

Of the 12% with definite occu- 
ational plans, 5% will go into 
irming and 7% into business. For 


Furniture, Carpet 


and Linoleum — 
Manufacturers 


According to a recent survey of the 181,- 
660 Buffalo area families, the following 
merchandise will be bought as soon as 
available: 
7,085 Families 
3,452 Families 
7,085 Families 
8,175 Families will buy 
7,630 Families will buy 
This large immediate market can best be 
reached by advertising in the 


Buffalo 


COURIER 
EXPRESS 


Only Morning and Sunday 
Newspaper in Buffalo 


will buy Living Room Furniture 


will buy Dining Room Furniture 
will buy Bedroom Furniture 
Rugs and Corpets 


Linoleum 


the most part the men are inter- 
ested in small enterprises and half 
of these who have plans expect to 
invest $4,000 or less. About a fifth 
of them say they already have all 


the capital they will need. An 
additional third has at least half. 

Over 90% of the 500,000 men 
definitely planning to ‘return to 
school are less than 25 years old, 
and a slightly higher percentage 


Slightly less than 
have some college 


are unmarried. 
half already 
training. 

Of those who definitely plan to 
attend full time, two-thirds say 


“ e 
19 
they will go to college, the re- men indicating a present intention Mills Appointed 
mainder are primarily interested to attend part-time school after Harold B. Mills h: 
in trade or business schools. Over demobilization may be assumed to oe Be AAAS |. HG ian = 
a ted manager of the newly ex- 
half the men who want part-time be expressing merely a vague wish see c nN ein ci ( : ° € € 4 € 
rn: » iC » ons > TT os 
education are formally qualified|for self improvement rather than | PAaRcea puoi ries eller tom 
‘ ‘ A dadCA * i c . - = mt of the Yn AroOncises name 
for college courses. but three-| Stating a carefully considered de- | ™*"! C ne San Francisco Ulam 
5 ses, NUL Ul in ber o mmerce 
fourths of them are planning trade C!sion,” It states, Sl aaa esha 
or business courses Of the group that had some col- 
lege training but did not finish, 
May Be Only Wish 33% have definite or tentative MULTIGRAPHING—FILLING-IN 
Plans of men for part-time} Plans for returning; 13% of the 
school attendance are not as re-|high school graduates expect to ADDRESSING MIMEOGRAPHING 
liable as a_ basis for estimating | continue their educations; 4% of 
actual attendance as are those for| those who had some high school, THE LETTER SHOP, Inc. 


and only 1% of those w 
gone beyond grammar 


full-time attendance, the War De- 
partment warns. ‘Many of the 


ho had not 
school. 


431 8. Dearborn St., Chicago. Wab. 8655 


— 


WHTD 


Formerly WNBC 
Hartford, Conn. 
is nOoW under 
Yankee Network 


Management 


EW ENGLAND is network terri- 
tory, more so than areas much 
larger in size. 

The Yankee Network is the only 
network which fits the sales pattern 
of this area — the pattern of its many 
scattered key cities which are dis- 
tribution centers for all New England. 

Here are twenty-one important 


markets — with direct entry into 


each via a Yankee hometown sta- 
tion. In each instance Yankee gives 
you the advantage of working with 


a local, accepted organization — 


rteceptance ¢2 THE YANKEE 


akel Like aGlove 


one which can introduce you prop- 
erly and obtain for you the warm 
welcome and friendly cooperation 
you seek. 

You can't make any jobber or re- 
tailer mad by using his loca! station. 
But you can fit your sales effort to 
an exact market pattern, get the 
hard-hitting 


where, strengthen your dealer set- 


same impact every- 
up and get complete consumer 
coverage — by taking The Yankee 
Network's 


stations. 


twenty-one hometown 


NETWORK'S Youudatiou 


THE YANKEE NETWORK, inc. 


Member of the Mutual Broadcasting System 


21 BROOKLINE AVENUE, BOSTON 15, MASS. 


Represented Nationally by EDWARD PETRY & CO F INC. 
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Coming Next Week 

To the Editor: Here is a news- 
paper published in a little resort 
town in northwestern Iowa, called 
the Spirit Lake Beacon. Evidently, 
some inexperienced help dropped 
the forms while lifting them on 
the press and pied the front and 
back pages. 

What gave us such a laugh was 


the statement on the front page, 
and particularly the sentence “We 
will give you the news next 
week.”’ 


You may want to reproduce this 


in your publication. 
> C, BUCHANAN, 
Buchanan - Thomas Advertis- 
ing Company, Omaha, Neb. 


Asks Why Shouldn't Gov't 
Men Endorse Products 


To the Editor: As a food mer- 
chandiser and president of B. 
Meier & Son, I was_ recently 


caught in the middle of a dinner 
party discussion of endorsement of 
food products by sports cham- 


pions. My friends thought it ex- 
tremely humorous that Champ 
Whoosis should announce via the 


national magazines that he could 
not start the day without a steam- 
ing bowl of Crunchos. I defended 


the Champ on the ground that 
since idolizing our athletes is a 
national pastime, particularly 
among the small fry, why not 
channel the youthful adoration 
into a craving for a good, hot, 
nourishing breakfast? A million 
youngsters who worship the 


Champ pack away a day’s supply 
of vitamins and a million mothers 
heave a sigh of relief. What pos- 
sible harm can that do? 

Warming to the debate, I soon 
presented the argument: Why 
limit endorsements to athletes, 
screen stars and radio actors? 
How about government officials? 

What’s wrong if a cabinet mem- 


ber wants to recommend a brand 
of toasted wheat germ? Why 


shouldn’t a senator declare that he 
prefers a certain broadcast corned 
beef hash? Shouldn’t it be the 
privilege of a governor to come 
out for an advertised cereal? 

If the public has such respect 
for athletes and actors that thou- 
sands of people purchase products 


on the strength of endorsements, | 
is it not fitting that our elected 
and appointed. officials should 


merit at the very least equal re- 
spect? 
I am not denying that a terrible 


hue and cry would arise if a dar- 
ing manufacturer and a coura- 
geous congressman should launch 
such an advertising campaign. I 
am only suggesting the idea for 
what it’s worth and asking what’s 
wrong lf the man we senda to 
Washington sends back word to 
his constituents via magazine and 


newspaper advertisements that he 
likes Teeny Weeny peas and cor? 


What do you think? 

EDWIN F. MEIER 
President, B Meie} & Son, 
Inc New York 

v v v 


Praise Pony Edition 


To the Edito The sixt issue 
the Pony Edition of ADVERTISING 
\GE aSKea to let \ know 
hether we servicemen like it « 
not. I am not uch of a guine 
pig nce I am still in the State 
bu ere n excerpt from ;% 
etter written bv Set. ( i Cille 
rmer space lesman for Thon 
Publishing Company, w 
ng n t France It vrit- 
en t Moe Smit} ce r r 
< IEN ¢ BI 
l t ( t ea | 
é the P Ed , 
\DVERTISING AGI 
. { iS 
€ ( Ne 
IEN ’ 


This department is a reader’s forum. Letters are welcome. 


Spirit Lake Heacon 


The Beacon Had A Little Trouble Today 
" The First And Last Pages were Unfortunately Pied 
Upon Going to Press. 


We Will Give You The News Next Week 


> LeTs Finish iT! 
eee sth 
| 

BACK THE 6™ WAR LOAN | 


... Help Defeat Jopan! | 


VOUR COUNTRY (S STALL AT WR. ARE VOU ? 


IT HAPPENED—The Spirit Lake Bea- 
con, Dickinson County, la., promises 
to give the news ‘next week’ in this 
front-page explanation of ‘a little 
trouble." 
still live in fond anticipation of 
returning to it again, however, so 
the little paper which has come 


my way of late makes me feel as 
though I weren’t quite so far re- 


moved from the old stamping 
ground.” 

As for me, I still get regular 
issues of ADVERTISING AGE from 


time to time, but this Army keeps 
us so busy one doesn’t really have 
too much time to do any serious 
reading. Your Pony Edition 
ideal for just such a_ situation. 
It contains only the ‘“meat,” 
which enough information to 
keep abreast of what is happening 
around my former activity which 
I love so well and hope to return 
to some day. 

There no need of my saying 
that Iam more than glad to be the 
receiving end of your Pony Edi- 
tion. 


1S 


is 


1S 


Capt. Jos. L. DENNISON, 

Ft. Lewis, Wash. 

To the Editor: 
terested to know 
Pony Edition of 
and exciting trip. 
S/Sgt. William 
our New York office to join the 
air force and now missing in 
action over Germany since Nov. 4. 
On Nov. 3 I received a letter from 
Sgt. Bryant saying, “The August 
edition was carriéd along by me 
during a recent bombing raid and 
if the Pony could talk it could tell 


You will be in- 
that the August 
AA took a long 
G. 


Bryant left 


is 


a very interesting and vivid story. 
The air force hit the target hard.” 
In a previous letter Sgt. Bryant 
aid that he enjoys reading your 
edition and it keeps him informed 
if the bird’s eye view of adver- 
sing events and a gentle re- 
minder to him of the good old 
peaceful days and hopes for thei 
irly return. 
LEE A. WARD 
Ward-Griffith Company, I: 
New York 
T e Edito Jus note to 
\ than ” fo those pony edi- 
tions of the AGE. Straight from the 
houlder, I say, “It hits the spot 
Trust that there will be many 
more I ese con £& my was 
La. J. 3; BLISCU, 


o APO, New York 


I e Edit I received the 
Octob sue of you ery fine 
‘Pony Edition It ilWays so 
velcome and I look forward to it 
eve nont The new it con- 
talr extremely nteresting ana 
vel ese € It certainly keeps 
u € ni nea if € 

€ eve C n the adver- 

| t { t Cl i { © 
té T + 
le 
ALBERT POSNER, 
\PO, San F 
y,yv¥ves 
‘ . ’ ‘ . ’ 
Bulletin’ vs. ‘Inquirer 
To the Edit Anent squ } 
R Proofs,” Dee. 11, would 
lire i P} ! nia 
t r€ ( I 


bulletin in the Philadelphia In- 
quirer? 
And am I the 20,296th to 
pound this weighty question? 
I am, yours wonderingly (won- 
dering what the Inquirer meant 
by mentioning Bulletin). 
BRUCE ELLIOTT, 
Jewell Advertising Agency, 
Oakland, Cal. 
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Adwoman Builds Card 


pro- 


Index on Japanese 


To the Editor: Now that adver- 
tising has gone to war—and the 
war itself has gone toward Tokyo, 
we sure will need to brush up on 
some preconceived notions about 
Japan. 

May I 
made a good 
for the past 
been re-reading 
but this time I 


tell I've 


that 


the folks that 
beginning, in 
eight years I have 
books on Japan 
read from a re- 


search angle and indexed my data 
as I went along. My stuff is all in 
pencil or pen because each day I 
keep adding. But now with some 
5,000 card slips in alphabetical or 
topical order, and another bunch 
of almost 2,500 arranged chrono- 
logically, it is simply amazing how 
different the events of the past 
90 years look! The facts do march! 
And the progress of that march 
of our Deluded Decades can be 
noted from many different angles, 
according to the date you want. 

If you have any lurking tender- 
ness or sympathy for the Nippo- 
nese, just let me help you get over 
it by hunting. out facts. Outside 
of the field of art, and excepting 
as always a very few individuals, 
the more you know about Japan 
the less you will want to know! 

Mind you, I don’t promise—but 
I think, I can help save you valu- 
able research time. Anyway it 
will be fun trying. 

But—even if you don’t have any 
question—please, and especially if 
you are an artist—will you note the 
fact that the Imperial flag of Japan 
(not the red ball or the man- 
of-war ensign, with eight rays, 
but the Imperial) not the ris- 
ing sun unless it has the full 16 


is 


Advertising Age, January | 


rays. If you don't 
should have 16 
ashamed of you. 


know \ 
rays, then 
ADVERTISIN( 


printed an explanation i: 
spring of 1942 and you 


have clipped it for your ow, 
file. I have just tangled wit 
6th War Loan promotion mati 
on this important detail. 
mean something. In this cass 
they mean is so mean you 
get on to it—but fast. 
CAROLINE WILLIAMS CARTE} 
Clevela) 
v v v 


Permission Granted 


To the Editor: The Pony 
tion of ADVERTISING AGE has 
to my attention at the Army 
cial School for Morale Servic: 
Lexington, Va. Prior to the 
I was the advertising manags 
the “Racine Day” in Racine, \ 
a casualty of the war. 

In addition to keeping po 
on advertising information, I 
another reason for requesting 
publication. My unit is a con 
infantry team in the South 
Pacific, where I perform as 
I & E (Information & Educat 
officer. 

One of my permanent progr: 


eq 


— 


YN 
Me 


WAS 
Ns 4Y 
aes 


“But. Mr. Blunk. we 


as FAP!” 


Sure. Mr. 


job is to keep up with what goes on in spot broad- 


casting. 


men and women. equipped with teletypes. data libra- 
ries. and every modern office accessory 


to the one purpose of being tops at our business of 


Blink! 


Here at Free & Peters. 


We have five offices. manned by top-noteh 


radio station representation, 


So why should any agency or advertiser try to dupli- 


cate our 


what's already here? 


\Q 


CHICAGO: 180 N. Michigan 
Franklin 6373 


facilities. 


NEW YORK: 444 Madison Ave. 
Plaza 5-4130 


when all he need do is to 


Its vours for the asking! 


“ FREE & PETERS. rc. 


Pioneer Radio Station Representatives 


Since May, 1932 


SAN FRANCISCO: 111 Suter 
Sutter 4353 


all dedicated 


HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer B 
Hollywood 2151 


our only 


EXCLUSIVE 
TI 


REPRESENTATIVES 
WGR-WKBW BUFFALO 
CKY CINCINNATI 
KDAL DULUTH 
WDAY FARGO 
WISH INDIANAPOLIS 
wkzo KALAMAZOO 
KMBC KANSAS CITY 
WAVE LOUISVILLE 
WTCN MINNEAPOLIS- 
ST. PAUL 
WMBD PEORIA 
KSD ST. LOUIS 
WFBL SYRACUSE 
IOWA 
WHO DES MOINES 
woc DAVENPORT 
KMA SHENANDOAH 
SOUTHEAST 
WwCBM BALTIMORE 
wcsc CHARLESTON 
lsc wis COLUMBIA 
WwPTF RALEIGH 
wos) ROANOKE 
SOUTHWEST 
KOB ALBUQUERQUE 
KRIS CORPUS CHRIST 
KXYZ HOUSTON 
KOMA OKLAHOMA CITY 
KTUL TULSA 
PACIFIC COAST 
KOIN PORTLAND 
KIRO SEATTLE 
and 
WRIGHT-SONOVOX Inc 
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tising Age, anuary oO 23 
A ps is “knowing and having Erickson Joins BBDO Mollenberg as general manager of | representative and account execu- : 
n the U. S. and its future.”’ - its midwest division. tive. He was formerly advertising SELLING NEW HAVEN'S 
7 itions like yours will give Leonard F. Erickson, sales man- eT manager of Calumet Baking Pow- 
litional, fast information for | 2g8er for CBS, is age sti Jan. 15 , der Company, and was with The WAR WORKERS 
serination to troops. eee ten Durstine Hamilton Ad Club Elects American Weekly and Outdoor oa sia - 7 
Do I have your permission to|&* Usborn, New York, as an execu- SEAS Bae ene ed Advertising Incorporated. i Saree eer eee ve eee ee 
. and use uae information | tive. A member of CBS since 1930, oan mpi > or ts aca. ‘ae posse es oe ee eee ee eee 
: pat Belg . Erick y TUE “e sly wect.| Vertising ub oO amilliton, nt., by meny, and passed on fr hif# to 
; daily news sheet. a mimeo-| Mr. Erickson was previous ly west “ta ke a ee a ; ‘ y many, ¢ passed o om $ 
d tabloid? . ern sales manager for the network rg Phaser ag ee eee Van Wyk to UPR shift—each copy working 24 hours dally 
ac Pen é aE ela Nis ira of Porritts & Spencer Canada Ltd., : again r . ’ : 
WILLIAM L. O’SULLIVAN, with headquarters in Chicago. as provisional president. pending Eugene C. Van Wyk, lecturer, || * fing you coverage of today’s best 
, Nie Sten — ——— as |} . . p : » | S|, cas = nie Vee Pe spending customers . . . 100,000 readers 
Lt. Inf.. APO, San Fran- x permanent election of officers and former editorial writer fo1 a 
je Arabol Appoints South African newspapers, and daily! 
I ee Edward E. Diedrichs, eastern Se ee most recently with the OWI, has x * THE x * 
ar Praises Traffic Managers sales manager of Arabol Mfg. . © joined Universal Publishers Rep- 
ro the Editor: Enclosed is proof | Company, New York manufac- Stenhouse to Criterion resentatives, New York, as con- NEW HAVEN, CONN. 
zs = ; iain ‘ rer of i strial adhesives, has Wallace J. Stenhouse has re-!|sultant on overseas markets and 
‘urrent advertisement which | turer of industrial ¢ es, oe bs We 4 : ; 
epared p oa the Baltimore & | been appointed director of sales.| joined Criterion Advertising Com-/|director of the research depart- JOURNAL-COURIER 
Railroad based on “A Tribute Arabol also has named William G.| pany, New York, as national sales | ment. 
; Traffic Managers.” This adver- 
i sement was published in Traffic 
ea World and in addition has been 
ia en widespread circulation by | 
ie? e B&O. | 
wo It has aroused a great deal of | 
po yorable comment among traffic | - ee 
gers, industrial leaders and | a 
# When this advertisement was | i ies 
h prepared and published we did not ae 
me that the Associated Traffic i 
at Clubs of America is now quite ac- | gi = 
tive in the furtherance of a pro-| aes erate Vag oa kena 
ay t to bring about a better public | ve ' : 7 ears 
” eciation of the integrity, re-' 
sibility and value of traffic, 
agement, also its importance 
idustry. 
RUSSELL GRAY JR., 
Research Director, Richard A. 
Foley Advertising Agency, 
- Philadelphia. 
britain Faces Cut eres 3 a Se ae ee 
in Gambling Copy ' “an a 
3 Possibility of legal action to pro- | 7 o = | oa E R { Hw — 
t “football pools,” in which Tee is me 
ne 10,000,000 Britons are esti- ¢ . 
ted to have wagered an aver- 


of 50 cents weekly in pr 


rs, has caused some conce 
advertising circles in Great 
where advertising of 
totaled between 
$2,400,000 per year 
1936-38 period. 

A subcommittee of the Foc 
Association has declared that 
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ee Se | 
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t, and has recommended 
ohibition. 


or 


N. Y. Board of Trade 
Elects Glenn, Brooks 


\merican Trust Company, 
elected president of the New 
Board of Trade at a meeting « 
rd of directors Dec. 19, 
eding Matthew G. Ely 
Horace S. Ely & Co., whc 
nes chairman of the boar« 
same time Herman L. Br 
esident Coty, Inc., and 
ternational Corporation, 
ted vice-president. 
itther officers were 
uding Ralph E. Dorland, 
emical Company, and 
Goodwu Firemen’s 
nity C nv, as 
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Accessories Cor 
offices in New 

cago, Kansas City and 

k, has changed its con 
1e to Aireon Mfg. Corpo: 
ause of expansion 
d of aircraft equipment. 


\ircraft 
with 


MOPrPre, m<onort 


ee a 
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-cted, 
ae The Detroit Free Press paves the way into 
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the heart of this thriving, bustling market ... on a smooth, straight road. 
Yes. The Free Press carries your advertising message straight to a market of 
over 380,000 families daily . . . with NO CROSS ROADS to slow it down . . . 
NO CROSS CURRENTS OF TRAFFIC to distract attention. Your advertising 


in The Free Press has the road all to itself... for The Free Press is the 


i t 


nbert 
uls 
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‘tors 


ONLY morning paper in this entire, huge market of nearly 


3 million! The Free Press is the DIRECT route 


pora- 
York, 

Bur- 
ipany 
‘ation 


to “arriving” in Detroit. Use it! 


we ee a Ge Ure 


mplete coverage of cu 


back issues of business pa- 
and magazines for editorial 


advertising material. 

klet No. 20, “How Business 

ings” outlin how manuf 
agencies us 
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Che Detroit Free Press 


JOHN S. KNIGHT, PUBLISHER 


Story, Brooks & Finley, Inc., National Representatives 


A DYNAMIC NEWSPAPER SERVING DYNAMIC DETROIT 
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Nazi Offensive Brings Quick 
Action by Federal Agencies 

Washington, Dec. 28.—Probably 
the only reassurance that this ner- 
vous city enjoys during these days 
of critical decision in Europe is 
the feeling that our men in 
field have all the equipment they 
requested, and that in this struggle 
which can mean early. victory or 
months of new preparations, they 
are not in the plight of the men 
of Bataan. 

This citadel of omnipotence, the 
source of so many arbitrary com- 
mands in the _ past, helplessly 
awaits each fragmentary weather 
and news report seeping through 
the security blackout, certain that 
with the weapons we have pro- 
vided, and the men they have 
trained and deployed, our 


By STANLEY E. COHEN, Washington Editor 


the | 


com- | 


protect the food supply, 


Byrnes has laid down the 


horse racing and professional ath- 


letics. 


One other thing we cannot help 
the consideration 
of those who have the opportunity 
armed 
coopera- 


but mention for 
for the 
future 


to recruit 
forces, or 


nurses 
plan 


manders in the field will know 
how to deal with the Nazi offen- 
sive. 

While discussion of military 
|events is outside our general ac- 
tivity, we mention this uncertainty 
because this week’s Washington 
news illustrates quite well what 
will happen if we learn that the 
enemy’s power to fight back has 
been underestimated. As precau- 
tions in ‘anticipation of possible 
military reverses, OPA and Wat 
Food have already taken steps to 


and Judge 


law tc 


tion with war bond drives. Cas- 
ualty lists which cross our desks | 
every day are growing long- 
er. There was a time when a few 


hundred wounded and killed were 
announced each week. Eventually 
the list climbed to 1,000 or so 
wounded and killed each day; 
then, since D-Day, 2,000 wounded 
a day and no more lists of those 
gave their lives. Today’s list 
3,059 names of wounded, and 
before 


Who 
ga 
the list is several weeks old, 
the current batt les. 


Question: The new picture may 
not be conducive to discussing con- 
tract termination, but preparations 
quietly proceed to handle the tre- 


mendous problem. Service audi- 
tors, for instance, are puzzling 
over that expression in the joint 


termination regulations which says 
“advertising expense to the ex- 
tent consistent with a prewar pro- 
gram or to the extent reasonable 
under the circumstances” an 
acceptable cost. So far the Army 
has applied the first half of this 
definition to firms which have a 
history of advertising before the 
war, allowing an amount based on 
five years of average prewar pro- 
motions. Second half of the defi- 


is 


nition, ‘‘an extent reasonable un- 
der the circumstances,” applies to 
many other firms, chiefly subcon- 
tractors, who did no advertising 
before the war. Just how much 
above trade and technical adver- 
tising the Army auditors will al- 
low these war babies is an im- 
portant unknown at the present. 


Indoctrination: William Y. El- 
liott, chief of the Office of Civilian 
Requirements, has been rushed off 
to the battlefronts on one of 
Army trips designed to convince 
key men of the need of more sup- 
plies for the armed forces. He was 
accompanied by Maury Maverick, 
chairman of the Smaller War 
Plants Corporation, who likewise 
has a habit of asking for explana- 


tions of huge military programs. 
People: Mason Britton, who was 
head of surplus property for the 
Army after the last war, has re- 
placed Will Clayton in charge of 
surplus sales now, pending com- 
pletion of the three-man surplus 
property board. Dave Graham, 


who was with J. Walter Thompson 
Company, New York, has resigned 
as key man in pulp allocations at 
WPB because of ill health. James 
T. Jensen, sales manager for John 


It’s the-¥ 


*POINT OF 


NO 
DISPLAY 


Small cabinet of 
brushes in each 
store. Average 
sales for 4 weeks: 
15 brushes per 
week per store. 


Above is the result of a test conducted by the manufacturer of 
a nationally advertised toothbrush. 
selected in a city of 50,000 population. The toothbrush sales of 
each store were checked for four weeks. 
displays were set up in the seven stores and sales checked two 
weeks more. During the display period, owners and clerks “soft 
pedaled” any selling effort and let the displays do all the selling. 


To further exemplify the carry-over value of the displays, a check 
was made for two weeks after the displays were removed from 
It disclosed that average sales were just a fraction 
under 30 brushes per week per store, or about 90% above the 


the windows. 


he ; \ \ \ 


PURCHASE 


ADVERTISING 
POWERFUL LINK IN THE ADVERTISING CHAIN 


Point of purchase advertising rounds out and makes effective all 
other forms of consumer advertising. 
punch that converts interest and latent desire into actual sales. Unlike 
any other form of advertising, it exerts its urge to buy when the 
prospect is face to face with the merchandise and with purse in hand. 
It focuses the impressions made by radio, newspaper, magazine and 
other advertising upon the very spot where sales are made. 


It adds the “Johnny-on-the-Spot”’ 


HERE’S PROOF 


WINDOW 
DISPLAY 


period of no display. 


(Authentic data furnished by Point of Purchase Advertising Institute, Inc.) 
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per 


Seven drug stores were 
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431/2 
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store. 


sales 


NEXT TIME | Go 
SHOPPING I'LL LOOK 
FOR SOME 


Mle GET THEM 
TOMORROW, IF 
! THINK OF IT 


THE BUYING pres Now | 


INSIST ON ARVEY QUALITY 


But No Store Rusconi 


AT THE STORE, PURSE IN HAND, 
URGE TO BUY 


BUY .. a Sate/ 


ARVEY CORPORATION 
sensey city 


the | 


|an allotment of print paper 


| for 


| Mr. 


Advertising Age, January 
F. Jelke Company for the p 17 
years, has been appointed 
ciate price executive for the 
grocery products branch. 


FTC Errors: H. 
Sons Advertising 
cago, and a client 
FTC complaint against A 
Pain Expeller, because “the 
no triable issue.” And the 
dropped charges against a |] 
sylvania blanket manufactury 
neglecting to comply with the 
products labeling act, wh 
learned that labels had 
eliminated at the request o 


W. Kast 
Company, 
are free 


Navy Department. 

Delay: The busy public p: 
hasn’t finished with the FTC 
vertising report yet. Forecast: ' 
uable information about post 
housing requirements should « 


out of hearings of the Taft sub 
mittee of the Senate postwar 
mittee early in January. Exports 
Non-lend lease exports for No 
ber were $283,000,000, bringin; 
average for the past six mont} 
$263,000,000, an amount w! 
compares favorably with the a 
age of $265,000,000 for 1939. Solu- 
tion: Newspaper publishers 
provided four methods of chars 
off paper used in “pony” edit 
(1) The Army and Navy now have 
wi 
they will grant to individual | 
lishers on application; (2) “Poni 
free distribution may 
duced under commercial print 
order L-241, provided no charge 
for editorial or advertising matte 
is made by the publisher; 
newspaper which also a c 
mercial printer may charge 
sponsor for printing the “pony, 
he deducts the paper from 
commercial print quota; (4) T 
newspaper may deduct the pape 
from its newspaper quota. 
Stoves: At the moment WPB 
planning 35,000 electric ranges pt 
quarter during 1945. A third 
them go to the armed forces 
National Housing Agency, the re 
mainder to users who certify thei 
need. Since seven manufacture 
have already decided to 
them at January, 1942, prices, 
spite the fact that they are op¢ 


ating at only 25% of capacity, OP 


is 


de 


expects that the rest of the indus- 
Wrap- 


try will follow their lead. 
pers: Grocery bag and wrappi! 
paper, subject‘to tight restrictio: 
during the second half of 1944, wi 
be a little more plentiful in 194 
Truism: Fdward Barrett, chief 
the OWI overseas branch, was di 
cussing U. S. propaganda to li 
erated France last week when 
newsman innocently asked, “Hi 
would your radio news progra! 
handle the present unpleasant 
ness?”” Though the newsman 
referring to the German offen 
3arrett. who has to consid: 
policy on so many ticklish 
looked up and quite frankly ask« 
“Which one?” Issue: FTC call 
a foul on the methods used 
Hastings Mfg. Company, Hastins 
Mich., to win outlets for pist 
rings, but the facts remain th 
Hastings had 600 jobbers in 19: 
and after using the tactics in que 
tion gained 900 more. The ce: 
and desist order stopped furth¢ 
expansion along these lines, a! 
theoretically it voids the 900 cor 
tracts. But it seems to us the ba 
has been locked after the ho 
has been stolen, and only agair 
Hastings. 
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of unemployment benefits | 
the opinion that state funds | 
+o quite adequate to handle prob- | 
ble demands of the transition 
Perhaps at the risk of re- 
mn from the Congressional | 
foun Which wants federal unem- 
Povient aid for released war 
rkers, he points out that $6,000,- | 
.000 is already in reserve in| 
“ate systems. Estimating 12,000,- 
0 unemployed, he demonstrates | 
» December “Survey of Cur- 
3usiness,’’ Commerce publica- 
that most states could easily 
qirv.ve liberalized 26-week bene- 
ats. Prosecution: Justice charges 
violation of the food and drug | 
laws in an action against Merck 
; Co. resulting from similar label- 
i! f two Merck Dory] products, | 
one poisonous when injected into 
the human body, the other in-| 
tended for that purpose. Justice 
cays 15 persons died before Merck | 
‘hanged to proper labels on the | 
nous product. Maximum ook 
would be $15,000 fine. 


Timken Bond Ads 
Attract 10,000 
Reprint Requests 


Canton, O., Dec. 26. — Ap-| 
oximately 10,000 requests for | 
individual reprints or for complete | 
sets of the Timken Roller Bearing | 
‘ompany full-page ads cf well- | 
nown American generals, which | 
ive been running in recent issues | 
The Saturday Evening Post, | 
have exhausted the supply, reports | 
John J. Yezbak, manager of the} 
mpany’s news bureau. 
About 45% of the requests have 
ne from executives writing on 
ness letterheads, about 30% 


om people in all walks of life; 


riting on personal stationery, 


out 121%%% from. students in| 


hools and colleges, 10% from 


members of the armed forces, and | 


21,% from schoolteachers. Some 


the originals went on tours} 


part of a department store win- 
low display on behalf of war 
ids and were exhibited for sev- 
nee days in the Art Institute here. 
Ads show generals in full battle 
iress, and carry the single state- 
ment at the bottom of the copy: 
General ....... says: Buy more 
onds!” In small type beneath 
is line is the company name. 
Zimmer-Keller, Inc., Detroit, is 
the agency. 


Saintz to Nat'l Export 


Manuel Saintz, formerly with 
office of the Coordinator of 
Inter-American Affairs, and 
under of the Latin American In- 
tute, Washington, has been 
med chief of the Spanish de- 
artment of National Export Ad- 
ertising Service, New York. 


Abelson to Spector 
Sidney J. Abelson, formerly of 
lar & Ryan, New York, and 
eviously managing editor of the 
dical Review of Reviews, has 


Raymond Spector Company, New 
York, 


500,000° 


STOCK PHOTOS 


WRITE FOR INFORMATION 


UFMANN & FABRY CO. 


2s S. WABASH AV UE 
CHICAGO — 


‘Loring Appointed 


Electrical Supply 


| tising manager 
| tories, New York, has joined Theo-| pointed advertising manager of 
dore J. Funt Company, New York| Darling Brothers, manufacturer of | president in charge of sales of the 
as an account| elevators, pumps and steam spe-| Ogilvie Sisters Sales Corporation, 


advertising agency, : 
| cialties, Montreal. New 


| Magurn Joins Darling 


Insurance Admen to Meet Korman Named V.P. 


former studio! Insurance Advertising Confer- 
manager of niin Advertising, | ence will hold a two-day meeting, | sales 
|New York, has been appointed ad-| postponed from September at the/ Erickson, New York, has been ap- 
isi of the Auth; request of the Office of Defense) pointed vice-president in charge of 
Company, New| Transportation, Jan. 14 and 15 at| merchandising and sales promo- 
the Westchester Country Club, | tion. 
—__—— Rye, N. Y. dent 


Rader Joins Funt 


former adver- 
Locks Labora- Arnott C. Magurn has been ap- Ogilvie Elects Curry 
John H. Curry, former vice- 


Howard Korman, in charge of 


Association. 


—— ing 


= with the company 
promotion for McCann- 


ganization, has been elected presi- 
dent. Mr. Curry, who 


succeeds the late Jessica 
founder of the company. 


Mr. Korman is also presi-| CORN —HOGS — OATS — CHICKENS 


of the Direct Mail Advertis- 


vmrvuvup 


York hair preparations or- CATTLE — SHEEP — HAY — WHEAT 


joined the executive staff of | 


uring 1942 and 1943, the anthracite in- 
dustry topped prewar production by 7,000,000 
tons each year...with 20% fewer miners, But 
even these records fell 3,000,000 tons a year short 
of minimum wartime needs. For the demands of 


war on hard coal amounted to 10,000,000 extra 
tons a year. Only by cutting deliveries to homes 
could the critical problem be solved. 


The situation demanded, Anthracite Industries, 
Inc.* realized, a public relations job to explain 
to householders the need for conserving coal, to 
show them how coal could be saved, and to main- 
tain their goodwill. 


To do this job, an advertising campaign, 95°% 
concentrated in newspaper space, was prepared 


by N.W. “Ay er & Son, Inc. The campaign appeared 
in 112 newspapers in 66 cities, with a full page 
and two 672-line ads late in ’43, followed by 640- 
line ads running once weekly from January 
through March and twice monthly from June 
through the fall. 


By summer of ’44, requests had poured in for 
more than 3,000,000 of the “how-to-save-coal” 
booklets which Anthracite 

offered in the ads. More 


produ ne (0 of the total hard 


than 90% of the householders’ Coal Declarations 
..a Government plan to which the campaign had 
given potent aid in June...were received by Au- 
gust. And sales of heat-controlling, fuel-conserv- 
ing thermostats, which the ads started plugging 
in August, shot ahead so fast that Anthracite pre- 
dicted more thermostats would be sold in the 
last half of 1944 than in all the previous ten years. 


“Newspapers,” says E. H. Walker, Anthracite’s 
public relations director, “were our logical public 
contact...because of the timeliness of our mes- 
sages, because only the printed word could fully 
and properly convey the detailed information we 
had to convey, and because of the coverage we 
could get for just the area we desired. The results 
were far beyond expectations and constituted elo- 
quent testimony to the power of newspapers to 
reach the public with a message.” 


* * * 


Newspapers do more than just reach the people 
with a message. They get quick action from the 
people...in one market or many markets. For the 
newspaper's close, daily contact with the public 
imparts an air of immediate importance to your 
message that no other medium can provide. 


nis¢ om pante S 
val output. 


This advertisement, prepared by the Bureau of Advertising, A. N. P. A., is published by The Worcester Telegram-Gazette in the interest of all newspapers 
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War Setback Jolts 
Reconversion and 
Food Ration Plans 


Clothing Program 
to Maintain Civilian 


the husbanding of food supplies 
against any serious reverse which 
might result in long delays in the 
European campaign. 

The facts about food revealed 
this week, plus the definite real- 
ization that the recOnversion party 
is over, proved a rude awakening 
for the home front, jusi as the 
Jazi offensive in France confound- 
ed some of the best informed mili- 
tary authorities, who had con- 
tributed to the belief last Sep- 
tember that the boys would be out 
of the European trenches by 


Z 


postwar models are now very 
much in the future, while many of 
the war campaigns have become 
more vital than ever. 

If the recent turn of events was 
nearly disastrous to food, other in- 
dustries at least have the consola- 
tion of having made real progress 
in mapping the steps that are to 
be taken when the proper time 
for reconversion comes. 

OPA Issues Statement 

Quite frankly OPA pointed out 
in a statement today that “several 
months ago many of our large am- 


the food stocks set aside for mili- 


tary use might be released for 
civilians. 
“Today the ammunition plants 


are rushing into production again, 


to supply the sharply increased 
demand resulting from a longer- 


than-expected war in Europe, and 
a sharply stepped-up offensive in 
the Pacific. Draft calls have been 
increased. Reconversion 
have been set aside and it has been 
necessary to tighten processed 
food rationing.” 

According to the OPA explana- 


plans| 


During 1944-45, civilians 
had only 48% of the canned 
they used before the was 
next year the situation w 
even more difficult, for ther 
be no carry-over stocks. 
civilian supply on fruit and 
table juices is 52% below 194 
Canned vegetables are to be 
below last year. Other foods 
been restored to rationing f, 
lated reasons. Meat supplic 
1945 will fall 2 billion pound 
low the 1944 amount. The cj 
population must absorb the « 


Christmas. , tion, the military now wants 41% | loss. Civilian meat allocation EB 
Production Schedule — munition plants were shut down) of the 1944-45 food pack compared | the first three months of 1945 
ike nag sition . . because stocks seemed adequate to with 25% the previous year. Be-|be 15% below the amount a | 
anche — ’ ; _ Probably in processed foods the | meet foreseeable needs. Draft calls | cause of the serious demand on! sumed during the same peri nal 
Washington, Dec. 27.—With food | full tragedly of last fall’s false op-| were reduced. Plans were being|<ctocks as a result of recent un-| 1944. Recently. whe ly 35 In line 
rationing restored and a tight lid | timism can best be illustrated, for | laid to convert at least some war ||imited buying, civilians will have | meats ae ch he nod "dian P ne annine 
on the production of civilian goods, | the food industry, government and| manpower and machines to the | only two-thirds as much processed | was fault fs 4 dit is I <n rtising 
industry and the consuming public} consumer alike united in the dis-| production of peacetime goods. food as in 1041-42 ~etored re so ho Mas i ge i 
had a taste this week of the meas- | sipation of food stocks in the be- “In September, 1944, the War : 7 es: qabl ns tg oe es use ad\ 
ures that will be taken if the war | lief that more would be available | Food Administration, which is re- | Says Army Isn't Hoarding we ee ee ee activities. 
‘ Show aren ae : or Me heibe cana e : = ee : econversion of industry : 
continues on both the European | from Army reserves with the con-|sponsible for the production and OPA says the Army is not| even discussed wy All Wpr ynot re 
and Asiatic fronts well into 1945.) clusion of the European drive. | allocation of food supplies and for | hoarding vast amounts of food, but | think - te te es ai edition Hs med 
Stung by near disaster from; The timing of industry’s recon-| deciding what foods shall be ra-|that it needs more canned food | ,.. oe oe ig foe Once in 
roa ' : petted *seaetagl < are gues be ied a production at full speed inc 
mishandling of food distribution! version plans has been badly | tioned, ordered 17 processed foods | this year because it has more men nitely. Civilian goods outvu ‘-amatic 
this fall, the government has taken | jolted, too, many firms naving had | removed from the ration list. There | overseas who cannot be supplied frozen at the high level ’ a, exal 
precautionary steps for the mobili-|a premature start on discontinuing | was optimism tn many quarters|;with the fresh vegetables that | fourth milan of 1944 but. f. 
zation of more industrial and man-| war effort advertising for promo-|about the end of the European|troops consume when they are | . . mi rl en Ang j whe 
Se Sie aa eae oes ; ales has oaks : ieee Bes ; : thats ae |of the civilian programs may One m 
power resources for the war, and|tion of postwar models. These|war. It was hoped that part of | stationed in the United States. |be completed because new s! yey" 
ages of critical materials aris F ™ 
hs % ble pro 
from expansion of war product 
| ur weel 
Clothing Programs Continue e tha 
| Probably the only civil eaders 
goods programs sure of continui: uded a 
| are the schedules for productio: anager: 
| baby and children’s clothing inters. 
| work clothes. Other textile pro- managers 
|grams will be pressed, but mili-H ani 
VOWwR _tary orders are requiring more andfg\°> “ 
more attention from the soft go a adv 
people. Other civilian progran The mi 
must be adjusted to situations r¢ per pt 
e sulting from demand for m rtising 
ur es — and materials for new low-u) 
work. rac 
In the consumer fields, the Airing ‘ 
industry is booked up for n ee het 
2 than a year, with output of civi cs 
to irders tires again cut to permit use ansmit 
eee additional facilities for milita reply 
equipment. New tire plants necess 
still being built; some of them ar surance 
not to be in production for a ye: ntage 
The radio industry is blankete ng Co} 
with war orders until June, wit The in 
: the implication that the orde 
Through all the metal working will “hy ixmndes if the railite ple o 
: i situation is not improved. A er-all 
industries, no matter what the end plane production, involving sub-f§ 'titing 
contracting by many firms t by a 
- ‘. w —hHno Y varied lines of activity, has re- lever, i 
product may be, a plant s buying 1S cently been expanded with the 
. aR servation that the progra rill be 
done by a number of individuals...but Saatelad tamales OF avual 
é ‘ ‘ Europe. 
when it comes to engineering MATERIALS Manpower is again an_ issue % 
with the administration showing OW 
and production METHODS, the Number a oe See ae 
ess essential users of labor. Hors 
° 7 ‘ i racing and professional athlet > 
One Man is the Engineer, for MATERIALS and have siready. been taken to tas poe 
P Other non-essential or unclassifie eight “ 
METHODS are what he —and he alone — specifies. activities may be similarly handl iy 
for the psychological effect on 2 
over-confident war workers, a} millic 
‘ = , ‘ the small number of new vw most 
This all-important prospect subscribes to METALS | workers that might be recruited ealers 
. Ve ne p 
and ALLOYS (over 15,000 a month) because it con- Lambert Appoints since 
a fic Gat Cue mentiinka sud oushode Three Sales Heads sie 
centrates On /zs flela, the materials and methoc Hal Starrett and Fred W. Ba ile 
- . . . . lentine have been appointed sal , 
field, as does no other industrial publication. co-managers of the Lambert pg ‘verti 
Pharmacal Company, St. Lou se-\ 
succeeding John A. Schake, w! npal 
Tl : , b | = ] ot gee coke L. . : has retired as general sales ma! ress 
1us you uy tru y Selective circulation in ager. Mr. Starrett will dire i otk 
activities west of the Mississip} sh 
METALS and EWE Os. «.< from San Francisco. Mr. Baller Runshis 
tine, from Philadelphia, will ope earns 
ate east of the Mississippi. Emn * 
/ Buecks has been appointed assis Pon 
and you teach the ‘nan who MATTERS: ant sales manager, with offices 29,0) 
St. Louis. 4 CO 
1 on 
; . - - a I 
Like to See More Figures? Aeey ALS fac 
de 
A.B.C. reports show that dur METALS AND ALLOYS in- Zag ght 
ing the past 5 years, METALS creased from 498 to 1,895— ha 
AND ALLOYS paid circula- an increase of 280 percent. » “MEET YOUR CONTRACTOR- spy 
tion increased 78 percent. This big swing indicates that van 
bag increase was entirely by suppliers to the metal working ALL ; BUILDER CUSTOMER”— lize 
enae. industries are fast deciding ie o Leth 
AND ALLOYS sido pane is their key-man —and The Engineering Magazine of the rob 
: ; ow BEST to reach him. , , on 
go to engineers’ homes, where Y -in METALS Metal Working Industries é 
the reader can quietly and un- our story in cks 
interruptedly make up his AND ALLOYS reaches your ee, 
mind regarding present needs Number 1 Man through his eeo0e5ne to sell tche 
and future plans. Number 1 Magazine — and fi in » fa 
During this same period, reaches him in his Number 1 jency about it, ri 
pages of paid advertising in Receptive Mood! the nan who MA TTERS! PRACTICAL BUILDER Sterlin 
4 “ No 
ere 
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1-49 the Pag- Of NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


5 cM), this department, basic principles which have proved their value in mail 
| e- brde advertising—and which are equally important to the advertiser who 
© forflMgoes not geek direct inquiries or orders—will be reviewed and discussed from 
| wek to week. Pertinent case histories, queries and comments from readers 
are wvited. Whenever possible they will be answered here. 
€ ( 
ns { BY ELON G. BORTON tising man would certainly go over care- 
9 Advertising Director fully. The illustration here of one page 
’ La Salle Extension University doesn't do it full justice, for all the under- 
: in line with the old adage that “the scoring, interpolations, and thumb-nail 
Ut lonffehoemaker’s children have no shoes,” ad- sketches WEES Wh FEE. 
‘Mvertising clubs too often fail to make full For three pages, the letter effectively 
p we of advertising in promoting their own 
nu activities. Either we advertising people rue DAYTON ADVERTISING ‘LUB 
, ait i) not really believe in the power of our : reomeg > 
seusite medium—or something. Ay 
ndef. Once in a while, however, we see a fine the hamaes wale | om 
Jui icfdramatic use of advertising to do the job. Sane Megas 2 
thefOne example was the membership cam- ae al _ Paes 
mManyfpaign of the Dayton Adclub this fall. Tk ‘ - ertes ’ 
y (@ One mailing was sent to 325 people ra poner aagrainp ii ‘ 
ms “B12 of them former members and 213 pos- : ees 
ction, ole prospects for membership. Within ; +e ET 
ur weeks, the club had 165 members, 15 3s a aa a 
ue e than its quota, from the advertising , on ae 
| eaders of Dayton. The mailing list in- —- meine tattttars 4 
nuit uded advertising and sales promotion mL sore . 
On off#managers, agency personnel, art directors, aT ~ 
inters, engravers, newspaper advertising ay — ae “ 
bs 'O-Himanagers, radio advertising representa- 2, ms — are ~ —~ = — 
= es, and others connected in some way SS Se ted tie planeta Goh kaye 
ay th advertising. es we nee 5 nis 
Ta The mailing was accompanied by news- oe are 
Mis per publicity and word-of-mouth ad- talks about “you” and your problems and 
mat rising and there was a little personal only after that does it begin selling mem- 
low-up In a few cases. But the primary bership in the Dayton Advertising Club. 
) was done by one mailing. It gives a very full outline of the eight 
- [his consisted of a seven-page, two- dinner programs planned for the year, 
Hin r letter, a multigraphed letter of tells you the price ($16.00) and winds up 
eof ansmittal, and a government post card with an action appeal. J. F. Pedder, mem- 
ita r reply. The multigraphed letter seems bership chairman, and his committee are 
necessary but was put in, Iam told,“as to be congratulated on it. 
nb a ea tent Mag em per- From the viewpoint of the Pay-Off, 
saa Sy 0 7 = ee might have the some of the striking things about this 
writ nl PS comp sig . a campaign are its results (better than 
‘dei The mailing was an “exceptional ex- 50%), its effective use of art and color, 
ita ple of teamwork by a committee. Its and the willingness to use a letter long 
Air- er-all planning was done by one man, enough to tell the story fully. It proves 
sub- riting by another, illustrations and lay- again that even sophisticated executives 
| ut by another, etc.” The result is a very will read a very long letter if it tells an 
| re- lever, interesting piece which any adver- interesting story well. 
ll be 
le ij 
ou Ought to Ka 
ne OW UG ONMOW... GENE FLACK 
Ors¢ 
a ae sunshine comes up like thunder Chicago, the family had moved a dozen 
fi it of Long Island City, N. Y. In the last times. He went back to Sterling in 1943 
dl fight years it has spread, through the to address a banquet, but the old home- 
rge, jovial personality of Gene Flack, stead had been blown up and there wasn’t 
a} ‘0 millions of American biscuit eaters and even a plaque about Flack. 
M most of the 300,000 At Northwestern University, Gene tried 
cl ilers who sell Sun- Writing and cartooning. A month before 


ne products. 

Since 1936—as trade 
ations director and 
re recently also as 
lic relations and 
ertising director of 
sse-Wiles Biscuit 


nr] npany Gene has 

jar lressed 3,156 trade 

re i other meetings. He 

P} shot his bolt of Gene Flack 

sm Sunshine in tents and 

- erns, theaters and tabernacles, and 
ic wide outdoors, before groups of 200 


25,000 people. 

, combination of crusader, salesman 
—= 1 one-man circus, he has given them 
a pretty good run for their money. 
fact, they don’t even pay to hear him 
t in the glow of gratitude afterward, 
dealers, for example, learn that it 
ght be nice to show their appreciation 
h a special promotion on Hi-Ho or 
spy crackers. And Rotarians and 
Vanians and women’s clubs begin to 
lize that Sunshine crackers must have 

vething to build men like that. 
-robably Gene does not tell them that 
comes from a long line of big, booming 
cks. His father was only six feet 
ee, but weighed 275. Gene, 6:5, has 
tched the waistline and weighs 235 
father was a roving Methodist min- 
r, and Gene happened to be born in 
Sterling, Ill., 100 miles west of Chicago, 
November, 1894. 3y the time he 
ered John Marshall High School in 


graduation, the Chicago Examiner de- 
cided to hire more college-trained men 
for their murders and fires, and chose 
tive cub reporters each from University 
of Chicago and Northwestern, including 
Flack. 

From 1915 to 1925, except for two years 
in the Army, he trailed news; wrote and 
illustrated a daily, “allegedly humorous,” 
he says, feature, and traveled for Inter- 
national News Service and Universal 
Service. Those were the “screwball” and 
perhaps most lurid days of U. S. jour- 
nalism, as dramatized by Flack’s con- 
freres, Ben Hecht and Charles MacAr- 
thur, in “The Front Page,’ and Gene did 
his share of smashing doors, climbing 
second stories, chartering planes, kid- 
naping and forcing confessions, for the 
sake of a hot line on Monday morning’s 
(Sunday night’s) bulldog edition. 

He had been believe it or not—a 
skinny kid, underweight, and with bad 
teeth. Failing to get into officers’ tralaing 
camp in World War I, he became a pri- 
vate, and eventually, the hard way, a 
captain at Waco, Tex., where he ground 
out a new crop of cannon fodder every 


five week He never got across himself 
to see the war at first hand, but he had 
valuable experience in handling mer 


Married in 1924, Gene decided that the 
time had come to capitalize on all 
experience. He had written copy on the 
side for Swenson Advertising Agency, 
Chicago, and in 1925 he became vice 
president of the agency, working chiefly 


on the account of the Independent Gro- 
cers’ Alliance, the first voluntary chain. 
By 1926, IGA had become a $1,000,000 
account and embraced about 6,000 stores. 

At first the IGA stores were served 
chiefly with advertising and store paint- 
ing. Gradually, under J. Frank Grimes, 
IGA president, and Swenson and Flack, 
thorough merchandising and store opera- 
tion programs were developed for them. 
To build employe morale, ideas were put 
across with showmanship. With Gene 
Flack as impresario, the IGA cast, with 
professional people and props, put on 
two-day presentations in theaters of 
major towns from coast to coast, ending 
each with a banquet attended by state 
or city leaders. 

In 1936—still capitalizing on experi- 
ence—Flack went with Loose-Wiles as 
trade relations counsel, and started out 
addressing dealer meetings. 

He regards this work as mass selling, 
and thinks more companies should do it. 
Traveling 50,000 miles a year, through 
every state, he knows personally thou- 
sands of dealers, and many thousands 
more know him. His approach is simple 
and sincere, at times corny and buckeye, 
but stimulating. From staid New England 
business men to Texas cowpunchers and 


Montana miners, he knows how to get 
people to understand—and remember 
Sunshine. His own personal props con- 
sist chiefly of the booming voice and 
unfailing composure and sense of humor, 

shrill whistle and various contortions, 
one of which is to stand on one leg 
while the other sweeps out over the 
audience. Audience - participation prob- 
ably is the chief secret of the Flack 
success, 

In the three kinds of work—newspaper, 
advertising agency and advertiser—which 
have chiefly occupied him in the last 30 
years, Gene has sought (1) to do what 
he likes most to do; (2) in a pleasant 
environment, and (3) to get paid well 
for it. 

As an advertising manager, he says, he 
tries merely to get the biggest appropria- 
tion possible and spend it as fast as 
possible. If a campaign succeeds, he takes 
the credit: if not, he blames the agency! 

The Flacks have two youngsters—a 
daughter, who is a sophomore at DePauw 
University, Greencastle, Ind., and a son, 
who plays fullback on the Bronxville 
High School eleven. They attend the 
Dutch Reformed Church of Bronxville, 
and once in a while Gene sits home and 
reads biography or history. 


lhe Creative Wane Corner 


{ds for a Copywriter s Scrapbook (1) 
You may quarrel with the layout (we 
think it is needlessly fussy) and with the 
thrown-away line at top—no fol-de-rol 
a girl can wear has such allure as shining 
hair. But from the straightforward head- 
line, through its simple, orderly develop- 
ment to its final underlining, we think 
this advertisement for Drene illustrates 
one of advertising’s very best patterns. 


o other Shampoo 
| ‘ ’ 
icaves hair(sPlystrous, and yel so eds 


« 
It is as old as the oldest Claude H - 
kins’ proof. But no othe ivertising 
pattern has ever proved more effective 
The numbers indicate the logical deve! 
ypment of the headline promise, one 
equally logical addition and a fir 
logical, still promisefu ‘quest for the 
rder 


MRE 4S DATS KITA f 


film hide the glorious natural luster and color 
brilliance (1) Change to Drene with Hair 
(Conditione Drene never leaves any dulling 
film That's why it reveals up to 33% more 
ister than any soap shampoo! 


Does your hair-do require 
constant fiddling”? 
\ien don’t like this business of running a 
Fix your 
hair so it stays put! (2) And remember Drene 


omb through your hair in public! 


with Hair Conditioner leaves hair wonderfully 
usy to manage, right after shampooing! No 


| 
nanhave. 
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j HELP WANTED 
 « WANTED: Eastern advertising P- 
The Advertising Market Place [iii sfae pee 
g | limited opportunity for PR nig 
The rates for this department are as follows: “Help Wanted,” en eornrete eee Draw and com- 
“Positions Wanted,” “Representatives Wanted,” and “Represen- | Mean 7086 ADVERTISING GE 
tatives Available,’ 50 cents a line, minimum charge $2. Terms 100° E Ohio Pe eS pa a _ nih 
cash with order. All other classifications (single insertion rates): | a ae eres ECAES 
% in., $3.50; 1 to 3 in., $6.50 per inch. RESEARCH MAN—Unusual oppor- 
‘ . tunity with leading U. S. Industrial 
WORKERS SUBJECT TO PRIORITY REFERRALS | publisher, sales research in aviation. 
MUST BE CLEARED BY THE USES OR OTHER Write details, background and qual- 
AUTHORIZED CHANNELS, ifications. 
Box 7087, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y 
i= = HELP WANTED HELP WANTED CONSUMER RESEARCH MANAGER | 
An Agency That's Going Places |Washington, D. C. Adv. Agency) BY young progressive organization 
Wants An Industrial Copywriter | wants two experienced men. (1)| With excellent’ post war _ future. 
If you know your stuff as an indus-|Copywriter with flair for layout, to| Salary High. Write at once giving 
trial copywriter, and can prove it|handle a select list of local and| complete background and experience, 
with experience records and tear-|trade paper accounts. Agency or de-| _. Box 7040, ADV ERTISING "ho : 
sheets, an attractive opportunity is|partment store advertising back- | 3230 W. 42nd St., New York 138, N. Y.| 


available to you in Pittsburgh, writ- 
ing trade -paper, direct-mail and 
house organ copy for internationally 
known industrial accounts. You 
don't have to be an engineer, but an 
enginering ‘“‘sense” will help. A 
discharged veteran of World War I 
ean find this an immediate solution 
to his “reconversion” problem. Others 
are certainly not discouraged from 
applying, however. Tell us your 
salary objectives, of course, along 
with the usual pertinent informa- 


tion. 
ADVERTISING 


Box 5290, 
Ohio St., Chicago 11 


AGE 
100 E. , I. 


for 
pub- 


Assistant Production Manager 
leading magazine and book 
lisher. Must be experienced, 
type, printing, offset and color proc- 
esses. Fine opportunity for perma- 
nent connection. 
30x 703 ADVE 
330 W. 42nd St., New _ 


RTISING AGE 
Sore 1S, B. Y, 


SELL ADV. NOV E LTIES & C alendars 


Earn 20 to 25% 

plete line. Send 

season. 
WEINMAN BROS. Est. 1919 
325 N. Wells St., Chicago 10, Ill. 


- 
Assistant Treasurer for magazine 
and book publisher Experience in 
publishing field desirable. Locate in 
Chicago. Reply giving experience, 


( ee 
1945 


Commission, 
for details. 


age, draft status, etc. 
Box 7029, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. ¥. 
ADVERTISING & PUBLISHING 


All Types of Position 
Placements anywhere in 
United States 
WILLIAMS—Personne!l 
St.. Har, 2063, Chicago 


s 
the 


GEORGE 
209 S. State 


For an Advertising 
Man Who Wants 
His Future NOW 


Large Milwaukee department store 
has opening for assistant advertising 
manager, who seeks a salary in pro- 
portion to his abilities. You won't 
stand still on this job. You head up 
at your own pace. Should have 
agency, department store or specialty 
shop experience. Experience neces- 
sary in layout, typography and pro- 
duction. The grand gang you will 
work with knows about this advertise- 
ment. Drop a note outlining your 
past work, ideas, and salary expected, 
to 
Box 6032, Advertising Age 

100 E. Ohio St., Chicago 11, Illinois 


An Opportunity for 
an Art Director 


account, one of the 
The work is a 


Automotive parts 
largest in the industry. 
combination of art and contact. The job 
covers national and trade advertising, 
sales promotion, catalog layout, and car- 
ton and display designing; and requires a 
man who is creative on advertising ideas 
and who can execute them in rough lay- 
out form. An excellent opportunity with a 
well-established national agency,—Four A 
member. The members of our organiza- 
tion know that this advertisement is being 
run 


Box 6033, ADVERTISING AGE 
100 E. Ohio Street, Chicago II, Illinois 


know | 


WANTED: MANAGER 


FOR CONNECTICUT 
TRADE ASSOCIATION 


Man experienced in community 
development; Dynamic personality 
with “know how" to follow through 


on campaigns. Excellent post-war 


possibilities. Salary commensurate 
with experience and ability. Write 
to 

Box 6034, ADVERTISING AGE 


330 W. 42nd St., New York 18, N.Y. 


| 


DO YOU WEED A GOOD 


MAIL- ORDER MAN 


—an adrertising 1 analyst whose 
modern ideas ar ! ‘tested copy are ¢ ranteed 
to bring you — e che woes inquirte 

preome ¢ at service 

SPECIAL GET ACQUAINTED OFFER: 
Improve your next ad for ¢° i it to me 
now for complete constructive ane Write 
todas Address P. M. Jaques, Tall Pine 


Farm, Wrentham, Mass 


geet ty tl ae n of experic neé At a second meeting, to be held 
Box 7041, ADVERTISING AGE soon afterward, the committee is 
330 W. 42nd St., New York 18, N. y.| expected to present to the insti- 
ARTIST DESIGNER Man or/|tute definite plans for research | 
woman. Statistical charts, maps,| during the coming year. The in-| 
diagram in black and white and) stitute is supported by members 
color for display, offset and slides . } an, haeas 
Lettering, illustration or advertis.|Of the display industry. 
ms on background desirable. _ Per Snares | 
Inc. Phone CI 21400, bat goo m.| Barth-Feinberg Appoints | 
ppolnem. nt Barth - Feinberg, New York] 
a of New England's Fastest- wholesale distributor of records, | 
‘rowing Advertising Agencies Ete : ; 
Is In Search Of An radios, electrical appliances and 
ARTIST musical instruments, has appointed 
Rey. wasltion epen fos Marcel Schulhoff & Co., New York, 
! r per ! vith ] ina < ot ; ¢ | 
creative aq vies : 1,},|to handle advertising. Trade pub- | 
nprises direeting production, | lications will be used. 
eT mig purchase and some cninanteomnnensmemnniti 
ished 1 ‘ national Petgieagctey 
predominantly fashion. Ideas and |Corm Account Placed 
pply. Write fu Enclose ran may Western Advertising Agency, 
possil Chicago and Racine, Wis., has 
ie * APVERTISING AGE been appointed by American Corn | 
E. Ohio St.. C) iy Millers’ Federation, Chicago, as its] 
WAIL PROMOTION —Man or woman.| 28ency to promote the growing of | 
Publishing hou o expand| White corn. Paul W. Limerick of 
yt opi es promotion to high | Western’s agricultural division will 
iy a ; Serving | handle the account. 
ore. | Te ‘Country Gentleman’ 
. v3 +f rns Frederic A. Bauer, formerly 
he 3 oN Sane with Street & Smith Publications, 
t XI Write | Continental Baking Company, and 
wales ano ri i TP caneeniy end) Benton & Bowles, Inc., has joined 
oe 14. ADVE SING AGI New York advertising staff of 
Ohio St., Cl go 1 I Country Gentleman. 


| publishing 


(2) Production 
department, 


ability for buy- 


desirable. 
complete 
with knowledge and 


ground 
man to head REPRESEN 


| Publisher's 


NTATIVE S WANTED 
representative wanted: | 


| 
| 

ing and specifying all types of direct | Well founded, retail trade paper, 
mail, engravings, composition, etc. | covering the Pacific slope market, 
Permanent futures assured. Imme-| wants young, energetic representa- | 
diate openings. Write at once, giv- | tive for the Eastern territory, work- | 
ing background, experience, educa-/ing out of New York. He should | 
tion, reference. Your confidence will] have some experience in space sell- 
be respected, All samples or mate-/ing for retail publications or in | 
rial will be returned if desired. advertising agencies or know the 

30x 7025, ADVERTISING AGE | Mastern territory. The right man } 

100 FE. Ohio St., Chicago 11, Il. | should earn $4500 or more a year. 
—_—_—— — KS | ory oe a s a ry 
Direct Mail Circulation man wanted | The publication is the leader in| 
by industrial magazine publisher | its field and has ready acceptance 
Must have a successful record in | from advertising agencies and pros- | 
magazine field. This is an excep- PeCrs. 
tional opportunity for right man,|Give complete details, schooling, 
Reply giving experience, age, draft | experience, age and list of pubui- 
status, etc. | cations now represented — accom- 

Box 7032, ADVERTISING AGE panied by picture of self and refer- 
330 W. 42nd St., New York 18, N. Y. | ences, 
—— a Box 7038, ADVERTISING AGE 


ADVERTISING PUBLISHERS 
SALES AND MERCHANDISING 
POSITIONS 

FRED MASTERSON 
SINCLAIR-MASTERSON 


100 E. Ohio St., Chicago 11, Ill. 


ss PQSITIONS WANTED _ 
ADVERTISING COPYWRITER— 
NO EXPERIENCE WHATSOBRVER 

But can write words that spellbind. 


PERSONNEL 
310 S. MICHIGAN, CHICAGO 


po ha 2 ge eg 7 he sagen Inordinate creative ability and 
___20 YRS. ADV. EXPERIENCE __| knowledge of production and layout. | 
Man to head order billing depart-| “ight years experience editing fact 

i] of book publishing company. | #nd fiction magazines. Looking for 
Taéuwisdne inve ntory controls, ac- | #reener pastures in advertising field. 
counting, han dlin g staff of girls | Box 7042, ADVERTISING AGE 


helpful. Reply giving experience, | 9380 W. 42nd St., York 18, N. Y. 
age, draft status, ete. 
Box 7030, ADVERTISING 


330 W. 42nd St., New 


Promotion 
magazine 


New 


AGE | 
York 18, N. y.| Warns of Cosmetic Tax 


Manager for industrial 


publisher. Must be top|/in Shave Cream Copy 


flight. Knowledge of magazine field 1 + . 

essential. Reply giving exp = Pesan Advertising for toilet goods such | 

age, draft wraton, etc. as shaving creams, ordinarily tax- 
sox 7028, ADVERTISING AGE ‘ree oe Gta Gacntheling ginc,: 

130 W. 42nd St. New York 18, N.Y free, must avoid specifying cos 


| metic uses which make the prod- 


| FDITORIAL LAYOUT and make-up |} uct subject to the tax, ss. e5. May- 
jman. An unusual opportunity with : eget 
leading national industrial publisher | ham, executive vice- president of 
in New York for experienced make- | the Toilet Goods Association, has 
up man who knows type, who can}! re j as P > “can ji- 
create interesting editorial layouts. reminded members of the organi 
Not just a wartime opening, but a | zation. 

long-range advancement opportun- Mr. Mayham reported that a 
ity with one of America’s na ra 


oreanisations. W communication received from D.S. 


complete details and salary fouabne .| Bliss, deputy commissioner of the | 
hae cast, aivemniea Internal Revenue Department, 

30x 5283, ADVERTISING AGE mans arts 6¢@haceri sean , , 
1330 W. 42nd St.. New York 18. N read, in part: “Shaving creams of 


‘|either the lather or the brushless 
type which are advertised and sold 
| for use in shaving are not consid- 


ADVERTISING ASSISTANT 


Manufact t »f constr . : . 

aan Gautetisie” daeice ered to be toilet preparations. . .| 
lady with some creative If, however, a shaving cream is 
ability in layout work advertised for toilet purposes 
knowledge of copy, stenc 


: a sample of the product to- 
gether with labels, packagings and 
advertising matter should be sub- 
mitted to this office for considera- 
tion and a specific ruling.” 


graphy, 
vertising 
promote 
clipping 
phone 


handle reply to ad 
inquiries, and 
inquiries throug! 
service Write o1 


Servicized Products Corporation 


6051 W. 65th St.. Chicago, I. } * 
Phone; Portsmouth 7060 Point of Purchase Group 
le DITOR- Assoc TA’ re i In small, live to Make Plans Jan. 9 


organization on monthly merchan- j av resear ’ 1ittee 
dising trade paper established over The display research committee 


50 years and a recognized force in|recently appointed by Association 


permanent | problems and postwar 
s with | ties of this medium. 


prove he is 
position 


qualified for 
full 


the industry. Knowledge of trade not|of National Advertisers to work 
alte for Special qualifications—fac- with the Point of Purchase Ad- 
. ) 4 Ci, = edge oO e s¢ " 

engraving processes, artistic ability vertising Institute (AA, Dec. 11) | 
in layout and make-up, talent for| Will hold its first meeting in New | 
follow-through to completion. Op-| York Jan. 9, to consider present | 
portunity for man whose work will j | 

opportunl- | 


Give particul 


exchange 
| quire Treasury permission for any | 


i given reluctantly and little good- 


{tion of a 


sian 
companies, 
orders amounting 


explanation in the House of Com- 
| mons, 
retary to 
Ameri 
uled in a 
by Amtorg, 
nopoly which would distribute the 


doubtful 


of advertising—the 


perienced and derived satisf; 
from a British machine, than 
a man merely seeing a pictu 
a machine in a trade journal 
commented. 

While opposed to 
advertising by individual 
Mr. Peake said, the Treasury 
encourage and assist such pri 
as promotion in the trade and 


British Treasury 
Okays ‘Practical’ 
Export Promotion 


Dec. 11. 
down the 


compet 


— Although 
request of 


London, 
trimming 
British firms for permission to ad- 


vertise in Russian trade journals, | §meering supplements publis \eq 
the Treasury has announced a| by the newspapers, including 
| general policy of supporting all annual supplements. Descri 


books and catalogs also fit ir 
approved category, he said. 


Glass-Packed Coffee 
Drive Is Expanded 


Owens - Illinois Glass Com,; 


including advertis- 
assist Britain’s | 


practical steps, 
ing overseas, to 
export trade. 
During the war, only a trickle 
of British export advertising has 
been possible, because of foreign 
regulations which re- 


3 rs | as ¢ aay . azi ep a 
“purchase” outside Great Britain. csksusen’ Sects haw . 
Applications thus far have been | vagazine, Suiet and Word 


3 : ; sas ome Companion— a recently- 
will promotion of British goods H Compan to a recen 


; act fiv,|launched campaign for gi: 
has appeared during the past five > 
ea ih neutral ae ate saiiiinae | packed coffee, through J. Walter 
tions. British manufacturers hold | T0mpson Company. 
that the prospects of peace have|, Originally scheduled to run the 
increased the desirability—if not | last 10 weeks of 1944, the prog: 


is now planned to run indefinite 
Glass-packed coffee also is be 
promoted in Collier’s and 7 
Saturday Evening Post, on 1 
| Thursday night Fred Waring pro- 
gram on the Blue Network, and 
business papers. 


Panagra Names Harris 


Harmon A. Harris, of the Ne 
York traffic department of P: 
American-Grace Airways, ha 
been appointed public relatio: 
and advertising manager for Sout 
America. He will be stationed 
the company’s main South Ame: 
can office at ane, Peru. 


imperative need—of renewing ex- 
port advertising. 

The question was brought to a 
head by the Treasury’s authoriza- 
$16,000 expenditure by 
British firms which nad asked per- 
mission to spend $140,600 in Rus- 
trade journals. American 
they said, had placed 
to $240,000. 


Explains Treasury Stand 


Answering the demand for an 
Osbert Peake, financial sec- 
the Treasury, said the 
advertising was sched- 
buyers’ guide prepared 
Soviet trading mo- 


Can 


Rueouases Maw $40 Hat 


copies in Russia. Amtorg, he said, In a four-color page in the D« 
was incorporated in New York! cember issue of Fortune, Hat Cor- 
|}and no foreign exchange would be| poration of America, New Yor! 
involved, announced a new Beaver Flow $4 

Mr. Peake said that every en-|hat. The corvoration’s own store 
couragement was given firms seek-!in New York City will feature 
ing to advertise goods overseas,| the hat, in addition to promotio: 
and “even where we have to part! by about 130 retailers throughout 


with gold or ‘hard’ currency, we|the country. Mears Advertising, 
are quite prepared to facilitate! Inc.. New York, is the agency. 
suitable advertising by British _ —— 

firms,” 

However, he explained, since Oxford Book Appoints 
all Russian imports are bought The Oxford Book Compan) 
through Russian trade delega- New York educational publisher, 
tions abroad “it is extremely has appointed Charles M. Storn 


whether advertising in 
Russian trade journals would have 
the 


New York, to handle 
The company, whi 


Company, 
advertising. 


much effect on placing of) specializes in high school texts 

orders here.” plans to enter the adult educati 
There are better methods of en-| field after the war. 

couraging British exports, he — 

added, including the “best form 


Heads Carpet Sales 


satisfied cus- 


tomer.” British capital goods of Wilbert C. Hammel, in charg 
a civilian character have been|of the carpet division of the whol 
going to Russia during the past|sale department and manager « 
two or three years, he said, on a| the war products division of Alex- 
iscale greater than before the war.| ander Smith & Sons Carpet Con 

“Orders are far more likely to| pany, Yonkers, N. Y., has been a} 
flow through the instrumentality | pointed to the newly-created pos 
of a man who has actually ex-|tion of sales manager. 


TRY THIS ON YOUR PHONE 


- » You will find 
it a satisfying 
number because 
it opens the 
quick, sure way 
to the complete 
and economical 
handling of 
your production 
requirements. 


Write or Phone for 

one of our Representatives 
—Let us show you samples of work 
we are doing for successful institulions. 


* 
FAITHORN CORPORATION 
Ad-Setters - Engravers - Printers 
400 N. Rush St., Chicago 11 « Whi. 2300 


PRINTING 


DAY AND NIGHT SERVICE, 
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ASA Fixes Plans 
or ‘an. 15-16 
hizago Meeting 
chic igo, Dec. 27.—Two novel 
tur: s have been planned for the 
»ter conference of the News- 
ser Advertising Executives As- 
ation at the Edgewater Beach 
e] 1ere Jan. 15-16. One will be 
p-esentation of 12 specific, 
acti al ideas for building linage, 
. 12 two-minute speakers; the 
tor Vill provide for answers to 

vexing problems confronting 
werusing executives. 
Henry Ford II, president of the 
ord Motor Company, will speak 
: the Monday luncheon Jan. 15, 
nd Prof. Neil Borden, Harvard 
raduate School of Business Ad- 
jnisiration, will speak at the 
yesday luncheon. John S. Knight, 
resident of the American Society 
vspaper Editors, will deliver 
ening address Monday morn- 


Harold Thomas, president of the 
- Advertising Council and vice- 
resident of Sterling Drug Com- 
will speak on the relation- 

of newspaper advertising to 
ar effort. Meirick Dutton, of 
 WPB publishing committee, 
|| discuss the newsprint short- 
se; Paul West, president of ANA, 
peak on national advertising; 

ry Sizer, sales promotion man- | 
sey, Marshall Field & Co., will 

; on merchandising and adver- | 

sng problems facing retailers. | 

There will be talks covering all 
elopments relating to the ex-| 
sion plans of the Bureau of 
ertising, ANPA, including in- 
used sales activities in the na- 
al advertising field and the 
lishment of the retail bureau. 

Herbert Moloney, president, 
erican Newspaper Representa- 
s Association, will have charge 
a special session devoted to 

being done by publishers’ 
epresentatives. Speakers will in- 
le representatives of the New 
Chicago and Detroit new 
ness committees. 

\mong other subjects to be dis- 

ised are color advertising, the 
tinuing Study of Newspaper 

teading, split-run advertising, 
t city advertising, etc. 

Group meetings with newspapers 
ified by sizes will be con- 
ted by Henry M. Healy, 

ranseript - Telegram, Holyoke, 

Russell Scofield, Herald- 
ider, Lexington, Ky., and Grant 
tone, Cleveland Press. An in- 
mal session will be held Mon- 


evening on “More Women | 
teaders Per Dollar,’ under the | 
ection of Allen Sykes, ANPA | 


reau of Advertising. 


Army & Navy Goods’ 
bows with Dec. Issue 


The problems of buying and 
elling war surplus goods through 
1 stores, jobbers, wholesalers 
1 distributors are discussed in 
initial December issue of the 
monthly publication, Army & 
; Goods. The publication was 
ginally issued as Sales after 
d War I. Offices are located 


{133 W. 21st St., New York 11. 


Budd Names Murphy 


odrich K. Murphy has been 
inted New York district sales 
ager of Edward G. Budd Mfg. 
pany. He was formerly as- 

tint to the vice-president of 
on Navigation Company. 


{EET YOUR CONTRACTOR- 
BUILDER CUSTOMER”— 


he sensational descriptive booklet of 
ne Building Market. Contains informa- 
on impartially presented that's easily 
nderstood about the building thet all 
he talking is about. 


end for a copy of this beoklet, just 
f the press, or ask your advertising 
igency about it. 


ACTICAL BUILDER 


~ 


East Van Buren Chicago 5 


Station WOR Advances 


McCosker, Streibert 


Alfred J. McCosker, | See 

of WOR, New York, and chairman : : 

of the board of Mutual Broad- | Price Joins Agency 

casting System, has been elected} Gordon G. Price, formerly with 
chairman of the board of Bam-/| General Electric Company, Sche- 
berger Broadcasting Service, Inc.,| nectady, in charge of advertising 
owner and operator of WOR, and/and sales promotion for the arc 
the FM station WBAM. Mr. Mc-| welding and industrial heating 
Cosker replaces Jack I. Straus,| divisions, has joined Marschalk & | 


| president is Theodore C. Streibert, | 
former vice-president and general 
| manager of WOR. 


| who has resigned that position but | Pratt, Inc., New York, as a con-| 


continues as a member of the|tact executive. Mr. Price will 
Bamberger board. j|handle the Flintkote Company 
Replacing Mr. McCosker’ as| account, and assist on the Inter- | 


e » 


national Nickel and U. S. Plywood 
accounts. He was previously ad- 
vertising manager of Johns-Man- 
ville Corporation, New York. 


To Beaumont & Hohman 


Beaumont & Hohman, Los An- 
geles, has been appointed = as 
agency for Sound Equipment Cor- 
poration, Glendale, Cal., maker of 
electrical and electronic devices. 
Advertising for the present will be 
confined to the Vanatta Kwikheat 
soldering iron, using trade pub- 
lications and direct mail. 


iA") 


WKEC Promotes Latham 


U. <A. Latham, formerly in 
charge of local sales of WKRC, 
Cincinnati, has been appointed 
sales manager to succeed Herman 


E. Fast, now general manager. 


ADDRESSING 
FILL-IN 


John a McElwain & Co. 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 


607 S. DEARBORN ST. CHICAGO 


More Women Voted Than Men 


War Dislocation May Have Sent the Women Vote Above Estimated 50.3% 


And here’s what Dr. George Gallup says: 


"More women than men...and more women than ever before 
...have taken an active reading—thinking—talking-—vot-— 


ing interest this year in political news and comment." 


fi 
2 ge ath 


MORAL: So it is no surprise that as many women as men read 


TIME today. Yes, more than a million women—well-educated, well-off, 


well-posted—read TIME, the Weekly Newsmagazine—prefer TIME 
5 to 1 over any other magazine that carries advertising! 
These well-informed women are the women other women fol- 


low. As these women go, so goes the nation. What they buy, other 


women buy... 


lhe iillle wom 
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war's COOKIN’ 
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Magazine Ad 
Bureau Works to 
Aid Entire Field 


New York, Dec. 28.—Organized 
in 1943 as a successor to Maga- | 
zine Marketing Service, Magazine 
Advertising Bureau is rounding 
out its first year of operation with 
the knowledge that it is well on the 
way to achieving its two-fold pur- 
pose of supplying information 
about magazine advertising and of 
promoting the basic values of the 
magazine as an advertising me- 
dium. 

Its predecessor, Magazine Mar- 
keting Service, founded in April, 
1940, under the auspices of Na- 
tional Publishers Association, op- 
erated chiefly as an information 
center for magazine publishers, 
with the emphasis placed on re- 
search per se. In November, 1943, 
the change in name was effected 
and MAB was started under the 
direction of W. H. Mullen, former 
director of postwar planning ac- 
tivities of Crowell-Collier Pub- 
lishing Company. 

Activities were _ considerably 
broadened, with the result that 
MAB has become the first central 
association through which maga- 
zine publishers have been able to 
work together in the promotion of 
industry achievements, and _ to 
which they, as well as advertis- 
ers and agencies, can turn for in- 
formation about magazines which 
might help increase the medium’s | 
share of the advertising dollar. | 


Operates Through Salesmen 


Up to the present time, MAB} 
has operated chiefly through the 
700 space salesmen of its member | 
publishers. They receive a) 
monthly news letter, ‘““MABriefs,” 
which contains material about 
magazines as a medium and in- 
formation on developments in the | 
advertising field which they can 
use in their selling. Also issued 


Experience 
Counts! | 


Over a quarter of a cen- 


tury of serving daily news- 
papers in the Mid-West 
as National Advertising 
Representative. 


During those years we 
have helped many adver-. 


tisers and advertising 


agencies develop the’ 
markets where we repre- 


sent newspapers for their 
product. 


The benefit of our expe- 
rience can be yours for 


the asking. 


‘SCHEERER & CO. 


Chicago |, York hen. 
35 E. Wacker » ara 


Member of the American Association of 


Newspaper Representatives 


by MAB has been a series of bul- 
letins on basic magazine values, 
to fill the lack of basic literature 
about magazines as a medium. | 
Each salesman has also been sup- 
plied with a basic presentation, | 

“The National Magazine as an Ad- 
vertising Medium.” 

To advertisers and agents MAB 
has publicized during 1944 two 
campaigns backed by magazine 
publishers, representing that 
group’s first sustained effort to 
work together on a common 
project. 


Launch Joint Campaigns 


First of these in which maga- 
zine publishers participated was 
the economic stabilization cam- 
paign, launched by the War Ad- 
vertising Council in cooperation 
with the OWI. Magazine contri- 
bution to it was sponsored by the 
National Publishers Association 
and launched in August, 1943. 
Full-page ads, describing the dan- 
ger of inflation and what each in- 
dividual could do to fight it, ap- 
peared monthly in 492 magazines 
with a combined circulation of 
92,000,000. NPA members and 
non-members. alike contributed 
space for the drive, which was 


publicized through an MAB mail- 
}ing piece, “Holding the Line.” 
The united action of magazine 
publishers in displaying “E”’ bonds 
'and promoting their sale on front 
covers of June, 1944, issues to tie 
}in with the Treasury Department’s 
}launching of the 5th War Loan, 


|was the subject of a brochure 


fentitled ‘“ . the greatest maga- 
zine sales effort ever to promote 
the sale of a single product,” is- 
sued by MAB. 

Representing a circulation of 
170,899,071, the front cover dis- 
play was undertaken by 1,074 
magazines and business papers, 
|and 952 house organs. The MAB 
booklet points out that ‘the 


amount of space donated toward 
the success of the 5th War Loan 
by magazine publishers alone is 
estimated . . . at more than 
$1,250,000." The Treasury further 
estimated that national magazine 
advertisers devoted $2,166,560 
worth of their space to urge mag- 
azine readers to buy bonds dur- 
ing the 5th bond drive. 

To give national advertisers, 
agency men and editors some 
pointers on some of the things 
magazine publishers are thinking 


about for the postwar period 


and its effect on the magazine 
publishing industry, MAB this fall 
prepared a slide presentation on 
circulation and advertising of na- 
tional magazines. 

Estimating the national income 
at $120 billion for the average 
postwar year, the presentation de- 
scribes the effect on magazine cir- 
culations and advertising which 
this healthy figure, broken down 
in terms of higher individual fam- 
ily incomes, will have. MAB pre- 
dicts also that ‘“‘as new reader in- 
terests arise and as new editorial 
techniques are developed, not 
only will established magazines be 
modified and improved, but new 
magazines will be created.” 


Stresses Lower Rates 


Competitively speaking, MAB 
points out that magazines will be 
able to offer advertisers “‘a vastly 
improved product at a_ sharply 
reduced cost,” as, for example, 
black-and-white page rates of 12 
representative publications have 
decreased about 30% per thou- 
sand circulation in the last 20 
years, and about 20% in the last 
10. 

Illustrating further the theory 
that the volume of magazine ad- 


wear 


ye, Uwe t 


vertising remains in close «jf, 75% ¢ 
tionship to the national in dl ;, vest 
the presentation concludes cg CUIINE 
this point: “Over the period 495 a4 erioc 
1940, an average of 6/10ths . jd... ted 
of the national income wa: «eff... Brau 
voted to national advertisir j3R... Ass 
magazines, newspapers, and \aiM™\p per: 
radio (gross billings). On t} tO, il 
sumption that this same ratic if. Mas 
prevail after the war and tha th@™#’c Sne 
national income will stabilize |» pony; 
level of about $120 billion. :nQM)y‘ Corpc 
bureau estimates that the taM® ...1-Cc 
volume of national adver) .in@. and 
will be $720 million ann ame 
based upon the share of thx 

tional advertising volume goii : ; 
magazines over the past few y ars Jenmo: 
the magazine advertising tota George 
the postwar period should av« nager 0 
$288 million annually. This ypany | 


pares with the 1943 total of ©29 + een 


WLAW 


LAWRENCE 
5,000 watts 680 ke 
MIAMI 


10,000 watts 710 ke 


WPDQ 
JACKSONVILLE 
5,000 watts 1270 ke 


KRNT 


DES MOINES 
5,000 watts 1350 ke 


WNAX 


YANKTON 
5,000 watts 570 ke 


WCOP 


BOSTON 


500 wattsi} 1150 ke 
(Applying for,5,000 watts) 


MORE 
IMPORTANT STATIONS 


~~ OWITCHED 


TO THE BLUE NETWORK 


million, and an estimated \4@@enmiore’s 
total of around $270 mil} 

achieved despite papers! ‘ 

ages...” o ‘Met 

MAB, as of Jan. 1, represent#™ fred UL 

15 publishers of 32 national magaf oars with 

zines in the general and firnfimpany, 

fields with a combined circula totals & 

of more than 50,000,000 ave at as 

per issue. Their total adverti te replace 

revenue, MAB reports, is n esigned. 
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yn 19% of all advertising dol- Form Cincinnati Agency | Tide Water Announces Ship Line Reveais 


i: vested in national . , 
ys curing the March-November,| , Stokes-Palmer-Dinnerman, Cin- Poster, Sport Programs 
ot eriod. |cinnati agency which will handle|” Tide Water Associated Oil Com-| Postwar Plan for 
jive ted by Mr. Mullen, with | all forms of advertising and pub-| pany, New York, has placed a new : F 
snk Braucher of Periodical Pub-| lic and industrial relations, has|24-sheet full-color poster on ap- Sea-Air Service 
were Association as president,| been formed with offices in the] proximately 2,700 panels in 13 ‘ 
\B operates under a board of | Carew Tower. Principals in the| eastern states, for display between| _ New York, Dec. 26.—Moore-Mc- 
‘ect rs, including E. H. McHugh, | new company will be: Edward E. 
syst Magazines, Inc., chairman; | Stokes, Cincinnati industrialist, will tie in with current newspaper | series of 1,000-line ads based on 
c. Snead, Curtis Publishing} president, who will direct public| advertising by using the symbol of|the “Remember” theme, is men- 
pony; Phillips Wyman, Mc- relations to manufacturing and], powerful giant, and the copy | tioning its postwar plan to ‘“‘inte- 
Corporation; T. L. Brantly,| industry; Fred A. Palmer, former] theme, “Postwar Promise—Tydol | grate sea and air services” through 
l-Collier Publishing Com-| general manager of WCKY, Cin- Flying ‘A’ Will Put Wings On| operation of two airlines, applica- 


fay, and W. H. Eaton, American | cinnati, who will become secre-| your Car.” tion for which is now in the hands | 


om | tary-treasurer, and Edward V.| ‘the company also plans to fol-| of the Civil Aeronautics Board. 
ccna ee ae, ee ae low up its initial sponsorship of 7 ie oe a pe ng = 
advertising director of RI id-| radio broadcasts of eastern college | and from the east coast of South 
enonigg Names Sewell | west theaters, elected vice-presi-| and professional football pon America and the other to Baltic 
ep f Gl more Distilleries dent of the new agency. with 37 broadcasts of leading col- | Sea ports and Russia, Moore-Mc- 
jane pay spay _— 5 —_—_—__—_—— . lege basketball games from Madi- | Cormack plans to_ complement 
mpany rs ieee Be bs = La Salle Hotel Appoints son Square Garden, New York, and extend the utilization of its 
pe been appor tion b — © Hotel La Salle, Chicago, has | Convention Hall, Philadelphia, and ships so that “the man or woman 
lenmores convention ureau. appointed Midland Advertising Madison Square Garden, Boston. with a two or three weeks _vaca- 
ame trenl Agency, Chicago, to direct its ad-| The series will run until March 29. — can Aire Rio = a or 
‘ ’ ir a ages > . Lennen & Mitchell, New York, is} Buenos Ares or ockhoim or 
0 — > nee i vertising and promotion. as sae . Leningrad and can also benefit by 

Fr erg Jr., for the pas sicitmaaiedinias eisurely holidays at sea. 

om with Edward J. Budd Mfg. Zender Promoted Walsh Elects V.P.s Two of the ads, captioned “Re- 
mpany, Philadelphia, has joined Austin R. Zender, formerly di- als ec = 
etals & Alloys, Reinhold publi-| rector of sales, Bridgeport Brass J. M. Bowman and K. G. Ander-| tion deck of a typical ocean liner, 


Dec. 20 and Jan. 31. The poster} Cormack Lines, in the first of a| 


member” and picturing the recrea- | 


tion, as Philadelphia manager.| Company, Bridgeport, Conn., has|son have been elected vice-presi-| are appearing twice in December | 


fe replaced J. R. Towne, who has | been promoted to vice-president in| dents of Walsh Advertising Com-| in 25 newspapers in 12 cities. The 
esigned. charge of sales. pany, Windsor and Toronto, Ont. ship line, which has been running 


IT HAPPENED ON DECEMBER 15 Blue. That the idea is getting around that it is 
not Only easy, but smart, to do business with the 
Blue. 

Let’s look at the stations! One has the reputa- 
tion of being one of the country’s great farm sta- 
tions, two are affiliated with important news- 
papers, two are the most powerful in their sec- 
tion of the country, and one, with already a loyal 
listening audience in Boston, has plans to in- 


Keith Kiggins, Blue’s Station Relations Vice 
President, met with four of the nation’s ablest 
and most experienced radio operators. They 
signed contracts. As a result of these contracts, 
six great radio stations will become part of the 
Blue Network on June 15, 1945. 


We think this is important. We think it is im- crease its power in the near future. 
portant because of the calibre of men who run Then there is another very important consid- 
these stations. We think it is important because it eration: Up to now, three of these stations have 
convinces us once again that the Blue Network is been part of CBS. Two were MBS. One was 
steadily marching ahead. That the trend is to the independent. Now they are all Blue. 


WHAT DOES IT MEAN? 


IT MEANS THAT 4 EXPERIENCED RADIO 
OPERATORS in the most effective way possible, have set their stamp of ap- 


proval on the policies and ideals which are making the youngest of the 3 big 
Networks the fastest-growing advertising medium in the country . .. One of 
these men, Mr. Gardner Cowles Jr., says: 


“We are proud to affiliate three of our stations with the Blue Network. We have growing 
respect for and confidence in the increasingly good job being done by the new manage- 
ment of the Blue. We think the Blue has a great future and we are delighted to be able to 
bring the listeners of three of our stations the high quality Blue Program service.” 


IT MEANS MORE LISTENERS TO THE BLUE. severa: 


hundred thousand more radio homes come under complete Blue coverage. For 
example, consider WNAX, Sioux City-Yankton, one of the greatest farm stations in 
the United States—in physical coverage, in mail pull, in its ability to sell goods for 
advertisers. A survey of 20 counties shows WNAX first in listening in 11, second 
in 6 and third in 3. As another example, WFTL, Miami, at 10 kw. is the most 
powerful station in Florida and teamed with WPDQ operates with the highest 
full-time power in Northern Florida. 


IT MEANS MANY PLUSES FOR BLUE ADVERTISERS 


Aside from added coverage and loyal listening, these six stations are operated by 
men who know how to do a merchandising job and who get behind the selling 
efforts of advertisers who use their stations ... Take KRNT, Des Moines: This 
station is affiliated with the Des Moines Register & Tribune, one of the nation’s 
great newspapers. Its staff of trained merchandising men call regularly on jobbers, 
distributors and dealers, expediting the flow of advertisers’ goods into the rich 
Iowa market... WLAW is prepared to render this same valuable merchandising 
service in Lawrence. 


FINALLY, this switch of 6 important radio stations is further proof that 
NOW IS THE TIME FOR ADVERTISERS TO NAIL DOWN A FRANCHISE ON 


THE BLUE .... Pointing the way are star Club, Blind Date, Life of Riley, Ed Wynn, 
programs which have recently started on the Joe E. Brown, Hollywood Mystery Time, 
Blue: Alan Young, voted the most promising Drew Pearson, Quiz Kids, and those great 
In star by 600 radio editors, Herbert Marshall, public service programs, Boston Symphony, 
Stig The March of Time, Charlotte Greenwood, Metropolitan Opera, and Town Meeting of 
Gracie Fields, and Fred Waring . . . These the Air. These and other national favorites 
shows join the ranks of Radio Hall of Fame prove the Blue can get high listening day and 
with its galaxy of big name stars: Walter night, can get it again and again—with proved 
Winchell, Breakfast at Sardi’s, The Breakfast sales results for scores of satisfied advertisers. 


THIS IS THE GREATER PB bye NETWORK 


AMERICAN BROADCASTING COMPANY, INC. 


| 


3 
Jt MOORE-MeCORMACK a) 


NEW SERIES—First of a series is this 

1,000-line copy, in which Moore-Mc- 

Cormack Lines tells about its postwar 

plan to “integrate sea and air serv- 
ices." 


copy on a spasmodic basis during 
the past several years, hopes to 
continue the new series through- 
out 1945, dependent on the space 
situation and the available adver- 
tising appropriation, which has not 


| yet been approved. Agency in 


charge is Kelly-Nason, Inc. 


Cory Snow Appointed 


Cory Snow, Inc., Boston, has 
been appointed advertising and 


| merchandising counsel of the Cole- 


Hersee Company, Boston, manu- 
facturer of electrical switches, 
connectors and sockets. Oscar W. 
Tippett has joined the agency as 
account executive and will direct 
its market research programs. 


Castell Appointed V.P. 


Taylor Stoakes Castell, general 
manager of Kenyon Research Cor- 
poration, New York, has been ap- 
pointed a vice-president. He has 
been with the company since it 
was founded 12 years ago. 


of these prominent 
Canadians say: 


MACLEAN’S 


Recently an independent research 
organization mace a survey of a 
group of men and women listed 
in the 1943-44 “Who's Who in 
Canada.””’ These Canadians were 
asked “What do you consider the 
most important magazine in Can- 
ada today?” Maclean’s Magazine 
received far more votes than all 
other magazines comopined. 


PERCENTAGE 
OF MENTIONS 


MACLEAN’S .. . 64% 
38 Other Magazines 36% 


(Note: Time 4.5%: Reader’s Digest 2.5%; Life 
0.8%: Fortune 0.2%—The standings of these maga- 
zines are given in view of their mention in a report 
of a survey by Time Inc.) 


We wish to thank these men and 
women for expressing their high 
opinion of Maclean's; and to give 
our assurance that we will con- 
tinue our conscientious effort to 
fulfill the trust that has been 
placed in us as Canada’s most 
important magazine. 


MACLEAN 'S 


481 University Avenue. Toronto 2, 


New York Chicago Montreal London (Eng.) 
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Hew Business and Industry Are Preparing for a Beacetime Wea 


wins nn octane ts Lainie i) cine 


University, envisages neither 
dream -world prosperity nor a 
financial depression in the first 
year after the war. “There will 
be some unemployment and lower 
purchasing power; a 40-hour week | 
will prevail, but there will be no 
general decline in prices,” he said. 

Berating those who have pub- 
lished statistics of the number of 
employed persons postwar, the 
professor said, “Actually, none of 
these groups has attempted to 
forecast the real business condi- 
tions that will then prevail. While 
full employment is highly desir- 
able, it is not likely to be attained, 
although it might be approached, 


Unemployment and Lower 
Purchasing Power Are Seen 
While he disclaims any pro- 
phetic pretensions, Albert Haring, 
professor of marketing, Indiana 


THE BAKING INDUSTRY waar“ 


FACT No. Il — 


For the second successive 
year, BAKERS' HELPER 
is sending an expert field 
interviewer to visit with 


bakers to find out their providing the basic factors con- 
present problems and trolling the country’s economic 


what they need most. 


Ash tor tls reports. well-being are all present.” 


He said that a “reasonable” pro- 
|jection of manpower utilization 
| based on the number of employed 
persons since 1929 would see a 
| postwar employment record of be- 


270 Broadway, New York, 7, N.Y. 
SHED EVERY TWO WEEKS 


ANNOUNCING 
A Great New 


| 


estimated 


tween 85% and 90% in 1947. 


| is almost inevitable, he said, ‘hat | 


(1947 prices will exceed those of 
1940 by approximately 25%. He 
that on 


| tion that prices remain unchanged 


| 


| 


| 


from present levels, the gross an- 


a| nual income in 1947 will be near | 


150 billion dollars compared to the | 
estimated volume in 1944 of 200 
billion dollars. 

Professor Haring foresees in- 
creased output per worker because 
| of improv ed war techniques and a 
delay 
war efficiency 
version problems. 
public will show a 
spend war savings 
that the consumer 


because of 


reluctance 
in 1947, and 
will then be 


the assump- 


| 


in the full weight of post- | 
recon- | 
He believes the | 
to | 


cautious in his buying until he is | 


convinced that there is a 
employment situation. 

Job inquiries from G.lI.’s all over 
the world are being received by 


the Addressograph - Multigraph 
Corporation, Cleveland, in re- 
sponse to a nationwide series of 
advertisements the company ran 
in quest of postwar salesmen. 

In addition to responses from 
soldiers in the United States, 


American troops in Russian, Euro- 
pean and the Pacific theaters who 
are replying evidence a realization 
that they will have to be trained 
for business and industry. A cor- 
poral wrote, “I can’t give you 
much information about my pre- 
vious business experience for I no 
sooner graduated from high school 
than I found myself in the serv- 
ice.” A naval officer said, “Our 
military training and experience, 
in a large measure, will have to 
substitute for business experience 
cut short by the threatening of 
hostilities as early as the middle 


OPPORTUNITY in 
WESTERN MICHIGAN 


| weth, 


This month a brand new radio station goes on 


the air in Grand Rapids. 


Its WJEF 
Fetzer 


CBS, owned and operated by the 
Broadcasting Co., and sold in combina- 
tion with WKZO, Kalamazoo, at a bargain rate 


per thousand radio homes covered, 


As you know, NO Chicago or Detroit: station 
vives adequate coverage of Grand Rapids. 


Kalamazoo or Western Michigan. Furthermore. 
no Grand Rapids station gives even minimum 


Battle 


Now the new combina- 


coverage of Kalamazoo. Creek or South- 
western Michigan. 


WKZO plus WJEF 
offers complete coverage of all Western Micht- 


tion for the first time 


gan, with CBS audience-appeal, with skilled 
local programming for the separate markets 


involved. and with one low combination rate to 


pav! We would be happy to send you all the 


facts or just call Free & Peters! 


WJIEF 


os 
-FOR GRAND RAP 
ae KENT COUNTY 


| applications of this 
|include waterproof, 


Both owned and operated by Fetzer Broadcasting Company 


Free & Peters, Inc., Exclusive National Representatives 


of 1941.” The replies show that 
none of them thinks he is “owed 
a living,” and all are concerned 
only with the opportunity to bet- 
ter themselves in the traditional 


American way. 


New vinyl resin bags made by 
the B. F. Goodrich Company may 
enable housewives to forget all 
about home canning, L. H. Cheno- 
manager of the plastics di- 


vision of the company, believes. 


| He-told the Nebraska Petroleum 


Marketers in Omaha last week 
that such bags will be useful for 
storing edibles in deep-freeze cabi- 
nets or public lockers. In addition 
to their light weight and visibility, 


the bags can be thrown away or 
burned when their contents are 
used. 


He predicied postwar packaging 
of lubricating oils, greases and 
anti-freeze compounds, as well as 
liquid foodstuffs and vegetables 
cooked in their own juices, in con- 
tainers of Koroseal, a cake-lime- 
stone-salt plastic. Other postwar 
material will 
stain-resistant 
fabric or coating for upholstery 
and draperies, super-tough shoe 
materials, luggage and _ garden 
hose, and window screens that can 
be rolled up. 


A series of broadcasts on post- 
war problems, ‘“Destination—To- 
morrow,” is being heard 
on Station KNX, Los Angeles, and 
the CBS Pacific Coast network. 


stable | 


Network Hooperatings for Decem! « 


Daytime Program Audiences 
MOST LISTENERS PER SET: 


Program 
1. Let’s Pretend 
2. Terry and the Pirates 
3. Jack Armstrong 
Most Men: 
Most Women: 
Most Children: 


Breakfast Club, 


Programs: Glamour Manor 
News 
2. Monday through Friday 

Programs: 


Tied for 3rd Place: 


Monday through Friday—1-1:15 p. m., 


Programs: 
Monday through Friday 
Programs: 


Ma Perkins (NBC)—3:15-3:30 p. 
Correct Product 71.6, other 


Cream of Wheat Corp. 
Quaker Oats 

General Mills 

Baukhage Talking, with 0.49 (Cooperative) 


Terry and the Pirates, with 1.37 
MOST SETS IN USE: 

1. Monday through Friday—12-12:15 p. m., EWT........... 

(Procter & Gamble) 

Kate Smith Speaks (General Foods) 

and Gabriel Heatter (R. B. Semler) 

5-5:15 p. m., 

Terry and the Pirates (Quaker 

When A Girl Marries (General Foods) 


Baukhage Talking (Cooperative) 
Life Can Be Beautiful (Procter 


Jack Armstrong (General Mills) 

Just Plain Bill (American Home Products) 
HIGHEST SPONSOR IDENTIFICATION 
m., 
3.2 (Procter 


advertising Age, January 


Sponsor | 


with 1.45 (Swift) 
(Quaker Oa 


oo Ma eer 
Oats) 


BE ose e es 


& Gamble) 


.m., EWT. 


PEE Ss chal 6) Phe a, tis Wk ta 8 
& Gamble) 


“TOP TEN” PROGRAMS IN LISTENING 


weekly | 


The broadcasts take up the read-| 
justment of men who have worked | 


throughout the war in shops and 
plants, the machinery needed in 
reconversion, the advantages 
offered by the United States Em- 


Net-H 
Program Sponsor Product work a 
When A Girl Marries General Foods Calumet & Certo Blue 
Aunt Jenny Lever Bros. Spry CBS 
Life Can Be Procter & Gamble 
Beautiful Ivory Soap CBS 
Ma Perkins Procter & Gamble Oxydol CBS 
Romance of Helen American Home 
Trent Products fa ti and Kolynos CBS 
Kate Smith Speaks General Foods ‘alumet & Swansdown CBS 
Big Sister Lever Bros. i inso CBS 
Portia Faces Life General Foods Cirapenut Flakes & 
W heatmeal CBS i 
Stella Dallas Sterling Drug, Inc. Various Phillips Prod. NBC 7.4 
Young Widder 
Brown Sterling Drug, Inc. Various Products NBC 
ployment Service, women in in- | Akron Ad Men 
dustry and minority groups, sur- 


plus goods disposal, unemployment | 


insurance, health, housing and 


education. 


the development of 
Canada’s tourist industry, D. Leo 
Dolan, chief of the Canadian 
Travel Bureau, Ottawa, recently 
advocated a tourist research coun- 
cil, a postwar planning committee 
and establishment of a government 
publicity department for newspa- 


To further 


per, radio and motion picture 
coverage. 
It was pointed out that the 


province of British Columbia had 
a prewar revenue from its tourist 
trade of $50,000,000 annually, but 
that despite this fact, there is in- 
difference in the provinces to the 


need for better accommodations. 
The government, it is said, plans 
to make the national parks the 


foremost appeal in advertising for 
tourists when transportation con- 
ditions become normal. 


Best & Co. Will Build 
on New 5th Ave. Site 


Best & Co., New York depart- 
ment store, will move from Fifth 
Ave. & 35th St. to Fifth Ave. & 
5ist St. after the war. Purchase 
of the new site, which includes 
the old Union Club building and 
three adjoining properties was 
completed about eight months ago 
at a cost of about $3,000,000. 

Plans for a 12-story building 
will be carried out when war re- 
strictions on private building are 
lifted. 


Ambassador to Lyon 


The Ambassador Hotel, South 
Fallsburg, N. Y., has appointed S. 
Duane Lyon, Inc., New York, to 


handle advertising. Newspapers in 
the New York metropolitan area 
will be used. 


| Babcox 


| 


Form New Club 


More than 125 Akron agen 
men and advertisers became char- 
ter members of the Akron Adve 
tising Club at its initial meeting 
Dec. 15. Founder of the new clu 
is Edward S. Babcox, president 
Publications, who _ first 
started its promotion several yea: 
ago and organized the preliminai 
meetings. 

Speakers at the Dec. 15 meeting 
were Earle Pearson, general man- 
ager of the Advertising Federatio: 
of America, New York, and Grant 
Stone, advertising manager of the 
Cleveland Press. Permanent offi- 
cers of the group will be elecied 
this month. 


Cal. Fruit Growers Name 
Wohlwend Sales Manage 


L. H. Wohlwend, orange sal 
manager of the California Fruit 
Growers Exchange, Los Angel« 
has been named _ general sales 
manager, succeeding T. H. Powel! 
who has retired. 


With the exchange sales staff 
since 1914, Mr. Wohlwend |! 
handled orange sales since 193 


R. B. Wallace will become orang: 


and grapefruit sales manager, as- 
Cur- 
rently Memphis district sales man- 


sisted by V. E. Duckworth, 
ager. 
Joins ‘Herald-American’ 
Maj. M. V. O’Connell, forme 
New York newspaper and pub! 
relations man, has been placed 
inactive service by the Mari: 
Corps after two years overse 
duty, to accept a position as ge 
eral promotion executive of tl 
Chicago Herald - American. Sin« 
late 1943 he has been editor of t! 
Marine Corps “Headquarters Bu 
letin,’’ published at Marine Hea 
quarters, Washington, D. C. 


BEST ONE MEDIUIN* 
‘In CenTRAL OniO 


ROOF ft REQUEST 


‘THE DISPATCH - COLUMBUS, OHIO 
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nl p ioha Willy, 85, 


otel Monthly’ 


: blisher, Dies 


Chicago, Dec, 26.—Funeral serv- 
es were held here today for John 
“iv, 85, editor and publisher 


nce 1892 of Hotel Monthly, who 


fed on the way to his office Fri- 


day morning 
after suffering 
injwries 
sustained in a 
fall at his home. 
He was a foun- 


|the Chicago Daily News and was | 


its art director when he resigned | 
several years ago to set up his 
own company. 


CHARLES S. TROTT 

New York, Dec. 26.—Charles S. 
Trott, assistant treasurer and sales 
manager of Parker-Kalon Cor- 
poration, manufacturer of screws 
and other fastening devices, died 
Dec. 19. He was associated with 
the company and its predecessors 
for 29 years. For the past 22 years 
he had directed the sales and ad- 
vertising departments. 


CLARE R. MARSHALL 


Winship Drive 
Features Luggage 
for Postwar Trips 


(Picture on Page 39) 
Utica, N. Y., Dec. 26.—With full | aes ag at 
and quarter pages in Esquire, Na- | Six Name Grant 
tional Geographic and Vogue, | aes 
Winship Luggage Company is| Grant Advertising, S. A., Mexi- 
launching its first advertising cam- | C4n subsidiary of Grant Advertis- 
paign since the war. The cam-| ing, New York, has been appointed 
paign, which is placed through to handle advertising by the Bald- | 
Wortman, Barton & Goold, Inc.,| Win Locomotive Works, Philadel- | 
will also employ trade publica-| Phia; General Electric S. A.; Im-| 


luggage has been manufactured 
since the war. Winship luggage 


is distributed on a national basis 
through one store in each of sev- 
eral hundred key cities, 
New York, where several 
carry the line. 


stores 


ship before the public. No civilian | editor-in-chief of employe training 
and educational services. 


| . 

‘Snacks Appoints Agency 
except in| Confections, Inc., Chicago, man- 
ufacturer 
| caramel corn, has appointed Paul 

Grant, Advertising, as advertising 
counsel. Musical transcriptions will 

be used on principal radio stations 

in northern and eastern states and 
,on the Pacific Coast. 


of Snacks, packaged 


ie 


| You DON'T HAVE TO 
«| RECONVERT A FARM! 


der of the Audit 
Bureau of Cir- 
culations and 
the Associated 
Business Pa- 
pers, and was 
a pioneer’ in 
establish- 
ing university 
yurses in hotel management. 
Mr. Willy, who was born in 
ngland, emigrated to the U. S. 
, 1879. He worked for a while 
n a Chicago weekly newspaper— 
s acting editor at $5 a week— 
ntil joining the National Hotel 
peporter here, starting at $6 a 
eek. 
He served as assistant editor of 
iat publication for about 12 years, 
eigning in 1892 because of ill 
ealth. Later that year he decided 
publish a hotel directory, which 
rst appeared as The Hotel Quar- 
erly. That publication, devoted to 
hotel and hotel supply interests, 
oon became Hotel Monthly. 
Mr. Willy’s work in promoting 
xcellence in hotel management 
as recognized by Michigan State 
Iniversity in 1937, when _ it 
warded him an LL.D. degree. 
fichigan State is one of several 
iniversities maintaining four-year 
urses in hotel management. 
Hotel Monthly never published 
/Mepecial editions. It carried on ex- 
rcfgensive research projects related 
hotels and has brought about 
nany adjustments in the field. 


Cedar Rapids, Ia., Dec. 27.— 
Funeral services were held here 
today for Clare R. Marshall, 51, 
editorial director and treasurer of 
the Cedar Rapids Gazette, who 
died at Rochester, Minn., Dec. 24. 

He was a director and former 
president of the Iowa Daily Press 
Association and was active in 
affairs of the American Newspaper 
Publishers Association. Mr. Mar- 
shall, who was advertising man- 
ager of the Des Moines Daily Cap- 
itol from 1921 to 1923, joined the 
Gazette in 1934. 


John Willy 


Heads Nesco ‘Sales 


Thomas E. Greene has been ap- 
pointed district sales manager of 
11 western states for National 
Enameling & Stamping Company, 
Milwaukee, with headquarters at 
San Francisco. A. H. Strunck has 
been named sales manager of 
Nesco’s premium division at Mil- 
waukee. 


Ayer Adds Three 


Rogers M. Combs Jr., formerly 
with Erwin, Wasey & Co., and Jam 
Handy Organization, has joined 
N. W. Ayer & Son, Philadelphia, 
as a representative. Appointed 
chief time buyer is Clarence G. 
Cosby, formerly general manager 
of WINS, New York. L. R. Haw- 
ley Jr., has been appointed assist- 
ant account representative and 
production manager in the Chicago 
office. 


> 


» @ENS E. ERICKSEN 

Chicago, Dec. 26.—Funeral serv- 
ces were held at Highland Park, 
l., today for Jens E. Ericksen, 
57, who headed his own adver- 
tising and art agency here. He) 
lied Friday at Highland Park Hos- | 
pital of a heart attack. For 30/| 
vears Mr. Ericksen served with 


| Linco Appoints Lyon 

Linco Products, New York, tem- 
perature indication, recording and 
control equipment maker, has ap- 
pointed S. Duane Lyon, Inc., New 
York, to direct advertising in trade 
publications and direct mail. 


The same skill and the same rich soil of Pantagraph Land that 
have produced huge amounts of food for victory will provide the 
abundance of foodstuffs vital to America’s peacetime prosperity. 
In McLean County —the heart of Pantagraph Land — there are 
4912 farms that annually produce over $65,000,000 worth of 
foodstuffs. In the counties adjoining McLean are the 4,000 addi- 
tional farms of Pantagraph Land. These farmers will buy heavily 

they plan to buy autos, tractors, farm machinery and a big 
These 
have more money to spend than ever before. You can reach this 
waiting market through The Daily Pantagraph—the ONE NEWS- 
PAPER that is FIRST (in fact—alone) in coverage of Pantagraph | 
Land, with 84% coverage of McLean County, 71% coverage of | 


quantity of home equipment. Central Illinois farmers 


of the Primary Trading Zone. 


BLOOMINGTON, ILLINOIS 


Established 1846 
Gilman, Nicoll & Ruthman, National Advertising Representatives 


tions. pulsora Industrial, S. de R. L.,| 
Aimed at the higher -priced|hosiery manufacturer; Laborato- | 
market, Winship copy illustrates | re Men, S. de R. L., manufac- | 


luggage for postwar travel. Wo- 
men’s luggage, being promoted in 
the Metropolitan Opera program, 
gives readers a postwar preview 
of the Winship “Wonderfold . . 
an extraordinary, easily packed 
carrier for keeping gowns free of 
wrinkles.” 

The company, founded in 1774, 
has been making.carrying cases 
for the armed forces since the war 
and current advertising is intended 
to again bring the name of Win- 


_| Factor cosmetics. 


turer of beauty products; Elias | 
| Pando y Cia, distributor of Mision | 
| de Santo Tomas wines; and Sales 
| Builders, Inc., Los Angeles, Max 


To McGinniss & Sloman | 


CHICAGO 
Irene S. Sims, with Hirshon- | BROWNE * 
Garfield, Inc., New York agency, | 
as account executive for the past | DEL. 3800 


three years, has rejoined McGin- z cern . 


niss & Sloman, Inc., New York, as | 


... and then came 


A GREAT 


@ Gay as the Nineties may have been for 
some, they were pretty grim for the house- 
wife. Her days were a dawn-to-dark battle 
with the scrub-board and the mop, the hand 
wringer and the hot, old-fashioned kitchen 
range. But as the new century dawned, 


there came a great change 


Servants”— and Advertising to educate 
Canadian women in a brand-new school 


of freedom from back-breaking hand labor. 


Today, war conditions restrict the adver- 
tising of household equipment and sup- 
plies. But if that’s your field, and you’re 


Do you know? .. . 25% of all Canadian 
families reporting post-war plans for spend- 
ing their savings say they hope to buy new 
houses or re-furnish their present homes. 


U.S. REPRESENTATIVES: 


NEW YORK ° - 


CHICAGO 


DETROIT 


CHANGE 


planning ahead, note this important fact: 
with over 2,600,000 readers, The Star 
Weekly goes into 750,000 homes, week after 
week. It covers over half of all the English 
speaking homes in Canada’s urban centres 
—the thickly populated areas which are 
your best markets. It is distributed by 
carrier boy in every English-speaking centre 
where there are 60 or more families. 


. . . Electrical 


If the Canadian home is the target of your 
selling ammunition, concentrate your ad- 
vertising in The Star Weekly and score 
more post-war sales. 


te STAR 


WEEKLY 


PusLisnes AT 80 KING STREET 
TORONTO, CANADA — 


WARD-GRIFFITH COMPANY INCORPORATED 


e BOSTON ° ATLANTA ad SAN FRANCISCO 


SALT LAKE CITY 
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NBC CBS S lJ eer = i gece 1944 and|over 50%. Fifty new affiliates were ~~ a ° 
movie and theater advertising was| added for a total of 245 stations, R. A, Lh: Be A 
a | um p considerably higher in valu. 146 of which, Mutual points out, (“4 10S applest C/7 VIG / 
ab A ; NBC made its network programs | are in one-station markets. On the Air 
i available to FM stations operated Edgar Kobak, former executive 
Ig ig S$ by its standard band affiliates dur-| vice-president of the Blue Net- JANUARY 
r ing 1944, while in the television| work, joined Mutual as its new TH 
‘ field NBC ended the year with five | president in 1944, and to improve 
MBS Lists Ch sponsors, and the record of oper-|its program service, MBS ap- 
anges vides successfully a three-station| pointed a new vice-president in Every 


video network with General Elec-| charge of programs—Phillips Car- 
New York, Dec. 28—In an/| tic Company in Schenectady and | lin, former Blue vice-president. 
elaborate 72-page year-end report, Philco Radio Corporation in Phil- The Blue did not release a year- 
NBC has recorded the highlights | @4elphia. To promote television|end report for 1944. 
of its 1944 activities, as seen |@%4 NBC as a network, an adver- 


through innovations, expansions| Sing campaign was placed in eee 

and changes in its various depart- seven: national magazines and 58 Extends Market NEW BLEND—Pabst Blue Ribbon beer and Danny Kaye are the subjects »f 
ments. The network was increased | HYWsPape’ . oats to direct 4 h . 24-sheet outdoor posters appearing in 155 cities broadcasting the wee y 
by seven stations, bringing the | » posters, etc. or Coug -lin Saturday CBS network show, starting Jan. 6. Call letters of local CBS out! ‘; 


Bits Gere. fae ete | CBS Adds 14 Stations Boston, Dec. 27.—Highly suc- 
1Bts, Computed after al discounts, | 159 withthe: addition dasing Iga | New Basten wil ead toy ghee | , : 
Barapa Set onl heal gtr te tafe ex Coen -aabge| Aviation Firms — Nat'l Advertiser: 
1944 as compared to 73 the pre- | using "95% of the a ta ce manufactured by Coughlin Bros. Boost Premiere Support Radio S 

ceding year. Company, subsidiary of Gum 


‘rate, and 10% to ;s : i “ ® - 
NBC spot sales reached an all- 90% of the ame, eet eee Frocucts, tne., Boskia. of Air Force Film Anniversary Plan : 


time high in sales volume, or 21% ‘Re re Radio, newspapers and full-color 
more revenue than in 1943, 5 % “ntlinkeies "or < ieaoteans car cards will be used, as well as|_ New York, Dec. 27.-The world | Lethon: on rayiivy 
of which was from the sale of| Measurement Bur ‘cored | “ade media, to promote the drops | premiere at the Roxy Theater here advertisers will play a major 
Gianruing. Sars eaten deer ne tine 9 ureau, sponsored | \ hich retail at 10 cents for a red| last week of the 20th Century-Fox |in radio’s 25th anniversary pro 
= cult walgeeace mating a dalin eee and Four A’s,| and white package containing 15| film, “Winged Victory,” presented | grams during 1945, NAB predict: 
nl: a? ptr. Pst pie mn pieces. First sponsored programs] in association with the Army air | last week, in announcing that 
Ey on controlle mail ballot will be the weekly Sunday com-|forces, was promoted by Ben-| Radio Manufacturers Association 
eee | Which CBS “pioneered in 1940. mentaries of Bill Cunningham] dix Aviation Corporation, Detroit,| had advised its members to tie thg 


of - fy svaden aaliee sdeseainnd babes over Mutual Broadcasting System| and Consolidated Vultee Aircraft | anniversary theme into their com 


being used will be credited in each area where the boards will show. Warw -| 
& Legler is handling the program for Pabst Sales Co., Chicago. 


. od , stations in Chicago, Cleveland,| Corporation, San Diego. Profits| pany advertising. 
reernearmerns ee, “ bans ell oe Cincinnati, Detroit, Buffalo and from the film, adapted from Moss NAB said plans are rapidly 
———="" | work’s “single market” nlan fee Baltimore, and the three-times| Hart’s Broadway stage play, will working into shape for industry 
FM, whereby stations would be| Weekly sports reviews by Stan /|s0 to the air forces, in the same/| Wide observation of the annivers 
limited to coverage of the one | 0max over WOR, New York. way that profits from Warner | ary beginning promptly after mid 
REGINA market area i thich th Advertising and sales promotion | Brothers’ “This Is the Army,”|night on New Year’s Eve, wit 
ea in whic fy are) are being handled by Bennett,| were given to the Army. special announcements and pro 


SCHUEBEL 1O0RTES Walther & Menadier, Boston. Sut-| Consolidated, through Young &| grams. With the slogan “Radio's 


Pro —, A, pooner! 4 35% | ae tessa say in 89 cities from coast to coast| throughout 1945. 
oO ne year’s total operating time 
to programs directly related to Coast Papers Merge and has scheduled on a two-week|versary theme in their publicit; 
some phase of war, with esti- The Press-Telegram and Sun,| basis one-minute radio teaser spot| and advertising, as well as special 
mates standing at 3,169 hours —|Long Beach, Cal., afternoon and| announcements over 46 radio sta-| programs recounting the hist 
an average of nine hours a day,| morning dailies, respectively, have | tions in 15 cities. These announce-| of radio and high points in its de- 
17,116 separate broadcasts of|merged, effective Jan. 1. Both| ments average 65 per station, with | velopment. 
which 10,404 were heard on com-| papers are owned by the Press-| 418 broadcast in this area and 38; Advertisers who have used the 
mercial time. Telegram Publishing Company./in Chicago. It was pointed out| medium since the early days will 
Mutual’s report revealed that|Five editions daily of the new|/that the Liberator appearing in| Play a special role in the observ- 
sales for the 52 weeks of 1944] publication will be issued to a| the film was built by Consolidated. |ance. Those who have a long suc- 
exceeded $20,000,000, a gain of! circulation of about 65,000. Bendix carried a 300-line| cession of programs behind them 
“salute” to the film premiere in| may be asked to revive forme: 
the New York Times and World-| theme songs or portions of former 
Telegram. The ad states that “the | shows. 
70,000 men and women of Bendix Stations likewise should salute 
are proud to have played a part in| notable advertisers for their share 
the program by providing the ‘In-|in building the American system 
visible Crew’ that rides every of broadcasting ‘‘supported by ad- 
battle plane 


scientific instru-| vertising and kept free by adver- 
ments, controls and communica-|tising,’ NAB suggests. Such sa- 
tion devices which enhance the/lutes might be in special broad 
fighting powers of our airmen and/casts or through advertising in 
help to bring them safely home.” | other media. 

MacManus, John & Adams, De- 
troit, is agency for Bendix. 


| Loyless Moves 


ASCAP Names Erdman is The New York office of Loyl 
ublishing Company, publishe: 

Fred C, Erdman, formerly in the |National Carbonator and Bottler 

artist and repertoire department | and Lawndryman’s Cleaners Guide, 

of Victor Talking Machine Com-jhas moved to 501 Fifth Ave. 

| pany, and recently eastern super- J ccnasiectanacii 

visor for the American Society of | . 

| Authors, Composers & Publishers, | Appoints Scheck 

has been placed in charge of oper-| American Platinum Wor! 

| ations for the symphonic and con-| Newark, N. J., has appointed 
cert field, which ASCAP begins} Scheck Advertising Agency, New- 

licensing Jan. 1. ark, to handle its account. 


Buyer Radio Time 


DUANE JONES CO. 
New York erro, 


Reggie's Reason 


“With spot radio | can pick 


War Phases Supported ton News Service, New York, is| Rubicam here, is running 600-line | 25th Anniversary: Pledged to Vic" 
handling public relations. advertisements in 117 newspapers|tory,” the event will continueg}? 


urging readers to see the picture,| Stations will promote the anni-g 
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the time, place and station | 
best suited for my client's 


needs.” 


Yes. he and over twenty-eight thousand 


others like him represent the industrial 
we agree ° . . 
. workers in Schenectady earning an average 
ay: of more than $56.00 a week. Busy by day, PHOTO-ENGRAVERS 
"The steady growth of spot you have to see them after work. 
radio buying proves its flexi- 
bility and worth.’ iia: 3 , . : 
Their desire for a newspaper during their 
fe leisure hours is reflected by the Union- 
“ Jy Star’s substantial lead in City Zone cireu- 
i C; MH lation which has been maintained for over 


General Mgr. 4 ten consecutive years. Delivered to more | M | LLE R & 
— KELLY-SMITH CO. than three out of every four homes, it is 
3 National Representatives this market's number one choice by lead- 

ing national advertisers. a UTC H | N 6S 
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sapling Experts 
aunch Study of 
alup Methods 


Continued from Page 1) 


glup resulted from complaints 
nm the Democratic side of the 
muse that opinion polls were 
ynivulated in favor of Republi- 


acts of Men candidates in an effort to in- 

wee |, MByence national elections, 

out!: ts While Dr. Gallup’s appearance 

‘arwick [before the campaigns group today 
as ‘in accordance with his own 

— quest,” Chairman Clinton An- 
‘rson confronted him with a list 

Ts questions designed to search 


ut the answer to charges that Dr. 
allup weighted his poll figures 
cording to arbitrarily selected 


tandards. 
lans After the committee received 
lati he “raw” results of the successive 
ior jallup polls, together with the 
y progeports published in newspapers, 
edi t questioned the pollster for an 
hat thagexpianation of the fact that he 
cia nderestimated Democratic 
tie ength in every state casting 
r comgprer 1,000,000 votes, except Penn- 


ylvania. 


rapidly Other questions offered to Dr. 


lustryggoullup asked why he had pre- 
nivercqgected New York for Dewey when 
r midges raw figures showed a substan- 
. withgeal Roosevelt majority, and why 
i prog@e had predicted a 51-49 split of 
Radio’ggmotes throughout the campaign, 
to Vicgguaen raw figures showed a 53-47 


ntinuegpelit 


Full details of the opinion insti- | 


anni-gete methods of operation will be 


bli sudied by a special committee of | and 
specigigevernment experts, including Dr. costly mistakes.” 
visti louis Bean, of the Bureau of the} 
its de-Mpudget, author of “Ballot Be-| 
havior’; Morris Hanson of the 
~d thegensus. Bureau, creator of the 
‘s willjg2rea sampling” techniques used 
bserv-#py the government and Dr. Gal- 
g suc- MUP; Philip Hauser, assistant di- 
them@ector of the Bureau of the Cen- 
ormer@us, and Dr. Rensis Lickert, di- 
ormergector of the Office of Program 
Surveys of the Bureau of Agri- 
salutegycultural Economics, major govern- 
sharegment opinion sampling agency. 
ystemig Following the study by the ex- 
‘vy ad-gperts, and by the members of the 
dver-giouse campaigns expenditures 
h sa-goommittee, a special report on Dr. 
road-@eallup will probably be issued. 
1g in Says Changes Necessary 
In his testimony today, Dr. Gal- 
up said adjustments in figures are 
ecessary because results from the 
ry le arious sampling methods do not 
er gree. He said the Roper poll had 
ottler een adjusted, too, on the theory 
‘uide,@’at normal polling methods fail 
% ‘0 reach the lower economic 
‘tratas where Democratic strength | 
may be found. 

Rep. Clarence Brown, Ohio Re- 
or} iblican, commented: “When you 
inte ollsters hit, you credit success to 
New- Jiscientific methods; when you miss, | 


you blame the uncertainty of poli- 
Does the poll follow the 
election or the election follow the 
I DO de 

Rep. Brown noted that Gallup 
igures indicated a Dewey major- 


nd MCS; 


ity of 135,000 in Ohio, but that 
the Republicans held the state by 
only 11,000 votes. “An error like 
that would be fatal to a politician,” 
he commented. 

Rep. Clinton Anderson of New 
Mexico, committee chairman, 
asked Dr. Gallup whether it 
wouldn’t be wise for him merely 
to release the results of the polling 
without weighting the figures, or 
at least to explain the adjustments 
which were made in the “raw” 
poll. “Under the pure food and 
drug laws, manufacturers have to 
specify artificial ingredients in a 
bottle of catsup,” he said. “Why 
shouldn’t your opinion polls reveal 
their true contents to the read- 


~99? 


ers: 
Sees Many Polls 


Dr. Gallup said that “scientific 
polling is gaining increased ac- 
ceptance every day, and the time 
is not far off when polls sponsored 
by local newspapers will be oper- 
ating in every state and every big 
city. 

“During the past year the Iowa 
poll, sponsored by the Des Moines 
Register and Tribune; the Minne- 
sota poll, sponsored by the Min-| 
neapolis Star; the Philadelphia 
poll, sponsored by the Philadel- 
phia Evening Bulletin, and others 
have been organized. 

“People in government particu- 
larly should have a full grasp of 
sampling procedures because in 
addition to providing reliable and 
systematic reports on public opin- 
ion, sampling methods make it 
possible for administrative offi- 
cers of government to put into 
operation efficiently programs | 
affecting large groups of citizens. | 
To know with high accuracy what 
sort of administrative measures 


ithe public will accept, or reject, | 


why, is frequently to et 

Dr. Gallup said accuracy is the | 
only object of his operation. “Our | 
support comes from newspapers,” | 
he said. “Unless we get their 
states right, they haven’t much use | 
for our poll.” He said all scientific | 
sampling polls came through the} 


|last election with flying colors. | 


ithe realm of physical science.” 


|the cleaners this year.” 


“While their record falls short of | 
absolute accuracy,” he said, “it| 
does represent a degree of accu-| 
racy found in few fields outside | 
commented, “The | 
Literary Digest did well for aj} 
while, too, and it seems to me — 
a fellow named Emil Hurja was | 
supposed to be pretty good, but} 
with all their science they called | 
some bad ones, and as I remember | 
it, they took this fellow Hurja to | 


Rep. Brown 


To ‘Revista Aerea’ | 

I. S. Randall, formerly assistant 
to the chairman of Transconti- 
nental & Western Air, Inc., Kansas 
City, Mo., has been appointed head | 
of sales for Revista Aerea, New 
York, Latin-American Spanish | 
language journal of aviation. 


Four A’s Elects Bothwell | 


The American Association of 
Advertising Agencies has elected | 
the W. Earl Bothwell Advertising 
Agency, Pittsburgh, to member- 
ship. 


Among major items 


period, cook sto 
made covering cons 
demand. Battle Cree : 
supply: For AB pieides 
up among the nation 


ducing 995 @ 
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Special Census 
Plans Kept Alive 


Washington, Dec. 28.—Plans 
statistical reports on business, 
dustry, earning and spending 


in- 


still very much alive despite re- | 
cent Congressional rejection of 
such activities, government offi- 


cials said this week, although con- 
siderable change may be made 
before the project is resubmitted 
for consideration on the hill. 

For one thing, the sample Cen- 
sus of Manufactures and sample 
Census of Business, which would 
have been of limited use because 
reports would not easily break 
down to specific local situations, 
will probably be postponed until 
January, 1946, when full studies 
in both fields can be taken. 

Present thinking favors action 
this year on the sample consumer 
income and consumer spending 
and saving reports. It is under- 
stood that labor force material 
and wage rate studies will be cov- 
ered by existing appropriations, or 
funds which will be included in 
the regular budget which Presi- 


| 
for | 


are | pression other than “reconversion 


| dent Roosevelt will submit to Con- 
gress this week. 

The entire plan may go up in| 
the second deficiencies bill which | 
will be handled by the new Con-| 
gress in January. When it does, | 
officials would like to use an ex-| 
” | 
or “postwar” to describe the func- | 
tion of the reports in assisting 
business and government planning. 


No Renewal of Paid | 
WAC Copy, Gov't Says 


A War Department spokesman 
said last week in Washington that 
despite intensified recruiting of 
Wacs to serve as hospital techni- 
cians, no renewal of paid Wac 
advertising is contemplated at this 
time. 

Last fall, the War Department 
spent more than $1,000,000 for 
Wac recruitment in all media, | 
through Young & Rubicam, New|} 
York. A total Wac recruiting fund | 
of $5,000,000 had been approved by | 
Congress. Voluntary advertising | 
for Wacs will be asked as part of | 
the effort to enlist women specially | 
equipped to serve in military hos- 


: 
pitals, the War Department said. | ~ 


Crowell Names Blossom 


Sumner’ Blossom, editor of 
American Magazine for 15 years, 
1as been named a director of the 
Crowell-Collier Publishing Com- 
pany, New York. 


FMBI Opens New Office 


FM Broadcasters, Inc., has re- 
opened offices in Washington at 
1730 Eye St., N. W. 


Pencil Points deals 
in FUTURES 


com . (Se 
our booklet 
FACTS.”’) 


Moral for you: 


om” Pencil 
a Points 


The Magazine of Progressive Architecture 


330 West 42nd Street, New York 18 


The Big “100” for 1944 


AC Spark Plug Co, 

A & P Stores 

Allis-Chalmers Mfg. Co. 

Amer, Potash Institute 
American Railroads 

Armour Fertilizer Works 
Associated Serum Products Assn. 


Ball Bros. 

Briggs & Stratton Corp. 
Butler Mfg. Co. 

Burgess Battery Co. 
Burlington R. R. 

. I. Case Co. 
Champlin Refining Co. 
Chipman Chemical Co. 
Chrysler Corp 

Clorox Chemical Corp. 
Columbiana Seed Co 
Columbian Steel Tank Co. 
Cook Paint & Varnish Co. 
Consolidated Vultee Aircraft 
Continental Oil Co. 
Cudahy Packing Co. 
Dannen Mills 

Darling & Co. 

Deere & Co. 

DeKalb Agri. Assn. 

De Laval Separator Co. 
DuPont Semesan Co. 
Ethyl Gasoline Corp. 
Faultless Starch Co. 
Fairbanks, Morse & Co. 
Federal Chemical Co. 
Harry Ferguson, Inc 
Firestone Tire & Rubber Co. 
Ford Motor Co 

Franklin Serum Co. 
Garst & Thomas Hybrid Co. 
General Foods Corp 
General Motors Corp 
Gland-O-Lac Co 

Globe Laboratories 
Goodyear Tire & Rubber Co. 
B. F. Goodrich _Co 
Graham-Paige Motors Corp. 
Hulman & Co, 

Iodine Educational Bureau 
International Harvester Co. 
International Nickel Co. 
Jacques Mfg. Co. 
Keystone Steel & Wire Co. 
Lederle Laboratories 

Geo. H. Lee Co. 

Lehigh Portland Cement Co. 
Locke Stove Co. 

Mantle Lamp Co. 
Massey-Harris Co. 

May Way Mills, Inc. 
Minneapolis-Moline Co. 
Mishawaka Rubber Co. 
Morton Salt Co 

Mutual Citrus Products Co. 
McCleary Clinic 

New Idea, Inc. 

Nitragin Co 

Northwestern Yeast Co. 
Nourse Oil Co, 

Oldsmobile Division 
Oelwein Chemical! Corp. 
Oyster Shell Products Co. 
Parke, Davis & Co. 
Parker-McCrory Co, 
Peppard Seed Co 
Perfection Stove Co 
Petroleum Industry Committee 
Pfister Associated Growers 
Phillips Petroleum Co. 
Portiand Cement Assn. 
Pratt Food Co. 

Quaker Oats Co. 

Red Star Yeast Co. 

Reid National Corn Co. 
Republic Steel Corp. 

R. J. Reynolds Tob. Co. 
Texas Tanning Co 

Tobacco By-Products Co. 
Dr. Salsbury's Labs. 
Sinclair Refining Co. 
Sisalkraft Co 

Skelly Oil Co 
Socony-Vacuum Oil Co. 


Southwestern Bell Tel. Co. 
Standard Brands, Inc. 
Staley Milling Co 
Standard Oil Co. (Ind.) 


Swift & Co. 
Virginia-Carolina Chemical Co. 
Walker Remedy . 
Weyerhaeuser Males 


\ s Corp 
Wolverine Shoe Co. 


AMERICA’S 
LEADING FARM PAPER 
ADVERTISERS 
USE 
MISSOURI RURALIST 


1944! 


\ 


state. 


the pudding. It 


advertisers who 


HE past year was one of the best 

in the history of The Missouri 
Ruralist — for both READER IN- 
TEREST and ADVERTISERS REC- 
OGNITION of the rich agricultural 
market of the “Show Me” State, as 
well as the medium to cover that 


The list on the left is the proof of 


represents the one 


hundred largest national advertis- 
ers, in the point of linage, in Mis- 
souri Ruralist during 1944. In ad- 
dition ‘there were literally hundreds 
of other local and sectional display 


placed their sales 


message in the columns of Missouri 
Ruralist durng the last 12 months. 


Better join this growing group of 
leaders and place Missouri Ruralist 
on your farm paper list for 1945! 


MISSOURI RURALIST 


CAPPER PUBLICATIONS, IN 
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Detroit Chosen for 
NCA Distribution Study 


Detroit and adjoining towns 
have been selected by the National 
Candy Association for a test study 
of wholesale distribution methods 
of the candy industry to be made 
early in 1945. 

The survey, under the direction 
of Carroll Belknap, will deal with 
lines handled, territories covered 
and distributor policies, and re- 
sults will help determine a per- 
manent distribution program for 
the industry. 


McGregor to Ellis 
McGregor Hosiery Mills, 


tising Company, Toronto. 


To- | 
ronto, has appointed Ellis Adver- 


sa 


sili sae SOLD! Means | 
Ross Srevens 


Special Editions, sections, pages are s 
solic and on an Pete 
Free survey at your request! 


PORTSMOUTH, NEW HAMPSHIRE 
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Home-Building 
Plans Rate High, 
Survey Discloses 


Worcester, Mass., Dec. 27.— 
About half of the non-home-own- 
|ing members of the Worcester 
Federal Savings & Loan Associa- 
tion intend to buy or build a home 
in this city or its suburbs after 
|the war, and 51% of the home- 
owning members plan to modern- 
ize or repair their homes. 

Those plans were revealed here 
/recently with publication of re- 
sults of a survey made of the 
association’s members, by personal 
interview and mailed question- 
naire, under the direction of Al- 
bert Frank-Guenther Law, New 
York agency. [Results may be 
compared with another Worcester 
survey of consumers’ buying in- 
tentions, conducted by Fact Find- 
ers Associates, Inc., New York, for 
the Worcester Telegram and Eve- 


Meet WHB’s 


Don Davis — 


who lives in a suitcase at “Spot Sales” offices 


And that’s neither dust nor dandruff 
on his shoulders. It's Ivory Snow— 
sprinkled on by the photographer 
to indicate that Davis travels from 
frozen north to sunny south, con- 
stantly...the better to serve WHB 
advertisers. He is probably the only 
radio station president in America 
who travels as the station's national 
advertising representative. 

Now, as an associate of Loren 
Watson at Spot Sales, Davis has the 
assistance of “Watso”, Fred Wester 
and Bill Ewing in New York... 
Jameson Brinkmeyer and ‘Willie 
Kissick in Chicago ... John Living- 
ston on the West Coast. Six mew 
reasons why “the swing is to WHB 
in Kansas City”... with five offices 
over the nation to submit market 
information and availabilities when- 
ever you 'phone. 

Time clearances 
day trom 


are made _ fhe 
Kansas City, and 


SANE 


submitted by telegraph, telephone 
or air mail letter. Along with pro- 
gram information and Hooperatings 
to prove that WHB is your best 
buy in the booming Kansas City 
market! 

Ask about the new Rush! Hughes 
Show on WHB—the “Song and 
Dance Parade.” In its first five 
weeks it has definitely increased the 
sale of Bond Bread (General Bak- 
ing), first co-sponsor on this pop- 
ular participation program origi- 
nated by Hughes at KWK, St. Louis. 
WHB participation is available in 
quarter-hour units, one to six times 
weekly, “across the board.” 

You'll /ike doing business with 
WHB, “the station with agency 
point-of-view”... where every adver- 
tiser is a client who must get his 
money's worth in results. If you 
want to sell the Kansas City market, 
‘VHB is your happy medium! 


For WHB Availabilities, Phone DON DAVIS 
at any of these “SPOT SALES” offices: 
KANSAS CITY —Scarritt Building—HArrison 1161 


KEY STATION for 


Kansas City »« 
Missouri 


Wichita 


Kansas 


NEW YORK CITY—400 Madison Avenue—Eldorado 5-5040 
CHICAGO — 360 North Michigan—FRAnklin 8520 
HOLLYWOOD—Hollywood Blvd. at Cosmo—HOllywood 8318 
SAN FRANCISCO—S5 Third Street—EXbrook 3558 


the KANSAS STATE NETWORK 


* Salina +« Great Bend + Emporia 
Kansas Kansas Kanso@ 


ning Gazette (AA, Aug. 14).] 

The survey, which covers the 
middle-income group for the most 
part, but also covers low-income 
and upper-income groups as well, 
shows that 11% of the home own- 
ers plan to sell their properties 
after the war and 86% definitely 
intend not to sell. Of those plan- 
ning to sell, 51% hope to buy other 
existing properties and 28% plan 
to build a new house—most of the 
latter group planning to build 
houses of conventional design on 
larger lots. 


Repainting Planned 


First on the list of betterments 
planned by house-owners is re- 
painting, mentioned by 42.5% of 
those questioned. Other improve- 
ments mentioned include: Redeco- 
ration, 33.1%; miscellaneous re- 
pairs, 12%; roof, 7.3%; oil burner, 
4.3%; kitchen unit, 4%; bathroom 
unit, 3.5%. 

Of home owners planning to 
build new houses, the survey indi- 
cates 11% intend to spend more 
than $8,000, 15% intend to spend 
from $6,000 to $8,000, 25% intend 
to spend from $4,000 to $6,000, and 
49% are undecided as to the cost 
of a new house. Those now rent- 
ing homes or apartments say they 
will build or buy for $6,000 to 
$8,000 (22%), for $4,000 to $6,000 
(43%), or, for most of the others, 
for less than $4,000. 

Seventy per cent of those re- 
sponding to the survey said they 
intend to buy specific home equip- 
ment. In this, the survey shows, 
rent payers and homeowners fol- 
low closely parallel lines as to 
various proposed purchases and 
other expenditures. 


Many to Buy Cars 


Home owners plan the following 
expenditures: 35% to buy a new 
automobile; 24% to spend for edu- 
cation; 23% to buy radio and tele- 
vision sets; 10% to buy washing 
machines; 16% to buy furniture; 
15% to spend for travel; 12% to 
buy refrigerators; 10% to buy 
vacuum cleaners. 

A similar breakdown of the 
renting group shows: 34% to buy 
washing machines; 31%, automo- 
biles; 27%, furniture; 22%, radio 
and television; 22%, education; 
16%, refrigerators; 15%, vacuum 
cleaners; 13%, travel. 

Sixty per cent of those planning 
to buy new household equipment 
and make other expenditures on 
automobiles, etc., say they expect 


to pay cash. More than half, how- | 


ever, plan to retain their savings 
as a backlog for future emer- 
gencies and to buy out of current 
income. 


Stevens Succeeds Pratt 


Frank H. Stevens, with the Bos- 
ton office of Gilman, Nicoll & 
Ruthman, newspaper representa- 
tive, for many years until 1942, 
has been appointed manager of 
that office, succeeding the late J. 
Stanley Pratt. 


To Strauchen & McKim 


John Storck and Mrs. Katharine 
Wlusin Amidon have joined Strau- 
chen & McKim, Advertising, Cin- 
cinnati, as art director and traffic 
manager, respectively. 


Brewing Company 
Research Looks to 
New Food Items 


Cleveland, Dec. 27.—The Brew- 
ing Corporation of America is pre- 
pared to spend $250,000 for exten- 
sive research in 1945 aimed at 
development of new food products 
based on brewers’ yeast, James A. 
Bohannon, president, announced 
here yesterday. 

The program will be conducted 
through Carling’s, Inc., wholly- 
owned subsidiary of the corpora- 
tion, under direction of Charles A. 
Otis, former president of William 
Edwards Company, wholesale gro- 
cer, who has been appointed vice- 
president of Carling’s. A special 
Carling’s food products division 
will be set up. 

Plans are to develop food prod- 
ucts and food extenders in which 
the high protein content and vita- 
mins of spent brewers’ yeast are 
used to advantage. Formerly, Mr. 
Bohannon said, “we were paying 
farmers to come and haul the stuff 
away, for use in feeding their live- 
stock. Today, with the shortage of 
feed, they fight for the privilege 
of buying it.” 

Mr. Otis, a director of the Ed- 
wards firm for over 20 years, as 
president from 1931 to 1942 or- 
ganized the cooperative retail 
group known as the Edwards Food 
Stores. 


Use 11 Magazines 
in Record Drive 


Behind Marvella 


New York, Dec. 21.—Beginning 
with the Feb. 15 issues of Bride’s 
Magazine and Vogue, Weinrich 
Brothers, manufacturer of Mar- 
vella pearls, will launch a year- 
long campaign announced as the 
largest in the history of the com- 
pany. 

Two and four-color pages will 
be built around the theme that 
Marvella pearls are ‘“fashion’s 
favorite pearls.” Similar inser- 
tions will be carried in Charm, 
Esquire, Fawcett Women’s Group, 
Good Housekeeping, Harper’s Ba- 
zaar, Macfadden Women’s Group, 
Mademoiselle, Modern Magazines 
and Seventeen. Abbott Kimball 
Company is the agency. 


Browne, Morris to F&S&R 


Walter Morris, former account 
executive and copywriter with 
| Rickard & Co., New York, and Ted 
Browne, formerly N. W. Ayer ac- 
count executive, and previously 
|assistant promotion manager of 
| American Magazine, have joined 
| the creative staff of Fuller & Smith 
& Ross, New York. 


Takes Utility Post 


Sam Weimer, for the past 10 
| years with the advertising depart- 
|ments of the Carolina Power & 

Light Company, Raleigh, N. C., has 
| been appointed advertising di- 
| rector of the South Carolina Elec- 
|} tric & Gas Company, Columbia. 


418 SO. MARKET STREET, 


CHICAGO 7, WABASH 3304 
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Chicago Furniture 
Show to Attract 
Many Retailers 


Chicago, Dec. 28. — Alt! 
hotel accommodations will 
scarce as the furniture ret: 
seek, at least 21,000 person 
expected to attend the Ame 
Furniture Mart’s’ semi-ar 
major showing here Jan. 4-1] 

Mart officials report that scores 
of retail firms, inactive for «me 
time, apparently are reoper); 
judging from the number of « 
registrations. Shortages of ft 
ture are not expected to red) 
the attendance at the show, as 
retailers and others seem all 
more inclined to ferret out avail- 
able pieces. 

Many manufacturers are 
pected to announce their postwar 
advertising and merchandising 
plans in January. They are ex. 
pected to discuss local dealer helps 
with the store executives, and to 
lay the groundwork for getting a 
bigger segment of the consumer 
dollar in 745. 


New Designs Ready 


It is not clear yet how much 
new merchandise will be shown, 
although many new designs defi- 
nitely will appear. One maker of 
upholstered furniture reveals that 
about a third of his patterns will 
be new; a producer of novelty fur- 
niture indicates about 10% of his 
patterns have been supplanted by 
new ones. Some of the largest re- 
portedly have complete new sam- 
ple lines ready for introduction 
“when the end of war in Europe 
is in sight.” War developments in 
ithe last few days may induce a 
number of exhibitors to make last- 
minute changes in their plans. 

Many producers’ undoubtedly 
intend to make no changes in their 
designs. They are still doing much 
war production work, and hesitate 
to re-educate their workers at a 
time when demand far exceeds 
supply. 

Dealers expect that, after the 
war, sales of modern-style fur- 
niture will increase rapidly, 
largely because young people like 
that style most and will then be 
in the market for furniture. Mart 
specialists predict, also, a greater 
trend toward a combination of the 
“present stream-lined vogue with 
a bit of the provincial, taking ad- 
vantages of the assets of both.” 


New WPB Restrictions 


Furniture and department stores 
have had good years since the war 
began, and 1944 has not been an 
exception. Some gloom developed 
in the last few days because the 
WPB has issued an order, effective 
from Jan. 15 to March 31, freez- 
ing all deliveries of cotton carded 
yarns. The restriction may be 
extended beyond March 31 if the 
military situation requires exten- 
sion. Shorter supplies of uphol- 
stery goods, draperies, and othe 
goods are expected as a result. 

The National Retail Furniture 
Association will concurrently hold 
its 25th annual meeting, with mos' 
sessions at the Mart. Leo Chern: 
executive secretary, Research Ih 
stitute of America, and close! 
associated with Leon Henderso: 
will speak at the NRFA dinner ; 
the Stevens Hotel here Jan. 5. 
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s Breaks to Promote 
thougy 
 Meolite Shoe Sales 
Ae |G) 
- (Continued from Page 1) 
-] sy at present has committed its 
sc oradkytput to new shoe manufacturers. 
“ ite rhe company earlier intended to 
ser nofgmake half soles early in the year. 
f « »)[guficient production, however, is 
furni_fgpot expected until the last half of 
rediiceqmyt). Consumer advertising on 
as thefgpall soles, originally set to begin 
all then February, is now expected to 
avoilfgpegin in June, ; 
Neolite “won’t skid,” is water- 
e cy fmproo!, and will outwear leather 
ostwane and a half times, the ads will 
\dicinofay. Similar claims have been ad- 
re ox.fpanced in trade paper copy, prin- 
- helpeipally in the Boot and Shoe Re- 
and to ord ¥. : 
tine .4 Duff Baldwin of the Windsor 
sumergpaes Promotion staff is handling 
he campaign from the company’s 
nd. Compton Advertising, New 
‘ork, is the agency. 
et To Promote Panolene 
| defi-§ Consumer advertising plans of 
<er offfanother soling material, Panolene, 
Ss thatHare being held up by Panther- 
S willfpanco Rubber Company, Chelsea, 
y fur-BMass., officials said, because cur- 
of hisffrent shortages of chemicals and of 
ed byflabor have made it uncertain 
St re-Mwhen production can be achieved 
Sam-@in sufficient quantity. However, 
ictionfithe company hopes to produce 
uropeMenough of the material to warrant 
nts ina campaign early in 1945. 
uce af This product, also introduced in 
‘last-fitrade publication space, is de- 
IS. scribed by its manufacturer as 
tedly Mheing “so superior in every essen- 
their tial characteristic that it will make 
much @; noteworthy contribution to the 
Sitate Hentire shoe industry.” The com- 
at affpany claims to be the world’s 
ceeds Mlargest manufacturer of composi- 
tion soles. Panolene, it says, is 
the # waterproof, non-skid and non- 
fur- marking, lighter in weight and 
idly, Bionger wearing. 
like Bresnick & Solomont, Boston, 
n be Mhandles the Panther-Panco ac- 
Mart § count. 
eater 
f the Criticize Leather Allocations 
eae International Shoe Company, St. 
aay Louis, and other manufacturers 
F plan to use new materials for soles | 
nd other parts. Meanwhile, com- 
panies intending to continue using 
tore leather for soles, uppers, heels, 
Wel Mand counters seem less concerned 
2 420 Bby the plans of their competitors 
oped Bthan by current diversion of 
aa © @leather to liberated European na- 
onthe tons. 
‘eez= The Combined Raw Materials 
rded B Board has allocated to those na-| 
be tions, for November, December 
the nd January, 2,500 tons of sole 
ter leather and hides and other shoe 
hol- fy iterial, equaling about one and 
ther Ba half per cent of the total supplies 
od vailable to the United States in 
~< 8 1944, 
hol The European nations asked for 
no bout eight times as much mate- 
rn tial of this kind as the U. S., 
Ir United Kingdom and Canada have 
sei ereed to supply. The CRMB 
- ces the position that unless the 


t J J U 
nue ? 


(ayazines, Ch 


tary 


‘ee nations allocate the material, 
liberated nations will bid up the 
price of South American leather 
ind hides. 

Shoe men in this country criti- 

e the allocations on the grounds 

it the CRMB has no knowledge 

what is available in foreign 

tions’ inventories; that the U. S. 

s undertaken to supply most of 
allocated material, although 


the 
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Only architects are ; 
to co-ordinate all the 
ments of building. 
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The 


Canada has long been more than 
able to meet her own demands, 
and that the U. S. exports will 
make the shortage here even 
worse. 


Leather Imports Halted 

Leather imports for shoes are 
said now to be almost nonexistent. 
The United States formerly used 
large imports from India, China, 
South America and Europe, most 
of which have been cut off by the 
war. Great Britain controls the 
South American supply, which is 
so prorated as to give England 
about 75% of the South American 
leather and the U. S. the remain- 
der. 

Tanners in this country have 
experienced increasing labor short- 
ages, and, although production of 
hides recently has been the high- 
est of record, tanners’ inventories 
are extremely low as regards fin- 
ished leather. Hides have been 
diverted to other uses than shoe 
manufacture. 

Another factor in the shoe short- 
age is that women generally de- 
mand all-leather shoes when they 
use their ration stamps. Partly 
as a consequence of that, produc- 
tion of rationed, leather shoes has 
dropped and sales of non-rationed 
shoes have increased. 

In the first seven months of 
1944, fabric and other non-rationed 
shoes accounted for more than 
44,000,000 of the over-all shoe pro- 
duction of about 266,000,000, com- 
pared to production of 14,500,000 
non-rationed and 273,000,000 ra- 
tioned shoes for the corresponding 
1943 period. 

Shoe production for the govern- 
ment accounts for approximately 
10% of the total output. Govern- 
ment officials indicate that that 
percentage will hold for the 
mainder of the war period. 


Food Editors to 
Attend Seminar 
in Cincinnati 


Chicago, Dec. 28.—Following the 
highly successful week which 32 
newspaper food editors spent in 
Chicago in November, attending 
conferences and demonstrations 
staged by 10 large food processors, 
the special committee of the Chi- 
cago Newspaper Representatives 
Association which arranged the 


| sessions has decided to extend the 


plan to other cities. 


The second conference will be 


held in Cincinnati March 5-8, in-| 


clusive, with the newspaper food 
editors getting an additional in- 
sight into food preparation and 
nutritional problems through the 


courtesy of Procter & Gamble, 
H. J. Heinz, Frigidaire, Ralston 
Purina, Grocery Manufacturers 


of America, Kellogg Company, 
and Kroger-Consumer Foundation. 

All of the 32 midwest newspaper 
food editors who attended the 
initial Chicago conference will be 
invited, and in addition 22 papers 
in the South and Southwest in 
cities of 150,000 or more will be 
urged to send their editors. 


The Chicago newspaper repre- 
sentatives arranging the second 


program include J. H. Sawyer Jr., 
Sawyer-Ferguson-Walker, chair- 
man; E. M. Roscher, St. Louis 
Post-Dispatch: W. <A. Daniels, 
Scripps Howard Newspapers; 
Gene Corcoran, Branham Com- 
pany; Bill Johns, Ridder - Johns, 
and Ken Dennett, O’Mara & 
Ormsbee. 


CKAC Appointment 
Effective Feb. 17 


Although it has been announced 
that CKAC, Montreal, will shift its 
sales representation in the United 


States from Joseph Hershey Mc-{! 


Gillvra, Inc., to Adam J. Young 
Jr., Inc. (AA, Dec. 18), the ap- 
pointment does not become effec- 
tive until Feb. 17. According to 
McGillvra, CKAC has confirmed 
its agreement with the representa- 
tive “at least until Feb. 17, with 
the station’s option to continue 
thereafter if they so desire.” 


Karns Manages WIZE 

Ad Karns, assistant manager of 
WIZE, Springfield, O., has been 
appointed manager of the station. 
Florence Dykstra, formerly on 
WIZE’s selling staff, has joined 


WING, Dayton, as assistant man- 
ager. 
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John Hymes Joins WNEW 


| John D. Hymes, former deputy 
chief of the OWI domestic radio 
bureau, who resigned that posi- 
tion Dec. 22, is joining WNEW, 
New York, as an account execu- 


stores will come out of the short-| true, is especially interesting be-| tive. Mr. Hymes was eight years 


age period with the lowest inven- 
tories they’ve ever had—a healthy 
thing. For example, the Seventh 
Federal Reserve District reports 
that department store stocks in 
the region it covers were equal to 
2.37 months’ sales in October, 
compared with 2.70 months’ sales 
in the same month last year. Chi- 
cago stocks dropped from 3.42 to 
2.79; Detroit from 1.76 to 1.64; 
Milwaukee from 3.02 to 2.86; and 
other cities in the district from 
2.37 to 2.23. The highest ratio of 
stocks to sales was in oriental 
rugs, where 7.12 months’ sales 
were on hand, and the second 
highest was in men’s and boys’ 
shoes, with 6.12. 
k 


* * 

Keep your eyes open for forth- 
coming publication of a research 
project which proves that it costs 
six times as much to make an im- 
pression on the medical market 
with direct mail as it does with 


| cause direct mail expenditures in 
| the medical field are normally 
much higher, per capita, than in 
any other segment of the popu- 
lation. 
* * * 

Graham-Paige Motors, which is 
expected to devote considerable 
effort to the farm implement field 
postwar, will soon announce the 
first unit of the line—a Rototiller, 
combination plowing instrument 
introduced in this country more 
than a dozen years ago. To handle 
the entire line of farm machinery, 
Graham-Paige is expected to build 
up a qualified dealer and distribu- 
tor organization. 


Enger Joins McKim 
Walter Enger, formerly with 


ronto office of McKim Advertising 
as an account executive. 


Stovin & Wright, radio representa- | 
tive, Toronto, has joined the To-| 


| with Foote, Cone & Belding, New 
| York, before joining the OWI, his 
most recent position at the agency 
being chief of the time buying 
and station relations division. 


‘Keeshan Appointed V.P. 
| Alfred G. Keeshan, formerly 
| vice-president and sales manager 
|of the Frank H. Lee Company, 
| men’s hat manufacturer, has joined 
| Bermingham, Castleman & Pierce, 
|New York agency, as vice-presi- 
| dent. 
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“Our Department Heads... 
Look Forward to every Issue’ 


Commenting that it has been th 
institution for many years to 
HOSPITAL MANAGEMENT o 


heads, Mr. H. J. Mohler, president of the Missouri 
Pacific Hospital Association, adds, 
sure that our department heads as well as myself 


look forward to each issue.” 


What this policy means in terms of circulation 
penetration is clear when it applies to an organiza- 
tion which operates a 300-bed hospital in Saint 


Louis, a 125-bed hospital in Little 
hospital facilities at Kansas City, 


53 other points on the railway’s system. The staff 


of the association consists of 
surgeons and specialists. 


e practice in his 
pass copies of 
n to department operation, 
MENT, which 


“ 


.. and I am 


Since 


managing head 


Rock, Arkansas, 
Missouri, and at 


689 physicians, 


hospitals 
many specialists whose advice is sought by the 


The magnitude of these operations illustrates 
again the extremely complex nature of hospital 
and why 


HOSPITAL MANAGE- 
is passed on to department heads 


by 80% of its subscribers, is able to provide real 
impetus to advertising campaigns in its columns. 


are necessarily staffed by 


of the institution, the importance of 


reaching them, as well as the one who can sign the 
order is obvious. 
MANAGEMENT does superlatively well. 
complete details, and be sure to include HOS- 


This is a job that HOSPITAL 
Get 


PITAL MANAGEMENT in your 1945 plans. 


AVL 


The Only Hospital Publi 
cation which ts a member 
of both the ABC and ABP. 
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100 E. OHIO STREET, CHICAGO 11 
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FORTUNE 


JANUARY - 1945 


‘ = (proven. ; 
tren ore ae quartzit 


Copper o ore: 
Bauxite .. 


INDUSTRIAL Capser ¥ 

~ Steel (tons) . ; 
, <ouees smelting renee 
Aluminum Sonia ae 


> 
: “These ¢ estimates. include industrial. capacities atid cultivated acreage: | 
' liberated areas that bee not yet, been returned of 


WHAT BUSINESS WITH RUSSIA? 


Postwar business with Russia can be anything from a miscellany Enlightened MANAGEMENT men, no crystal gazers, can only . 
of caviar and furs to a much-needed nest egg for all U.S. econ- guess how much of the Russian trade will come their way. The iain 
omy. The homeland of 75 million people calls for complete credit situation, foreign markets, and the imponderables of the a 


reconstruction—tarms. factories. power plants, communications, whole Russian picture prevent a clear projection. But Russia 


+ - . s J M : ‘ ) _—e MH ~ 5 ~~ ‘Ts! . . 
transports, housing, institutions. Russian industry will need fascinates them and engages their respect, and a quarter of a 
» iwec : ‘pPedina ¢« ak =Teye) ee ee) ‘ > De ° . hor . . 

locomotives and breeding stock, seeds and power plants, ma million U.S. corporate advertising dollars—paid for space in the 
chinery for manufacturing and processing. The people will want ' — , 
° | ° dae. Catalogue of American Engineering and Industry — say the 
canned food, plastics, radios, movies, suits, soap, shoes, frying th el ; ; 
Russian trade will be important. 

pans, butter, cigarettes, ice cream, nutmeg, notions, household 
goods and gadgets. And Russia will have for sale a great many 
3 \ _ 4 k = : JANUARY: TWO PIPELINES FOR SALE? * THE BIG DIRT DIGGERS * 
items Americans would like to buy. See ForTUNE for January. 
mines ' y- See ForTUNE for January THE WAR OF THE BOMBERS * THE GREAT TRANSITION * FORTUNE 


Page 153 SURVEY * THE RUSSIANS CAN MANAGE * 


FORTUNE—THE MAGAZINE OF MANAGEMENT—IS A STUDYOF BUSINESS FOR THE ENLIGHTENMENT OF MANAGEMENT 
MEN. 85% OF FORTUNE'S 175,000 subscribers are management men—and survey after survey shows that in FORTUNE 


the advertiser reaches management more certainly, more effectively, and more economically than in any other magazine. 
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GRAPHIC 
REVIEW 


T CLEVELAND GATHERING—Among those at a cocktail party given by 
GAR in celebration of the Moore-Durante show which played Cleveland 
+a war bond broadcast, were, left to right: Harry Camp, WGAR sales 
anager; Al Goulding, vice-president, Fuller & Smith & Ross; Tom Luckenbill, 


ce-president, Wm. Esty & Co., and Carl George, assistant manager of 
; WGAR. 


FOR THE BOYS—Mennen injects a mild amount of sex appeal in ads in 

service papers such as The Leatherneck, using photographic illustrations like 

this, which has the strapless blonde saying, not too sadly: "All he talks about 
is Mennen Skin Bracer."’ 


Previtr 


i Winship. Unica luggage will feature 

y WONDERFOLD...an extraordinary 
vesily packed corrier for keeping 

%\% owns free of wrinkles. Yery smart 
and light. Winship Co. Utica, N.Y. & 


UTICA LUGGAGE 
Traditional since red 


TWO SCORE AND FOUR—On Joe E. Brown's 44th anniversary in show busi- 


LOOKS AHEAD — Winship Luggage ness, leading figures in the entertainment world honored the comedian during 
Co.'s first ad campaign since the war his ''Stop or Go'' radio program, sponsored on the Blue Network by McKesson 
began uses copy such as this. (Story & Robbins, New York. Part of the group, gathered after the show, are (left to 

on Page 33.) right), Hedda Hopper, Joe E. Brown, Jack Benny, Dorothy Lamour, Wilbur 


Dewell, vice-president and managing director of McKesson & Robbins, and 
J. D. Tarcher, president of J. D. Tarcher & Co., New York agency handling the 
show. 


—E WINNER—In newspapers of New York City and four magazines, Lieb- 

ann Breweries is using this copy to introduce "Miss Rheingold 1945."' The 

inner, Pat Boyd, will also smile at New Yorkers from 24-sheet posters, 
car cards and window displays. (Story on Page 16.) 


DATED—Myer 1890 Bottling Co. is in- SALUTE—Matt Meyer, right, president of the Washington Advertising Club, 


troducing dated beverages with pos- welcomes Comdr. T. A. M. Craven, USNR, vice-president of the Cowles Broad- 
ters such as this in New York. Arthur casting Co., and Merle S. Jones, general manager of WOL, Washington, at 
Rosenberg Co. is the agency. the luncheon given as a salute and welcome to the new management of WOL. 
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Buy MO’ Buy More 


WAR BON DS WAR’ BONDS WAR BONDS 


1] HE COAST GUARD ALLOTMENT PLAN 
c a TUReUSN THE COAST GUARD ALLOTMENT ptan THROUGH THE COAST GUARD ALLOTMENT PLAN ap 
3 AT BOSTON PARTY—Head table participants in the luncheon and ~ } 


as party given by the Advertising Club of Boston for 250 wounded vet- : an 7 
ncluded, left to right: Paul Swaffield, advertising manager, Hood Rubber COMICS COOPERATE—When a survey indicated that servicemen prefer comic strips over any other type of illustration 


d club president; Comdr. N. R. Collier, head of public relations, Ist the Coast Guard bond coordinator's office completed arrangements with national syndicates for posters combining familiar 

istrict; John Shepard III, chairman, Yankee Network; Lt. Col. Alvie L. comic strip characters and employing a self interest theme. Artists contributed their services for the cartoons, which are 

St ght, chaplain, and George Wiswell of Chambers & Wiswell, vice-president placed on Coast Guard ships all over the world, in barracks, shore establishments, pay envelopes and even on the back 
of the club. cover of Coast Guard telephone books. 


‘ 4 fe » A > © . . mn? Piste 
sh a bce emit. ‘ kK. teae ef 
= ae . : % 2 A G i : Ley, ‘i + ’ a 
= ; . _ ; i Bere i ; - Pee J) P a i ‘ c ‘ - P: 
yy ‘ nae P ‘ ri i ; 2 apt Ls : ‘ a - Bion. fs . 4 Sey . 
F : _ eee 
wrest Age, of; 5) 39 _ 
5 : EAS OEE eae: ae 
5 & : —- “ fe F- . Soa ae es . Pe ks ei ee Foe eS A Sea ee ae 4 eae . 
A cad ea ‘ oe Mapes & FS BY ie . Hike oe Late ae. SS :  S 
tT; $ i. ae aie £ a ee ‘ cet -= eae oe ee * : 
re : —_ a — i ae ~ a F , 
1 ee ee j — Ss ‘ ms ‘ ice. oe : 
é Ss aa oe cn Es u 4 4 a Be 5 it Raia : 3? se % 
; oe é i. a 4 2 +. ae x ee 4 j ‘a ; ei * za 
_— : : d ~ ee ie = PSs ee a an ‘ re 
& mee — oe > ee . + . ; ‘ ee: ‘ tag o. en fe “so Ve ae 
Ree Pee — a . &3 ; ¥ 4 “e ada Me q ‘ “ ue : ; eae. i 
ee —. 2 wie ce ee | _—_— e : 
. . Ee . pte: ‘ gins ey is, = 2 = g : : eg & 4 Rs F F pay : : % eh 
Pa. er wee e sad = = ; -_ : : a ta 
‘ Re og Seerk gee — ’ iy , : . ——— : 3 * oe - 
BS oo WORE aie ome ee eS 4 a i a —— j Ses Se 7 
‘ 5 = a _ ae am | es — 3 3 ’ 
a oe ee ee Se ee 60—Ow—a me 
4 es wae Li Se ete OF nn ER Be LF = 2 i a : ES 
‘ ee: ey 4 x bet ah 1 oe ae ie i 3 ee At ee ae Pe feme ee ee * Ai ae had . « . & * F i 
aS vs ae a a ee ce ee ae ae fee ag aie 3 i ay gs agate aa™. . “ —_ 
ots: UR Pc ae ee cee a ERG anaes Pe — ePrice Bis ~ ake Be = oe ¥ & .* oy iad 
a es eer on — = “a ee E | ee 
peer S i ee ee : a f &, 
a aa Rey ie ee ee ie ly cs a a Re sk 5 ae és 
Seas ee SEG ee ° a SAS eae ee eo Z aS Bee ae ats 3 SEA a 
j Bos fae Ben sh 2a t sg iE BS. BREEN: oe Se se te "a & = a 
oo Rae . = ae aa mo 3 a 
sae te. * Pee Reet Si a 
‘3 a Ae Gu bo ae eee koe Bos  - — 7 
weet 2 peat “ — bee ke ‘ee eee. ets a 
2 ree co eg : RN eee eee ‘ 3a : 
ee a i fe, ee ee ne. = i , m ie i ; 
cs ga, Fe iis i ne @ 
4 nap 
ne ‘ { ey EY 
4 wat on hone Rag 
me . a eee 
2 sale granite! Rad é igs hee 
aw? te ; ] OOS 
§ ) A 
P es ‘om < : ie 
Rm ; Ci fee 
Pi. “. @ P. ‘ | 
a? $ oy 3 tS A 2 AWS 8 _ 
, i. ae ’ Xe . | es ise Pe 
oa _ 4 Sh Vee a. ie sae ae a Fa EE ee ee a: = s ES ae lane 
“~? + nat ae PAT = eo . Pe , iat f De 3 Sey Se ee q : : ‘ ; : # 
Sas | # ll Fe ” si ‘ i> y seacseunid ; : 7. 3 ‘ ei S i | : sai . § 
4 ae ee . z a ee hime es a « ‘ . AB i ; 
2 —  ~ See oe ’ j con ’ a & nr ae | Yang oe a : od F ; - 
— ogi ee i Pi? nie : * } oe ar) . “.% —— a 3 3 
g ‘ oe Wie * FEE oe. B 7 Oe oth aia "ae oe. he x CS oc i 
ae a ae a ee eee ay Post Wa ’ ; a = “oe ~ ”- e 
\ —— a : . Bo ae oa “ i om ' * e 2 a : ” . “f 
. See} ia j a “is > “Sy — = . —» 8 ; 
sae ee : i * i a Se ‘aie usec ee oa too ‘ : 
, 2. aa iM ah ae oe aN a ; & ss 
3 ; na * 4 fii A see SS. Sy Ba. ie es YY eet . Bec ae , 
ae res cat % ty. Race ae Poe ye my om oS 
: me 2 AS ail a: a bes x us bee oe | ane | ‘ wt” galls. ce me eee | F 
Se , - -— ; ij —* i me ft ee We i 4 : 7 se a. 
: - 86S | = 4 ae Ga oe ra a 
.. 3 — = Fe / eae s \ ce, : % ee i {oe 23 AF 
3 i i a ay e 4 a * ‘d \ i oe ge ee 3 ad oe 2 
2 Fs se 2 ng ‘a ; . Py bi F f oS 7 % 4) ae et. é 
< ey i Pa E " F VEEL, et Feet. a ¥s i tt a hee the ye se % &. wr 3 
€ Es " — a e ie aa, SS fag SS ee am ies kno e ae ‘ % ee eee ae ; 
Py > so 7 ; 
— ai (lige is F 
e gue Se oy 
J es Pe a Ps 
et ER — ll Saas ..: 
ca fei a, ; oo — Ae sy ee + sane Te 4 
a la i 
SR ad ‘ a Ga RR ieee 
ey <<: a * ere —— “4 5 Ns ss 
+) SSS ‘nae ‘ee | es ms 
~ Cee ie aa : a 
A a oe — Se : 3 Saas c 
y dei a s aie oe ‘ 
ee 8 ee . Se ce Bree 7 
| a aie ihe! ; ne +t : 
ery | oe: ae 4 ee fog p . . ae os ‘ 
Be ee ae “JE ns "ia cits " tae “¥ \ A 
eS) hos Sav to i ae ‘cr ee C: a a . ‘ . 
=: eae ee ae ee yi + 
ge 2 fe eee as si ig < ae ee. # is Oty as ° ‘ : : 
a ee 4 F — ; 1 aE  —— ‘San 
ee ' 4 | of a i . eens ince a Sa Beet 
4 ° . 4 \ 3 a . eae ae 4 or. SS 
iss ein 0 4 . 3 4 ‘ i 7 “i es ae fey 5, m a Sc! c. Ke rag Fe eS. = % 
S aeee 4 oe : acs Te -s che : end ies 
tS * ! 2 edie o ' Ks ’ 5 ed aa 
I gnats ’? * ~ ££ 
w aunty * Sin vely Mi Pat Bead tk va i ree fie beer tty supe . [R 18g a ‘ x - en . ~~. 
Low Rhemngyld 148 : salicy ard fe Rhevoguht fs ut ees incregee tee quansity. we'd have : ome O& — aN seh i aA » > = 
Sach lnk wus Ud he avasy Dire higed Wes: And: Wh 44, ehawevic you.» vie gusty. And shes 1 aueibdlan we'll aoe + ou & “a . Seen) ee. -_ ~~ = 
ni ty ow dealers whe helped — tthe All-American smile af Mise Rhemgotd — du. View ean he sure that Rheinguld will alwave si i -—  — 4 pa ee f ' —_— 
st gansible, we sex » bye “s " . sore bw heer as heer should exsee, “a ; “= SS Se eh se Dee ye Oe eo fe + hogs i 
apprecia 4 ch niles ® favcen that of pwood to serve its pe . tS 3 oe aa ee: ets. Ee « : ee - 
a heer ike Rheraguld’ The knew : 2 aa — fo fee oe “a ae * Fe ee Be, 8 % gore an 
be = ee .: ee 4 tee tote - a 4 - 
/ Miss Khe inge 4 wsep up and vay, My be Rhein old pa ig Bn es ~ Saat Py ie. a co 3 ere a ap i ; 
“pees, her apptceverien rexn she's, RbeMNR Id —the dy Ta Si le ee es fl je wt : 
‘ yest g ' , uy Il te 4 ~ * aa a me ee ot % “wt 4 5 ; ee ) . :s 7 
Keng wuatils Duportane . ad aie Ba Be ” oe rena aS ae ty os) : : ' et < e Rey 7 
epee ts PROTECTION pte a. a ee sit The, | * << a me : $i Ge ¢ ¢ s 5 4 Fj a 
wer meats oe h acide . i. faster tohmann Firvwerws, be oe fd Pe Sta ise em chee dimen ly ong .* & : F f 4 ‘7% a J is a i a 
, nat the porefere nice a8 Rhving . she ae nies tes ‘ br Reve fos gneve Shae’ 1h) poe and “es ; Oe Ses SS as : ; i. Sear, ? s : i 
ae te . % F ee % i 
ENJOYMENT oP : : eYoLy eS Co za . 
; —o Se aS i?) pe ae Lit 2 fa 
i ad Md % ns oe es ba + ae 4 ie & 2 ae ie Pe : a ' ' 
bes of A e fT q . a " z 7 e + 7 $ al 
s ’ ite Rh oes ; pty oar # : is 28 c 3. = 
ce x a af aA ‘ ty itt ee hs Seated «sibs ; seh. KG 
: ae om ager : _- wa. Q ee Sig 
ij - ma E - s - 3 ee 
ah Sete i. a a - “id i %, a 
a a * _—os ee side i i ite ee a 
> e 3 Se aa a r ¥ ME Bee, + 4 
es a ae ll mesh: RIS - 
; ; ee ee ————— . ~ — — er — — —- 4 TT SS 
- | [ = 2 | bes 
. . wa a 
3 7 E 
\_ 
eee BS ie 
“me Eg e “a 
rs +e ee ws: na 
oy a : 4 eae ie aa , 
i : ' £ : Ss ia bea - .. 
 < ’ E A. a sk. q 
. ae a, © py aa Faget — 4 
: 4 * " 6, Ree tae — = 
‘ ® a ey ay P % ‘ “ * Sea i 2 < ie q 
7 a 2 (oF a ty in ena Pi 
Mae ‘s 2 . we % ee fe : am 2 4 
(pte ~~ e . oe yee id fons . i Ha 
‘ me) a. ane a ee > 
ae - os * sce = 
ee Ee ie 3 a? : e F- 
3 oe - J ‘ aa 
c ps > lal Pe P 
. ei | ge \ te : ; a se 
j w: ——— * — 
J - 3 - ty a | 
‘ a s 
a fia : 2 | ; 
cc s 
- ig 


THE SUN SELLS FOOD 
oe 


because The Sun is 


eecimportant to housewives 


Mrs. Ethel Somers, The Sun's Food Editor,* 
is the “right hand" of thousands of housewives 
in the Chicago area... because she knows —and 
explains clearly —the practical solutions to the 
problems in cooking and meal-planning that 
every woman must meet today. Her articles 


isd : . 
«sy '| are a compelling magnet to the daily Sun— 


and the outstanding Friday food pages...and 
an assurance of consistent, maximum reader- 


q ri 5 Basket Ww 


sf 


ANN 


ship of your advertising. 


*As one of the best known, most practical and most 
respected home economists in the country, Mrs. Somers 
is now also writing the food page regularly for 

Parade, the national weekly picture magazine. 


eee-valued by retailers 


Veurawasr 
“aNery GU) ety 
=> Sete 


Indicative of the power of The Sun—and of 
the confidence retailers place in The Sun to sell 
— is The Sun's exclusive Friday Food Directory — 
where an ever-growing number of neighbor- 
hood grocers, now over 130, feature their weekly 
“best buys.” 

With only their neighborhood market and 
a limited advertising budget, these community 


a? ” 
= — Fe Mabe 
mnsstoriie wastiy, | 7 


stores must get results —and they have tried, 
and proven, that The Sun Sells Food! 


ee - productive to advertisers 


, More and more advertisers are proving that: 
The Sun is demonstrating...continually... 


that The Sun Sells for national and retail food 
advertisers. More and more of them are turn- 


1. You need the exclusive morning audience of 
responsive Sun readers in any newspaper com- 


. ope. . . . j j li ; j hi . 
ing to The Sun...utilizing the powerful editorial bination to do a complete selling job in Chicago 


2. With The Sun alone, you can make a tre- 


influence of The Sun's pages upon thousands 
mendous impact against America’s No. 2 market 


of receptive women readers. 
— with a relatively small expenditure. 


THE SUN SELLS — PRODUCING RESULTS 
OUT OF ALL PROPORTION TO COST! 


400 West Madison Street, Chicago 6, Ill. 
250 Park Avenue, New York 17,N. Y. 


CHICAGO’S MORNING TRUTHpaper 


NATIONAL REPRESENTATIVES: THE BRANHAM COMPANY, CHICAGO: 360 NORTH MICHIGAN AVENUE «© NEW YORK: 230 PARK AVENUE 
ATAANTA « CHARLOTTE « DALLAS # DETROIT » KANSAS CITY © LOS ANGELES « MEMPHIS « ST. LOUIS © SAN FRANCISCO 


NEWSPAPERS GET IMMEDIATE ACTION 
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